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The  San  Jose  Mercury  News,  Silicon  Valley’s 
hometown  paper,  has  covered  the  information 
revolution  from  the  beginning.  With  the  intro¬ 
duction  of  Mercury  Center  Web,  this  Knight- 
Ridder  newspaper  is  part  of  the  story. 


From  Silicon  Valley. 


“The  undisputed  leader  in  online  news 
services,  this  content-rich  site  offers 
the  full  daily  edition  of  the  San  Jose 
Mercury  News . . .  (l)t’s  the  smartest 
and  friendliest  among  the  elite.  The 
site  demonstrates  the  key  for  online 
publishers:  Keep  readers  coming  back 
with  fresh, 
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advertisers  |nK 
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The  editors  of 
Interactive  Age 
recently  ranked 
Mercury  Center  the  best 
business  site  on  the 
Internet’s  World  Wide  Web. 
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JUNE 

1  8-22  —  International  Press  Telcom  Council,  ANA  Hotel,  Wash¬ 
ington 

22-24  —  Tennessee  Press  Association  Convention,  Holiday  Inn, 
Gatlinburg 

24- 28  —  Nexpio  Newspaper  Trade  Show,  World  Congress  Center, 
Atlanta 

25- 28  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  Atlanta 

25-28  —  Newspaper  Personnel  Relations  Association  Convention 
and  Exposition,  Orlando  Convention  Center,  Orlando 
28-7/1  —  Association  of  American  Editorial  Cartoonists  Con¬ 
vention,  Stouffer  Harborplace,  Baltimore 


8-9  —  Newspaper  Association  of  America  Classified  Conference, 
Opryland  Hotel,  Nashville 

1  4- 18  —  Alabama  Press  Association  Convention,  Perdido  Beach 
Resort,  Orange  Beach 

20-23  —  North  Carolina  Press  Association  Convention,  Pinehurst 
Resort,  Pinehurst 

AUGUST 

1  O- 12  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Hyatt  Regency,  Knoxville 
1  8-20  —  National  Association  of  Black  Journalists  Convention, 
Marriott  Hotel,  Philadelphia 

23-28  —  Asian  American  Journalists  Association  Convention, 
Hilton  Hawaiian  Village,  Honolulu 

SEPTEM8ER 

8-10  —  Society  of  Newspaper  Design  Conference,  Hotel  Arts, 
Barcelona 

1  4- 15  —  International  Newspaper  in  Education  Rights  of  the 
Child  Conference,  Stockholm  City  Conference  Centre,  Stockholm 
1  4- 18  —  Western  Newspaper  Production  Conference,  Pointe 
Hilton  Resort,  Phoenix 

1  7-20  —  Southern  Newspaper  Publishers  Association  Convention, 
Broadmoor  Resort,  Colorado  Springs,  Colo. 

20-22  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Seven  Springs  Resort,  Seven  Springs,  Pa. 

20-23  —  National  Conference  of  Editorial  Writers  Convention, 
Plaza  Hotel,  San  Antonio 

20-23  —  National  Newspaper  Association  Convention,  Radisson 
Hotel,  St.  Paul 

2 1  -23  —  Newspaper  Association  of  America  Libel  Conference, 
Ritz-Carlton,  McLean,  Va. 

2 1  -24  —  Newspaper  Operations  Association/New  England  News¬ 
paper  Association  Convention,  Mount  Washington  Hotel  and  Resort, 
Bretton  Woods,  N.H. 

27-29  —  Kelsey  Group  Media  Alliances  Conference,  Hyatt  Re¬ 
gency,  La  Jolla,  Calif. 

27-30  —  International  Newspaper  Marketing  Association  Europe 
Conference,  Rome 
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31.25 

24.25 

American  Media  Inc.  (NY)  ** 

6.125 

5.75 

10.25 

American  Publishing  Co.  (NDQ) 
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9.25 

13.50 
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93.625 
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28.125 
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54.125 
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Knight-Ridder  Inc.  (NY) 

54.875 
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Lee  Enterprises  Inc.  (NY) 
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McClatchy  Newspapers  Inc.  (NY) 
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22.75 

23.50 

Media  General  Inc.  (AM) 
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32.00 
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Multimedia  Inc.  (NDQ) 

41.625 
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260.50 

260.125 

229.50 

*  Adjusted  for  2  for  1  slock  split  as  of  6/14/95 

**  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  1 
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Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  Inc. 

About  Awards 


Stuttering  Foundation  Awards.  Reporters  from  the 
Charlotte  Observer,  Los  Angeles  Times,  Philadelphia  In- 
quirer  and  Advertiser  of  Lafayette,  La.,  have  been  honored 
by  the  Stuttering  Foundation  of  America  for  “reporting 
that  furthers  the  public’s  understanding  of  this  complex 
disorder.” 

Winners  were  Dannye  Romine  Powell  of  the  Observer, 
Dennis  McLellan  with  the  Times,  the  Inquirer’s  Karen  En- 
gberg  and  Phyllis  Walters  from  the  Advertiser. 
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In  Brief 


Pranksters  hoax 
Chicago  papers 

LIKE  A  JUNIOR  high  class  with  a  sub¬ 
stitute  teacher,  a  few  Chicagoans  have 
had  a  certain  juvenile  fun  hoaxing 
newspapers  in  recent  days. 

The  Chicago  Suri'Times  was  victim¬ 
ized  May  17  when  person  or  persons 
unknown  successfully  placed  this  item 
in  the  “Swap  Shop”  recipe  exchange 
column  of  the  paper’s  weekly  Food  sec¬ 
tion;  “I  am  looking  for  recipes  for  West¬ 
ern  cheese  livers  and  toasted  chicken 
fish.”  The  request  was  signed  “Olga 
Fokyercelf.”  Sound  it  out. 

Four  days  later,  the  Daily  Herald  in 
suburban  Arlington  Heights  ran  an  en¬ 
gagement  notice  in  its  Sunday  Commit¬ 
ments  section  announcing  the  impend¬ 
ing  marriage  of  a  suburban  woman  and 
Mike  Tsolinas,  a  weatherman  on  the  lo¬ 
cal  Fox  Television  affiliate. 

“The  information  was  supplied  by  a 
Northwest  suburban  woman  who 
claimed  she  was  marrying  Tsolinas,”  the 
newspaper  explained  in  a  May  24  cor¬ 
rection.  “Tsolinas  does  not  know  the 
woman  in  question  and  has  never  had  a 
relationship  with  het  of  any  kind,  he 
said. 

“The  woman  agreed  to  the  retraction 
when  contacted  by  the  Daily  Herald,” 
the  correction  concluded. 

Contracts  signed 
at  Mercury  News 

CAPPING  TWO  YEARS  of  negotia¬ 
tions,  the  San  Jose  Mercury  News  and 
five  unions  have  agreed  on  five-year 
contracts. 

Four  of  the  five  unions  —  represent¬ 
ing  news  and  ad  staffs,  press  operators, 
printers  and  mailers  —  ratified  pacts 
May  7.  The  Teamsters  local,  represent¬ 
ing  the  drivers,  accepted  the  contract 
earlier. 

The  agreements,  replacing  ones  that 
expired  in  October  1993,  are  retroactive 
and  ptovide  pay  hikes  of  a  little  over 
3%  a  year. 

“This  is  the  best  deal  we  could  get 
without  striking  the  Mercury  News, 
said  Frank  Sweeney,  secretary-treasurer 
of  the  San  Jose  Newspaper  Guild  Local 
98. 


He  said  not  everybody  among  the 
800  reporters,  editors  and  sales  person¬ 
nel  represented  by  the  Guild  was  happy 
with  the  contract,  but  it  keeps  workers 
apace  with  cost-of-living  increases. 

Pay  hikes  bring  top  minimum  for  re¬ 
porters  and  sales  reps  to  $984  a  week  in 
1998.  — AP 

AAJA  protest 
Changes  removal 

CONNIE  CHUNG’S  REMOVAL  as 
co-anchor  of  the  CBS  Evening  News 
has  drawn  a  protest  from  the  Asian 
American  Journalists  Association, 
which  claims  it  represents  a  setback  for 
media  diversity. 

In  a  letter  to  Peter  Lund,  president  of 
the  CBS  Broadcast  Group,  AAJA  pres¬ 
ident  Dinah  Eng  pointed  out  that  the 
corporate  move  “means  the  country  has 
now  lost  its  only  Asian-Ametican  net¬ 
work  anchor,  an  action  that  will  sadden 
many  in  the  Asian-Ametican  commu¬ 
nity  who  were  proud  to  see  Chung  each 
night  on  the  evening  news.” 

Moreover,  Eng  went  on,  the  removal 
comes  at  a  time  when  “we  are  just  be¬ 
ginning  to  deal  with  the  rise  of  affirma¬ 
tive  action  and  anti-immigration  senti¬ 
ments  in  this  country,  and  the  way  the 
media  covers  these  issues  will  greatly  af¬ 
fect  race  relations.” 

She  contended  there  are  “far  too  few 
journalists  of  color  on-air  nationwide, 
and  we  can  ill  afford  to  lose  the  pres¬ 
ence  of  someone  like  Chung.” 

Asian  Americans  aspiring  to  jobs  in 
broadcasting  now  “have  one  less  role 
model,”  Eng  said. 

AAJA,  headquartered  in  San  Fran¬ 
cisco,  has  1,600  members  nationwide  in 
both  print  and  broadcast  journalism. 

New  Sunday  edition 

THE  MARSHALTOWN,  Iowa,  Titnes- 
Republican  is  starting  a  Sunday  edition 
July  23,  despite  soaring  newsprint  costs. 

For  subscribers,  the  Sunday  paper  is  a 
free  bonus  that  won’t  change  rates  of 
$1.75  a  week  for  carrier  delivery,  $2  on 
motor  routes.  All  others  will  have  to 
shell  out  750  a  copy  at  newsstands  and 
newsracks. 

The  Sunday  edition  comes  two  years 


after  the  13,000-circulation  paper 
beefed  up  its  Saturday  paper  into  a 
weekend  edition. 

Publisher  Mike  Schlesinger  said  he 
wasn’t  about  to  be  cowed  by  surging 
newsprint  prices. 

“Rather  than  cutbacks,  the  Times- 
Republican  has  made  a  conscious  deci¬ 
sion  to  go  on  the  offensive  and  expand 
its  already  comprehensive  coverage  of 
local  news  and  sports  for  Central  Iowa,” 
he  said  in  a  front-page  announcement 
citing  cutbacks  at  the  Des  Moines  Reg' 
ister  55  miles  away. 

Schlesinger  refused  to  project  how 
long  subscribers  would  get  the  Sunday 
paper  for  free  except  to  say,  “We’re  go¬ 
ing  to  look  at  raising  revenue  through 
advertising.” 

—  George  Garneau 

N.Y.  Daily  News 
has  bilingual  paper 

THE  NEW  YORK  Daily  News  debuted 
a  bilingual  edition,  El  Daily  News,  on 
June  7. 

The  English-Spanish  product,  pub¬ 
lished  Monday  through  Friday  as  a  free¬ 
standing  publication  of  the  regular  Dai¬ 
ly  News,  is  available  at  4,000  outlets  in 
areas  with  a  heavy  Hispanic  population. 

SPJ  awards  charter 
to  Russia  chapter 

FOUR  MOSCOW  STATE  University 
journalism  students  and  their  dean  will 
travel  to  St.  Paul  this  fall  to  attend  the 
Society  of  Professional  Journalists  na¬ 
tional  convention,  and  to  accept  formal 
recognition  of  their  group  as  an  SPJ 
chapter. 

This  marks  the  first  time  student 
newspeople  living  in  the  fotmer  Soviet 
Union  have  officially  affiliated  with  a 
U.S.  journalism  organization,  according 
to  SPJ. 

“At  a  time  when  the  people  of  Russia 
and  all  of  Eastern  Europe  are  aggres¬ 
sively  testing  the  waters  of  what  a  free 
press  means  in  a  society,”  said  SPJ  presi¬ 
dent  Reginald  Stuart,  “we  see  this  affili¬ 
ation  as  a  blueprint  for  beginning  and 
sustaining  a  network  that  promotes  the 
highest  of  standards  in  journalism  and 
honors  those  who  practice  it.” 
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Audio  newspaper 
for  the  blind 

FORT  WAYNE  NEWSPAPERS  has 
launched  a  Talking  Newspaper  for  peo¬ 
ple  who  are  visually  impaired. 

In  conjunction  with  Northeast  Indi¬ 
ana  Radio  Reading  Service,  the  new  au- 
diotex  offering  provides  information 
from  the  newspaper  by  telephone  and 
gives  users  the  chance  to  order  the  in¬ 
formation  they  want. 

Underwritten  by  local  sponsors,  the 
service  aims  at  a  universe  of  3,000  po¬ 
tential  users. 

Volunteers  from  Radio  Reading  call 
in  from  anywhere  to  record  local  news 
stories  and  other  items  on  the  system  at 
Fort  Wayne  Newspapers,  the  business 
agent  for  the  Journal  Gazette  and 
NewS'Sentinel. 

Potential  users  get  an  index  printed 
in  either  large  type  or  Braille.  Using  a 
personal  identification  number,  they 
call  in  to  access  news,  obituaries,  gro¬ 
cery  ads,  features,  sports  or  3,000  other 
items  on  CityLine,  the  newspapers’  au¬ 
dio  system.  They  can  also  create  a  port¬ 
folio  of  information  they  want  regularly. 

UPI  fires  stringer 
for  state  conflict 

UNITED  PRESS  INTERNATIONAL 
fired  its  Albany,  N.Y.,  stringer  after 
finding  she  was  on  the  state  payroll  un¬ 
der  a  different  name. 

UPI  regional  editor  Harold  Martin  in 
New  York  City  said  he  did  not  know 
Elizabeth  Flood,  whose  Cuyler  News 
Service  reports  on  the  state  capital,  was 
collecting  $14,000  a  year  as  a  research 
assistant  for  the  state  Senate  until  a 
New;  York  Post  reporter  called  seeking 
comment.  Martin  terminated  Flood’s 
affiliation. 

When  he  hired  her  early  this  year, 
Martin  said,  he  didn’t  ask  and  she  didn’t 
mention  potential  conflicts  of  interest. 

“We  don’t  check  stringers  that  close¬ 
ly,  though  probably  we  will  now,”  Mar¬ 
tin  said. 

Flood,  who  has  been  on  the  state 
payroll  for  over  20  years,  began  using 
the  name  Morrow  a  decade  ago  when 
she  remarried.  As  a  part-time  employee 
under  that  name,  she  is  covered  by 


health  insurance  and  accrues  pension 
benefits. 

Flood  argued  that  she  herself  did  not 
cover  news  for  UPI  but  her  employees, 
two  starting  journalists,  did,  the  Post  re¬ 
ported. 

Cuyler,  which  has  office  space  near 
the  regular  press  gallery,  covers  the  state 
capital  for  magazines  and  newsletters. 
The  Post  said  Cuyler  has  about  20 
clients,  whom  Flood  refuses  to  name. 

A  former  Cuyler  employee  said  the 
news  service  at  one  time  reported  for 
the  Post. 

One  magazine  editor  who  hired 
Flood  for  freelance  articles  said  he 
could  no  longer  do  so  because  of  the 
clear  conflict. 

Flood  did  not  return  two  phone  calls. 

A  woman  who  worked  as  a  reporter 
in  Albany  in  the  1960s  said  it  was  com¬ 
mon  then  for  reporters  to  hold  official 
state  jobs  or  to  work  informally  for 
politicians  even  as  they  covered  the 
state  government.  While  it  was  widely 
known  among  reporters  that  Flood  held 
a  state  job,  she  said,  such  loose  ethics 
left  the  former  reporter  so  disillusioned 
that  she  abandoned  aspirations  of  polit¬ 
ical  reporting. 

Several  current  reporters  said  they 
know  of  no  such  conflicts  now. 

Fredric  Dicker,  the  Post  bureau  chief 
who  wrote  about  Flood,  said  he  knew 
she  worked  for  the  state  years  ago  when 
the  Legislative  Correspondents  Associ¬ 
ation  denied  her  membership  for  that 
reason.  He  said  he  assumed  she  left  the 
job  because  her  name  was  absent  from 
the  payroll,  but  he  looked  into  it  when 
she  began  working  for  UPI. 

By  the  way,  the  last  time  UPI  had  a 
staff  reporter  in  Albany  was  1993,  Mar¬ 
tin  said.  — George  Garneau 

AP’s  interest  fax 

THE  ASSOCIATED  PRESS  has  an¬ 
nounced  a  service  that  allows  member 
newspapers  to  offer  a  one-page  fax  that 
lists  interest  rates  on  high-yielding  cer¬ 
tificates  of  deposit  and  money  market 
funds. 

“Now  newspapers  can  offer  readers 
fast  retrieval  of  a  range  of  financial  in¬ 
formation  to  suit  diverse  needs,”  said 
AP  business  editor  Jim  Kennedy. 

The  service,  called  AP  SmartSaver, 
resembles  other  AP  Fax  Service  prod¬ 


ucts  in  that  it  provides  members  a 
chance  to  generate  new  revenue.  Mem¬ 
bers  receive  a  royalty  for  each  fax  sold 
and  can  sell  ad  space  to  local  sponsors. 

It  works  as  follows:  AP  sets  up  a  toll- 
free  phone  number  for  each  participat¬ 
ing  newspaper.  Readers  dial  in  and  fol¬ 
low  prompts  to  order  reports  sent  to 
their  fax  machines.  Charges  are  billed 
to  credit  cards.  Usage  reports  are  gener¬ 
ated  monthly  and  royalties  are  paid 
quarterly. 

Rate  information  is  compiled  weekly 
from  the  Bradshaw  Financial  Network’s 
survey  of  4,000  banks. 

Nebraska  papers 
to  merge 

THE  NEBRASKA  CAPITAL’S  two 
daily  newspapers  —  the  Lincoln  Journal 
and  Lincoln  Star  —  will  merge  to  create 
a  morning  paper  on  Aug.  7. 

The  move  means  that  the  city  no 
longer  will  have  an  evening  paper.  The 
two  publications  have  competed  since 
the  Star  was  started  in  1902. 

Journal  and  Star  publisher  Bill  Roes- 
gen  informed  employees  of  the  merger 
in  May.  Lee  Enterprises,  which  owned 
the  Star  since  1930,  completed  its  pur¬ 
chase  of  the  afternoon  Journal  from  the 
Seacrest  family  March  30. 

The  Star  has  a  circulation  of  about 
45,000;  the  Journal’s  circulation  stands 
at  about  40,000. 

Roesgen  said  the  new  Lincoln  Jour- 
nal-Star  will  have  a  larger  staff  than  ei¬ 
ther  paper  separately  has  now. 

As  many  as  52  positions  may  be  elim¬ 
inated  through  early  retirement,  resig¬ 
nation  and  layoffs,  according  to  the 
publisher.  The  company  plans  to  offer 
special  benefit  packages  to  employees 
choosing  early  retirement.  —  AP 

Pulliam  fellows 

TWENTY  GRADUATING  COLLEGE 
seniors  planning  careers  in  newspaper- 
ing  have  been  awarded  Pulliam  Journal¬ 
ism  Fellowships.  Each  receives  a  cash 
award  of  $4,000  and  participates  in  a 
10-week  internship  at  the  Indianapolis 
News,  Indianapolis  Star,  Arizona  Re¬ 
public  or  Phoenix  Gazette. 
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®The  Fourth  Estate 


Asking  for  more 

ALLEN  NEUHARTH,  CHAIRMAN  of  Freedom  Forum  and  former  head  of 
the  Gannett  Co.,  has  repeated  his  suggestion  that  newspapers  could  raise 
their  prices  to  readers  and  improve  their  bottom  lines  and  contents  “any  time 
they  summon  up  the  courage  to  do  so.”  (E&P,  June  3,  p.  12.)  He  told  a  West 
Coast  audience  that  readers  are  more  receptive  to  the  idea  of  price  increases 
than  are  publishers. 

Neuharth  doesn’t  stand  alone  on  this  issue.  David  C.  Cox,  president  and 
CEO  of  Cowles  Media  Co.,  told  newspaper  publishers  from  around  the  world 
at  the  recent  Paris  meeting  of  FIEJ  that  part  of  his  strategy  at  the  Star  Tribune 
in  Minneapolis  has  been  to  strengthen  the  core  newspaper  and  “ask  readers 
to  pay  more,  over  time,  for  a  more  appealing  newspaper.” 

In  this  discussion  it  may  be  pertinent  —  it  is  certainly  thought  provoking 
—  that  a  FIEJ  worldwide  survey  reveals  that  on  average  in  85%  of  a  U.S. 
newspaper’s  total  income  comes  from  advertising,  whereas,  in  Japan  this  fig¬ 
ure  is  only  40%.  The  difference  is  growing:  In  the  U.S.,  the  ratio  in  favor  of 
advertising  grew  six  points  between  1989  and  1993,  while  in  Japan  it  dropped 
nine  points. 

Consider  that  Japan  leads  the  nations  of  the  world  with  71.9  million  daily 
newspaper  circulation.  The  United  States  is  second  at  59  million. 


Hungry  California 

WE  THOUGHT  IT  was  an  aberration  when  some  politicians  in  Los  Ange¬ 
les  County  suggested  the  media  be  required  to  pay  a  fee  for  the  privilege  of 
broadcasting  or  reporting  the  Simpson  trial.  How  unconstitutional  can  you 
get?  Fortunately,  the  presiding  judge  of  the  Los  Angeles  Superior  Court 
agreed  with  us  and  turned  down  the  request. 

Now  the  money-hungry  disease  has  been  transmitted  to  the  state  legisla¬ 
ture.  A  majority  in  the  California  Assembly’s  Local  Government  Committee 
has  approved  a  bill  that  would  authorize  cities  and  counties  to  require  media 
units  to  bid  for  the  right  to  broadcast  a  major  trial  —  and  to  let  tbem  charge 
for  the  privilege.  Californians  are  so  upset  by  the  reports  of  the  multi-million- 
dollar  cost  of  the  Simpson  trial,  they  cannot  grasp  the  justification  for  ex¬ 
tensive  media  coverage,  which  they  translate  into  enormous  profits  for  me¬ 
dia.  We  wonder  whether  schools  there  teach  anything  about  the  First  and 
Sixth  amendments  to  the  Constitution,  and  the  reasons  therefore. 

In  addition,  the  Culver  City  office  of  the  California  State  Board  of  Equal¬ 
ization  is  seeking  to  apply  a  sales  tax  to  syndicators  of  editorial  cartoons  and 
comics  to  newspapers  in  the  state.  TTiis  is  clearly  a  tax  on  opiiiion  and  should 
be  recognized  as  such. 

Tlie  pressure  for  state  governments  to  raise  more  money  is  tremendous,  but 
these  incidents  demonstrate  the  need  for  eternal  vigilance  to  prevent  inva¬ 
sion  of  constitutional  guarantees. 
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Letters  to  the  Editor 

Resigned  newspaper  exec 
adds  details  to  story 


I  WAS  DISAPPOINTED  to  see  that, 
by  the  play  it  received  in  your  May  27 
edition,  my  resignation  from  the  Den¬ 
ver  Post  was  the  was  the  biggest  story 
in  the  newspaper  industry  that  week. 

Editor  &  Publisher  adequately  pre¬ 
sented  the  Miami  television  station’s 
point  of  view.  There  are  several  impor¬ 
tant  details,  however,  that  were  not  in¬ 
cluded  in  your  story. 

•  I  “met”  electronically,  and  had 
only  one  conversation,  with  someone 
on  America  Online.  That  person  nev¬ 
er  disclosed  his  age  in  the  conversa¬ 
tion. 

•  The  only  pursuit  in  this  created 
event  was  by  employees  of  the  televi- 


Newspaperdom» 

50  YiARS  AGO _ The  major¬ 

ity  of  newspapers  around  the  world 
will  not  only  support,  but  will  insist 
upon,  the  inclusion  in  peace 
treaties  of  the  elimination  of  peace¬ 
time  censorship  by  governments, 
the  elimination  of  press  control  by ' 
governments,  and  the  establish¬ 
ment  of  a  free  flow  of  news  between 
nations,  the  American  Society  of 
Newspaper  Editors  Committee  on 
World  Freedom  of  Information  re¬ 
ported. 

Recently  returned  from  a  40,000- 
mile  trip  around  the  world,  the 
committee  had  meetings  with  jour¬ 
nalists  and  government  officials  in 
22  major  cities  in  11  Allied  and 
neutral  countries. 

E&P  published  the  committee’s 
40,000  word  report  in  full  (28 
pages)  and  distributed  it  to  every 
daily  newspaper  in  the  English- 
speaking  world,  in  addition  to  the 
editors  and  officials  the  committee 
had  visited. 

From  Editor  &  Publisher 
June  16,  1945 


sion  station.  1  never  initiated  any  fu¬ 
ture  e-mail  or  contact.  The  television 
producer,  however,  badgered  me  with 
numerous  e-mail  and  “instant”  mes¬ 
sages.  It  was  only  after  multiple  at¬ 
tempts  to  contact  me,  that  I  gave  him 
my  name  and  where  to  contact  me  on 
vacation. 

•  A  station  employee  called  me 
twice  at  my  hotel.  On  the  second  call  I 
agreed  to  a  meeting  at  a  vary  public 
place. 

•  Upon  arrival  at  the  designated 
meeting  place  I  discovered,  for  the  first 
time,  someone  obviously  under  age. 
While  disappointed  by  the  way  this  sit¬ 
uation  was  unfolding,  it  seemed  rude 
not  to  go  through  with  the  meeting 
and  confront  the  misunderstanding.  I 
had  no  intention,  or  desire,  to  meet  an 
very  young  teenager. 

•  The  station  employee,  knowing 
the  cameras  were  rolling,  immediately 
invited  me  to  go  for  a  walk.  That’s 
when  the  reporter  jumped  out  of  the 
bushes. 

I  had  several  telephone  conversa¬ 
tions,  with  both  the  reporter  and  the 
news  director,  about  this  “sweeps  story 
gone  bad.”  Unfortunately,  they  were 
delighted  with  their  video,  and  were 
busy  producing  radio  “teasers”  to  an¬ 
nounce  the  event! 

The  Miami  station  should  have 
called  their  series  “Producers  Who  As¬ 
sume  False  Identities  to  Pursue  Gay 
Men  on  The  Internet.” 

With  the  exception  of  being  a  little 
naive  about  online  profiles,  I  have 
done  nothing  wrong.  Period.  I  was  sim¬ 
ply  surprised  and  disappointed  by  an 
electronic  “pen-pal.” 

Ken  Calhoun 

Denver,  Colo. 

In  praise  of  a 
j -school  program 

YOUR  STORY  IN  the  June  3  edition 
regarding  the  attempt  to  eliminate  the 
department  of  journalism  at  the  Uni¬ 


versity  of  Arizona  correctly  point  out 
the  damage  done  to  the  University  by 
the  bizarre  effort  to  shut  down  a  pro¬ 
gram  that  works  well. 

The  story,  however,  failed  to  note  the 
respect  and  support  the  school  receives 
from  editors  and  professional  newspa¬ 
per  organizations  from  all  over  the 
country. 

At  least  twice  in  the  past  year,  I  have 
been  present  when  the  department  was 
honored  for  it  major  contributions  di¬ 
versifying  journalism. 

At  the  recent  American  Society  of 
Newspaper  Editors  meeting  in  Dallas, 
the  attempt  to  kill  the  department  off 
was  the  scandal  of  the  hallway  dis¬ 
cussions. 

The  Arizona  program  works  well  for 
journalists  seeking  training,  and  for  edi¬ 
tors,  including  me,  who  recruit  trained 
and  educated  personnel.  It  has  worked 
to  the  benefit  of  the  reputation  of  the 
university,  certainly  throughout  the 
West. 

Sanders  LaMont 

LaMont  is  executive  editor  of  the  the 
Modesto  (Calif.)  Bee. 


The  Launch  Button. 


Find  it  in  your 
NEXPO  Show  Directory. 
Wear  it  when  you  visit 
Booth  321. 

We'll  do  the  rest. 


Member  ol  the  MULLER  lURmGmup 
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One. 


Introducing  Ampersand.  The  first  online  service  dedicated  to  net-  Through  Editor  &  Publisher,  Ampersand  will  also  provide  a  broad  range 

working  the  newspaper  industry.  of  information  on  general  and  special  market  newspapers-  more  rate, 

You’re  already  aware  of  the  enormous  effort  it  takes  to  operate  a  circulation  and  special  section  data  than  any  other  single  source, 

newspaper.  But  you're  probably  not  aware  that  it  doesn't  have  to  By  subscribing  to  Ampersand,  you  can  now  make  sales  calls  with- 

be  that  way.  out  actually  being  there.  Media  Planners  will  be  able  to  confirm 

Thanks  to  Ampersond.  The  first  online  service  that  everyone  connect-  rates  and  availability  interactively.  And  as  a  newspaper,  you'll  be 

ed  with  the  newspaper  industry  can  profit  from.  Your  editorial  staff,  able  to  make  your  complete  presentation  to  them  right  on  their 

your  advertising  sales  people,  your  management,  even  your  pur-  computer  screens. 

chasing  department  will  find  it  an  incredibly  useful  tool.  With  over  800  databases,  your  editorial  staff  will  have  electronic 

Ampersand  will  emerge  as  the  primary  planning  and  analytical  access  to  an  infinite  number  of  research  topics.  These  include  E&P  ■ 

tool  for  advertisers  and  their  ad  agencies  in  developing  sharper  magazine  archives  and  all  its  directories.  Ampersand  will  also  serve  \ 

multi-market  based  newspaper  plans.  It  will  provide  extensive  as  a  newspaper  industry  community  center,  whereyou'll  find  almost 

demographic  and  consumer  expenditure  data,  and  an  anyone  or  anything.  And  of  course,  participate  in 

almost  limitless  pool  of  retail  sales  and  marketing  informa-  topical  industry  forums. 

tion.  That,  combined  with  the  integrated  one- order/one-  Stop  by  booth  3045  at  Nexpo  and  see  the  whole  i 

bill  processing  provided  by  Publicitas®  will  allow  media  picture.  Or  call  Dennis  O'Neill  at  1-800-590-4444 

buyers  to  put  more  of  their  media  dollars  into  your  ordenniso@mediainfo.com.  You'll  be  amazed  at 

newspaper.  how  little  it  takes  to  change  your  newspaper. 

ampersand 
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A  Warning 
From  The 
President 

Bill  Clinton  warns  federal  staffers  that  they  could  be 
prosecuted  for  leaking  national  security  info  to  the  press 


by  Debra  Qersh  Hernandez 

PRESIDENT  CLINTON  HAS  warned 
federal  staffers  that  they  could  be  sub¬ 
ject  to  prosecution  if  they  leak  nation¬ 
al  security  information  to  the  press. 

In  a  memo  to  Cabinet  officers,  Clin¬ 
ton  stated  that  he  was  “extremely  dis¬ 
tressed  by  several  recent,  deliberate 
and  unauthorized  disclosures  of  highly 
sensitive,  national  security  informa¬ 
tion.” 

Such  disclosures,  the  memo  read, 
“cannot  and  will  not  be  treated  as  in¬ 
nocent  leaks  of  government  informa¬ 
tion.  They  compromise  serious  nation¬ 
al  security  secrets  and  put  at  risk  lives 
and  vital  U.S.  interests. 

“Such  disclosures  also  violate  U.S. 
law,  and  will  be  referred  to  the  Depart¬ 
ment  of  Justice  for  investigation,  as  ap¬ 
propriate,  and  prosecution,”  stated  the 
president’s  memo,  a  copy  of  which  was 
obtained  by  E&P. 

Referring  to  his  recent  Executive 
Order  revamping  the  system  for  classi¬ 
fying  documents  (E&P,  April  22,  p. 
89),  Clinton  asked  his  Cabinet  officials 
“to  ensure  that  information  is  not  im¬ 
properly  classified  or  overclassified,” 
but  also  asked  them  to  “impress”  on 
their  staffs  “the  necessity  of  protecting 
classified  information  from  unautho¬ 
rized  disclosures. 

“I  also  expect  each  of  you  to  take  ap¬ 
propriate  administrative  action  against 
any  federal  employee,  regardless  of 
rank,  who  discloses  classified  informa¬ 
tion,  and,  in  appropriate  cases,  to  refer 
such  disclosures  to  the  Department  of 


“I  also  expect  each  of  you  [cabinet  offi- 
cers]  to  take  appropriate  administrative 
action  against  any  federal  employee,  re¬ 
gardless  of  rank,  who  discloses 
classified  information,  and,  in  appropri¬ 
ate  cases,  to  refer  such  disclosures  to 
the  Department  of  Justice  for  criminal 
prosecution.” 

—  President  Clinton 


Justice  for  criminal  prosecution,”  the 
Clinton  memo  added. 

The  Department  of  Justice  does  not 
disclose  when  or  if  it  opens  investiga¬ 
tions,  but  when  confidential  commit¬ 
ments  are  violated,  it  does  open  an  in¬ 
vestigation,  said  DoJ  spokesman  John 
Russell. 

Russell  said  that  if  the  material 
leaked  were  classified,  action  would  be 


taken  under  the  espionage  act,  even  if 
it  were  disclosed  to  a  domestic  news 
agency. 

If  it  is  not  secure  information  that  is 
leaked,  it  would  be  prosecuted  under 
theft  of  government  property,  he  said. 

If  the  material  were  from  a  grand 
jury,  regulations  prohibiting  the  release 
of  that  information  would  be  enforced, 
Russell  added. 

White  House  spokesman  Michael 
McCurry  was  quoted  by  the  Washing¬ 
ton  Times  as  saying  Clinton’s  memo 
was  prompted  by  articles  in  that  paper 
referring  to  “negotiating  papers.” 

“There  were  a  series  of  fairly  sensi¬ 
tive  documents  that  were  leaked  to 
one  William  Gertz,”  McCurry  was 
quoted  by  the  Times. 

Gertz  is  the  Times’  defense  and  na¬ 
tional  security  affairs  reporter. 

“As  a  general  proposition,  the  presi¬ 
dent  feels,  and  I  feel,  that  tracking 
down  leaks  is  a  fool’s  errand  and  can 
waste  a  lot  of  time,”  McCurry  told  the 
Times,  adding  that  compromising  clas¬ 
sified  information  is  “different.” 

The  White  House  press  office  did 
not  respond  to  E&P’s  request  for  fur¬ 
ther  comment. 

Gertz  told  E&P  that  he  did  not 
know  for  a  fact  which  articles  McCur¬ 
ry  may  have  been  talking  about,  but  he 
thought  it  might  have  been  a  series  he 
did  about  theater  missile  defense  de¬ 
marcation. 

In  a  story  about  a  memo  from  the 
National  Security  Council  outlining  a 
plan  with  Russia,  Gertz  said  the  memo 
was  stamped  “secret/prose.”  (continues) 
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“That  may  have  angered  some  offi¬ 
cials,”  he  said.  “I  know  we  definitely 
angered  people  at  the  Pentagon  and 
the  NSC  staff.  Whenever  they  decided 
something,  1  reported  it  in  the  Times.” 

Gertz  said  he  had  “mixed  feelings” 
about  being  the  subject  of  the  presi¬ 
dent’s  memo. 

“On  the  one  hand,  it  may  be  bad 
advertising.  On  the  other  hand,  it  may 
encourage  people  to  talk  about  it 
more,”  he  said,  adding  that  so  far  he 
had  not  seen  a  change  in  either  direc¬ 
tion. 

In  addition,  Gertz  said,  “1  couldn”t 
help  thinking  perhaps  the  administra¬ 
tion  wanted  to  make  sure  1  got  a  copy 
of  it  [the  memo].” 

Gertz,  who  covers  the  Pentagon,  in¬ 
telligence  and  other  similar  issues,  said 
the  paper  tries  to  be  reasonable  when 
writing  about  sensitive  issues. 

“We  don’t  publish  stuff  just  because 


it’s  secret.  In  some  cases,  we  have  with¬ 
held  stuff.  The  bottom  line  is,  we  will 
withhold  information  if  we  think 
someone  will  be  killed,”  he  said. 

The  Times  does  not,  however,  clear 
its  stories  with  officials,  but  Gertz  ex¬ 
plained  that  when  he  calls  CIA  press 
officers  for  comment,  “they  understand 
that’s  their  opportunity  to  raise  con¬ 
cerns.” 

The  Times  story  also  noted  the  exis¬ 
tence  of  the  Unauthorized  Disclosure 
Analysis  Committee  and  the  Unautho¬ 
rized  Disclosure  Analysis  Center,  oper¬ 
ated  by  U.S.  intelligence  agencies. 

According  to  the  Times,  these  oper¬ 
ations  read  newspapers  in  search  of 
leaked  classified  material  and  then 
tried  to  trace  the  source.  In  addition, 
the  Times  said  the  organizations  kept  a 
database  of  journalists’  names  and  the 
leaks  they  reported. 

DoJ  spokesman  Russell  said  these 
programs  were  operated  during  the 
Reagan  administration  by  the  Nation¬ 
al  Security  Council  to  find  leaks  but 
were  closed  down  years  ago. 

If  a  file  were  kept  that  could  be  ac¬ 


cessed  by  reporters’  names,  the  Privacy 
Act  requires  disclosure  of  its  existence 
in  the  Federal  Register. 

Under  the  act,  any  system  of  records 
that  can  be  searched  by  an  individual’s 
name  must  be  disclosed,  explained 
Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press. 

Kirtley  said  it  would  make  a  big  dif¬ 
ference  if  a  database  were  an  “electron¬ 
ic  clip  file  or  a  reporter  dossier.” 

The  Reporters  Committee  found 
that  as  of  1992,  the  CIA  maintained 
four  record  systems  to  keep  track  of 
press  reports  and  contacts  with  the 
media,  among  other  things. 

Kirtley  said  the  RCFP  did  not  have 
access  to  information  about  whether 
these  systems  were  continued  after 
1992,  and  she  said  the  CIA  was  not  re¬ 
turning  calls. 

Calling  the  president’s  memo  “frus¬ 


trating,”  she  said  it  “could  have  been 
written  by  any  of  the  [former],  certain¬ 
ly  the  last  two,  occupants  of  the  White 
House.  It’s  the  same  old  argument:  Yes, 
I  believe  in  open  government,  but 
we’ve  got  to  stop  leaks.” 

Kirtley  noted  that  this  is  another  at¬ 
tempt  by  officials  “to  stop  government 
employees  from  providing  information 
of  concern  to  the  public,”  and  added 
she  has  “no  doubt”  the  memo  was  in¬ 
tended  to  intimidate  potential  leakers. 

“I  had  high  hopes  that  we  had  en¬ 
tered  an  era  where  it  was  worse  to  im¬ 
properly  withhold  information.  This 
memo  does  not  seem  to  be  consistent 
with  that,”  she  said. 

McCurry’s  comment  to  the  Times 
“sounds  benign,”  Kirtley  said.  “It  always 
does.  A  little  censorship  always  sounds 
reasonable. 

“You  could  make  the  case  that  the 
Clinton  order  on  classification  will 
eventually  limit  the  universe  of  classi¬ 
fied  information,  but  there’s  still  a  huge 
universe  of  information  that  is  not 
properly  classified  but  still  technically 
classified,”  she  said. 


“If  you’re  talking  five  years  from 
now,  when  the  executive  order  is  in 
place,  I  might  take  some  comfort,”  she 
added. 

Pointing  to  specific  cases,  Kirtley 
commented  that  the  “government’s 
record  on  tracking  leaks  is  very  poor.  It 
spends  lots  of  money  with  very  little 
success.” 

But  “absent  an  actual  demonstration 
that  action  is  being  taken  against  jour¬ 
nalists,”  Kirtley  said  this  is  a  “public 
policy  issue,”  not  one  for  legal  action, 
although  she  suggested  Congress  could 
get  involved. 

“The  most  powerful  vehicle  for  the 
press,”  she  said,  “is  to  do  some  editori¬ 
alizing  and  rabble  rousing.  It’s  not  yet  a 
legal  action,  but  it’s  appropriate  to 
comment  on  this.” 

AP,  NCN  form 
working  group 
for  online  services 

THE  ASSOCIATED  PRESS  and  New 
Century  Network  have  formed  a  group 
to  coordinate  efforts  to  help  newspapers 
build  local  online  services. 

The  working  group  plans  to  examine 
ways  to  foster  information  services  for 
computer  users. 

“As  NCN  and  AP  have  begun  to  un¬ 
derstand  each  other’s  strategic  objec¬ 
tives  in  the  interactive  marketplace, 
we’ve  realized  that  the  time  is  right  to 
evaluate  the  various  opportunities  that 
this  marketplace  provides,”  said  Peter 
Winter,  marketing  vice  president  for 
Cox  Newspapers  and  interim  chief  ex¬ 
ecutive  of  NCN. 

John  Reed,  AP  vice  president  and 
communications  director,  said  the  two 
organizations  began  talks  in  April  in 
New  Orleans  during  the  annual  con¬ 
vention  of  the  Newspaper  Association 
of  America. 

“Those  discussions  are  continuing, 
and  we  are  eager  to  explore  how  AP 
and  NCN  can  work  together  to  serve 
the  online  publishing  needs  of  local 
newspapers,”  Reed  said. 

Talks  with  NCN  will  not  affect  AP’s 
relationships  with  papers  that  do  not 
join  NCN. 

AP  is  the  nation’s  largest  news  gath¬ 
ering  organization  and  is  owned  by 
1,550  U.S.  member  dailies.  NCN  is 
owned  by  nine  of  the  largest  newspaper 
companies  and  is  designed  to  create  a 
network  of  online  papers. 


Kirtley  noted  that  this  is  another  attempt  hy 
officials  “to  stop  government  employees  from 
providing  information  of  concern  to  the  public,” 
and  added  she  has  “no  doubt”  the  memo  was 
intended  to  intimidate  potential  leakers. 
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Rhetoric 
Heats  Up 

Bargaining  at  Detroit  papers  continues  beyond  contract  deadline 


by  Mark  Fitzgerald 

TALKS  BETWEEN  DETROIT’S  two 
daily  papers  and  six  of  their  11  unions 
have  continued  well  past  the  April  30 
contract  deadline  and  labor  rhetoric  is 
heating  up  a  little. 

The  Metropolitan  Council  of  News¬ 
paper  Unions,  whose  six  union  mem¬ 
bers  represent  about  2,500  employees 
at  the  Detroit  Free  Press  and  Detroit 
News,  accuse  the  papers’  joint  operat¬ 
ing  agency  of  targeting  the  engraver’s 
union  for  decertification. 

Council  chairman  A1  Derey  said  the 
unions  had  obtained  an  internal  memo 


from  Gannett  senior  vice  president 
John  jaske  that  Derey  says  outlines  a 
strategy  for  decertifying  GCIU  Local 
289,  which  represents  engraving  de¬ 
partment  employees.  In  the  six-year- 
old  JOA,  Gannett’s  News  and  Knight- 
Ridder’s  Free  Press  compete  editorially 
but  have  combined  business  and  pro¬ 
duction  functions. 

“The  unions  have  been  negotiating 
in  good  faith  to  get  fair  contracts,  but 
this  agency  memo  reveals  that  the 
newspapers’  agenda  is  to  undermine 
bargaining,”  Derey  said  in  a  prepared 
statement. 

Council  unions  say  the  memo  out¬ 
lines  “successful  efforts  to  decertify  lo¬ 
cal  unions  representing  employees  in 
the  press  room,  composing  room,  mail 
room  and  engraving  departments  at 
other  Gannett-owned  newspapers.” 

“The  newspapers’  strategy  has  been 
to  try  to  divide  and  conquer  the  unions 


and  to  provoke  an  ineffective  strike  by 
smaller  groups  of  employees,”  Derey 
said. 

But  Detroit  Newspapers  senior  vice 
president  of  labor  relations,  Timothy 
Kelleher,  said  the  memo  does  not  rep¬ 
resent  any  management  plan  at  all. 

The  memo  was  simply  a  response  to 
a  question  from  a  supervisor  about  the 
circumstances  of  decertification  at 
Gannett  papers. 

“That  was  it  —  it  certainly  is  not  a 
strategy,”  Kelleher  said  in  a  telephone 
interview. 

Detroit  Newspapers  has  settled  with 
five  of  its  11  unions,  including  the  ma¬ 


chinists  who  agreed  to  a  10.3%  raise 
over  the  next  three  years. 

Several  other  unions,  including 
Newspaper  Guild  Local  22,  have  taken 
strike  authorization  votes. 

Council  chairman  Derey  character¬ 
ized  management’s  posture  in  the  talks 
as  “confrontational,  provocative  and 
greedy”  and  said  bargaining  has  been 
“unproductive.” 

Unions  are  especially  upset  at  De¬ 
troit  Newspapers  for  what  they  say  is  a 
threat  to  eliminate  about  300  mailer 
and  driver  jobs  by  outsourcing  its  in¬ 
serting  to  an  Allentown,  Pennsylvania 
inserter. 

Management  labor  chief  Kelleher 
said  the  outsourcing  is  “only  one  of  a 
number  of  options  we  have”  and  that 
management  only  notified  the  unions 
of  the  possibility  because  of  the  re¬ 
quirements  of  the  federal  plant-closing 
law. 


“We  do  not  want  to  move  that  work 
out  of  Detroit.  We  think  it  makes  a  lot 
more  sense  to  keep  it  here.  We  want  to 
work  out  an  agreement  with  the  mail¬ 
ers,”  Kelleher  said. 

But  the  problem,  Kelleher  added,  is 
that  Detroit  Newspapers  is  not  getting 
the  efficiencies  it  might  expect  out  of 
its  relatively  new  $22  million  state-of- 
the-art  inserting  facility. 

“It  is  operating  at  about  50%  of  the 
efficiencies  we  have  seen  at  other  pa¬ 
pers  and  it  runs  with  about  35%  more 
personnel  than  we  have  seen  at  other 
papers.  We  have  been  discussing  this 
for  about  two  years  .  .  .  but  apparently 
there  is  little  interest  on  the  part  of  the 
mailers’  in  improving  efficiencies,” 
Kelleher  said. 

About  a  week  after  Kelleher’s  state¬ 
ment,  Detroit  Newspapers  cancelled 
the  federal  plant  closing  notice  on  its 
suburban  inserting  facility. 

Tribune  picks  up 
school  publisher 

TRIBUNE  CO.  HAS  purchased 
Jamestown  Publishers  Inc.,  a  Provi¬ 
dence,  R.I. -based  publisher  of  educa¬ 
tional  materials,  for  an  undisclosed 
price. 

Jamestown,  whose  products  go  to  stu¬ 
dents  from  kindergarten  through  12th 
grade,  expands  the  educational  product 
line  of  Tribune’s  Contemporary  Books 
and  the  Wright  Group  and  provides 
new  content  for  Compton’s  CD-ROM 
products. 

Tribune  said  it  will  merge  Jamestown 
with  Contemporary  and  Wright  under 
Tribune’s  New  Media/Education  unit, 
headed  by  executive  vice  president 
Robert  Bosau. 

Jamestown  was  founded  in  1969  and 
operated  by  Ted  and  Kathy  Spargo.  It 
has  16  full-time  employees  and  annual 
revenue  of  $3.5  million,  said  Tribune 
spokeswoman  Kelly  Shannon. 


But  the  problem,  Kelleher  added,  is  that  Detroit 
Newspapers  is  not  getting  the  efficiencies  it  might 
expect  out  of  its  relatively  new  $22  million 
state-of-the-art  inserting  facility. 
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Newspapers 

And  Religion 
Coverage 

Study  says  they’re  full  of  empty  talk 


by  Mark  Fitzgerald 

NEWSPAPER  REPORTING  reflects  a 
curious  view  of  religion,  a  new  study 
suggests. 

Religion,  from  this  journalistic  per¬ 
spective,  is  full  of  sound  and  fury  — 
but  it  signifies  nothing. 

According  to  a  study  by  the  Univer¬ 
sity  of  Rochester’s  religion  department, 
newspaper  journalists  refer  to  religion 
frequently  —  but  seldom  explain  the 
beliefs  and  values  involved  in  a  partic¬ 
ular  religion. 


On  average,  the  study  said,  news¬ 
papers  mention  religion  nearly  2.5 
times  more  than  religion  is  the  focus  of 
the  story. 

Most  often  in  newspaper  stories,  re¬ 
ligion  is  a  handy  definition:  A  political 
candidate  is  a  “devout  Christian,”  for 
instance,  or  a  political  group  is  drawn 
from  “Muslim  fundamentalists.” 

Worse,  on  those  occasions  when 
newspapers  do  try  to  define  a  religion’s 
tenets,  they  often  oversimplify  or  even 
misrepresent  the  faith. 

“Faith  and  Fact:  Press  images  of  reli¬ 
gion  in  the  United  States”  portrays  a 
press  that  is  timid  to  the  point  of  cata¬ 
tonia  when  it  comes  to  discussing  the 
heart  and  soul  of  religions. 

Newspaper  references  to  religion  are 
more  likely  to  be  “a  few  buzz  words 
thrown  around,”  the  study  says,  than 


they  are  to  be  helpful  descriptions  of 
religious  beliefs. 

Indeed,  only  25%  of  all  the  newspa¬ 
per  religion  stories  surveyed  for  the 
study  focused  on  what  beliefs  or  values 
a  religion  held. 

Surprisingly,  the  situation  was  even 
worse  on  newspaper  religion  pages: 
There  only  21%  of  articles  focused  on 
religious  tenets  or  values. 

Instead,  newspaper  journalists  fall 
back  on  a  favorite  theme  when  report¬ 
ing  on  religion:  conflict. 

More  than  a  third  —  37%  —  of  all 


religion  stories  are  about  political  or  le¬ 
gal  issues,  the  study  found. 

And  fully  42%  of  religion  stories 
concerned  themselves  with  internal 
organization  of  a  religion. 

By  contrast,  the  study’s  researchers 
found,  just  19%  of  newspaper  stories 
elsewhere  concentrated  on  internal  or¬ 
ganization. 

“Although  issues  regarding  internal 
organization  were  certainly  valid  to  ex¬ 
plore  in  the  religion  page,  it  is  interest¬ 
ing  that  they  outweigh  coverage  of  be¬ 
liefs  and  values  —  21%  —  since  beliefs 
and  values  are  a  much  more  critical  el¬ 
ement  if  one  wishes  to  understand  why 
religious  people  act  as  they  do,”  the 
study  says. 

Nearly  three-quarters  of  stories  in 
newspaper  religion  pages  dealt  with 
Christianity,  the  study  found,  with  an¬ 


other  7.2%  concerning  themselves 
with  Judaism  and  just  2.4%  dealing 
with  Islam,  the  religion  likely  to  be  the 
world’s  biggest  by  the  turn  of  the  cen¬ 
tury. 

Most  coverage  of  Islam  —  66%  of  it 
—  is  found,  not  on  religion  pages,  but 
in  the  news  section. 

Much  of  that  coverage,  the  study 
found,  mentions  Islam  in  the  context 
of  terrorism. 

“Although  it  is  true  that  there  has 
been  much  violence  associated  with 
the  Islamic  world  in  recent  years,  the 
media  consistently  addresses  this  issue 
simplistically  and  without  context,  the 
study  complains. 

The  study  was  compiled  at  the  sen¬ 
ior  seminar  for  religion  majors  in  the 
Department  of  Religion  and  Classics  at 
the  University  of  Rochester  in  New 
York. 

The  study  on  religion  coverage  was 
directed  by  William  Scott  Green,  dean 
of  undergraduate  studies  at  the  school, 
and  Nancy  Woodhull,  the  newspaper 
consultant  and  former  Gannett  Co. 
executive. 

Seven  teams  studied  the  coverage 
for  one  month  —  Feb.  6  to  March  5, 
1995  —  of  the  following  papers:  the 
Atlanta  Journal  and  Constitution, 
Chicago  Tribune,  Dallas  Morning 
News,  Los  Angeles  Times,  New  York 
Times,  Seattle  Times  and  the  Washing' 
ton  Post. 

“The  press  should  recognize  that  a 
few  buzz  words  thrown  ab  out  with  nei¬ 
ther  explanation  nor  context  do  not 
equal  objective,  complete  reporting. 
Such  reporting  is  misrepresentative 
and  does  disservice  to  the  very  idea  of 
a  free  press  and  to  the  general  public, 
which  will  draw  conclusions  and  base 
opinions  on  the  fragmented  images 
they  see,”  the  report  concludes. 


Most  often  in  newspaper  stories,  religion  is  a 
handy  definition:  A  political  candidate  is  a  “devout 
Christian,”  for  instance,  or  a  political  group  is 
drawn  from  “Muslim  fundamentalists.” 
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Catholic  Press 
Speaks  Out 

The  goals:  striving  to  be  more  professional,  increasing  revenue 


by  M.L.  Stein 

THE  647  PUBLICATIONS  of  the 
Catholic  Press  Association  are  catch¬ 
ing  up  to  their  mainstream  counter¬ 
parts  in  learning  the  grim  economic 
realities  of  their  business,  a  spokesman 
said  at  the  groups’s  Los  Angeles  con¬ 
vention. 

“Just  look  at  our  program,”  suggested 
CPA  executive  director  Owen  P.  Mc¬ 
Govern.  “We  are  striving  to  be  more 
professional  while  increasing  our  rev¬ 
enue.” 

The  convention  panels  to  which  he 
referred  were  described  as  “Boot- 
camps”  and  bore  such  titles  as  “The 
Editor  as  Business  Manager,”  “Ways  to 
Make  Money  for  Diocesan  News¬ 
papers,”  “Improving  Your  Customer 
Service/Fulfillment  Operation,”  and 
“Using  Computer  Technology  to  In¬ 
crease  Advertising  Sales.” 

McGovern  said  the  Catholic  press  is 
facing  the  same  problems  as  its  main¬ 
stream  counterparts:  rising  newsprint 
costs,  declining  ad  revenue  and  in¬ 
creased  competition  for  attention  from 


broadcasters. 

“I  tell  members  they  have  to  respect 
the  business  competition,”  McGovern 
said.  Only  lately,  he  added,  have  some 
Catholic  newspapers  hired  business 
and  advertising  managers. 

One  recent  innovation  —  not  new 
to  general  circulation  newspapers  but  a 
milestone  in  Catholic  publications  — 
is  the  introduction  of  a  “one  order-one 
bill”  advertising  network. 

The  network  can  draw  from  a  formi¬ 
dable  array  of  newspapers  and  maga¬ 
zines.  CPA  figures  for  1995  released  at 
the  May  30-June  1  conference  show  a 
total  of  647  Catholic  newspapers,  mag¬ 
azines,  newsletters  and  foreign  lan¬ 
guages  publications  in  the  U.S.  and 
Canada.  Their  total  circulation,  virtu¬ 
ally  all  paid,  is  approximately  26.5  mil¬ 
lion. 

The  U.S.  mix  includes  197  non-dai¬ 
ly  newspapers,  166  of  them  published 
by  local  dioceses,  five  independent  na¬ 
tional  papers  and  13  Eastern  Rite  pub¬ 
lications.  Their  aggregate  circulation  is 
almost  six  million.  In  Canada,  there 
are  11  diocesan  papers  and  two  nation¬ 


al  ones,  adding  up  to  a  circulation  of 
137,800. 

In  all,  there  are  274  CPA  magazines 
here  and  in  Canada  for  a  total  circula¬ 
tion  of  nearly  16  million. 

Serving  CPA  members  is  the 
Catholic  News  Service  (CNS),  which 
lists  300  subscribers  for  a  wide  spec¬ 
trum  of  church-related  stories. 

The  Catholic  press  in  general  is  fac¬ 
ing  “tough  times,”  according  to  CAP 
president  Anthony  J.  Spence,  editor  in 
chief  of  the  Tennessee  Register  in 
Nashville. 

“That’s  the  dinosaur  in  the  living 
room,”  said  Spence,  a  former  microbi¬ 
ologist  turned  journalist.  “The 
Catholic  press  is  by  no  means  insulat¬ 
ed  from  the  economic  problems  of  the 
secular  press.  Personnel  and  paper  cost 
are  skyrocketing  like  crazy  and  postal 
rates  are  unforgiving.” 

Not  only  is  CPA  advising  members 
on  the  latest  ways  to  market  their  pub¬ 
lications  but  the  newspapers  and  mag¬ 
azines  are,  like  the  general  press,  ex¬ 
ploring  alternative  sources  of  revenue, 
Spence  said. 
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He  noted  that  most  diocesan  news¬ 
papers  are  expected  to  pay  their  own 
way.  However,  since  the  diocese  is  the 
publisher  “there  is  a  certain  degree  of 
partnership”  between  the  church  and  a 
paper’s  lay  editors  and  managers, 
Spence  explained. 

This  means,  he  went  on,  that  a  dio¬ 
cese  may  provide  some  financial  sup¬ 
port,  usually  in  the  form  of  buying 
copies  and  distributing  them  to  parish¬ 
ioners. 

“But  generally  we  are  expected  to  be 


was  titled  “Covering  Gay/Lesbian  Is¬ 
sues  in  the  Catholic  Press”  and  was  led 
by  the  Rev.  J.  Peter  Liuzzi,  who  directs 
a  ministry  for  gay  and  lesbian 
Catholics  in  Los  Angeles). 

“But  it  must  be  kept  in  mind  that 
besides  reflecting  the  agenda  of  the 
diocese,  our  publications  are  windows 
on  Catholic  culture  and  provide  a  fo¬ 
rum  for  Catholics  to  talk  about  their 
lives,”  Spence  commented. 

A  sampling  of  Catholic  newspapers 
reveals  broad  differences  in  coverage  of 


McGovern  said  the  Catholic  press  is  facing  the 
same  problems  as  its  mainstream  counterparts: 
rising  newsprint  costs,  declining  ad  revenue  and 
increased  competition  for  attention  from 
broadcasters. 


self-supporting  and  most  of  us  are  or 
we  would  be  out  of  business,”  Spence 
asserted. 

TTiere  have  been  casualties  in  recent 
years,  he  recalled,  notably  the  Monitor, 
San  Francisco’s  oldest  Catholic  paper, 
which  folded  in  the  mid-1980s. 

In  terms  of  editorial  content,  the 
CPA  president  said  that,  while  all 
Catholic  publications  “share  a  com¬ 
mon  love  and  regard  for  the  church,” 
their  reporting  of  social  issues  may  vary 
according  to  “the  agenda  of  the  dio¬ 
cese”  and  prevailing  community  values. 

For  example,  controversies  over  im¬ 
migration  and  gay  and  lesbian  rights 
are  more  likely  to  be  addressed  in  met¬ 
ropolitan-located  newspapers  than 
those  in  rural  Minnesota,  he  pointed 
out.  (One  of  the  convention  sessions 


secular  matters.  In  one  recent  issue, 
the  40-page  Michigan  Catholic,  pub¬ 
lished  in  Detroit,  carried  a  Page  One 
CNS  story  about  a  Senate  committee’s 
vote  on  the  nomination  of  Dr.  Henry 
Foster  to  be  surgeon  general,  a  com¬ 
mentary  on  abusive  relationships  be¬ 
tween  couples  and  an  account  of  a  De¬ 
troit  psychologist’s  10  days  as  a  relief 
worker  after  the  Oklahoma  City  bomb¬ 
ing. 

The  Catholic  Standard  in  Washing¬ 
ton,  D.C.  ran  stories  on  proposed  wel¬ 
fare  reforms,  the  conflict  in  Northern 
Ireland  and  an  editorial  on  the  need  to 
aid  poverty-stricken  children  in  the 
district. 

A  survey  by  the  Diocese  of  Rome  re¬ 
vealed  that  75%  of  the  Roman  respon¬ 
dents  believed  that  one  can  be  a  good 


Refuvenated  Catholic  Charities  j 

embarks  on  second  half-century  10  I 


Catholic  without  following  church 
teachings  on  sexual  morality  was  a 
front-page  story  in  the  New  Catholic 
Explorer  of  Joliet,  Ill.  Among  the  sto¬ 
ries  in  the  independent  National 
Catholic  Reporter  was  one  about  a 
Catholic  priest  with  five  children  get¬ 
ting  a  divorce,  reportedly  the  first  in 
America’s  Roman  Catholic  clergy.  Fa¬ 
ther  William  Bry  Shields,  was  a  mar¬ 
ried,  former  Episcopal  priest  when  he 
was  ordained  in  the  Catholic  church  in 

1984. 

The  Catholic  Lantern  in  Stockton, 
Calif.,  featured  a  first-person  memoir 
of  a  mother  whose  son  died  of  AIDS. 

Portland’s  Catholic  Sentinel  pub¬ 
lished  a  Page  One  story  and  inside  edi¬ 
torial  on  the  efforts  of  church  leaders 
to  extend  pastoral  care  and  church 
membership  to  undocumented  His- 
panics. 

The  16  newspapers  examined  also 
featured  movie  reviews,  activities  cal¬ 
endars,  travel  articles  and  social  items 
along  with  an  abundance  of  columns 
and  homilies  by  the  clergy  on  Catholic 
doctrine.  The  number  of  full-page  ads 
and  copious  classified  sections  in  some 
papers  would  draw  the  envy  of  any 
mainstream  publisher. 

Although  echoing  the  economic 
concerns  expressed  by  Spence,  CPA 
editors  interviewed  were  generally 
pleased  with  their  jobs  and  their  pa¬ 
per’s  market  position. 

“Some  papers  are  struggling,”  said 
Christopher  Gunty  of  the  Catholic  Sun 
in  Phoenix,  although  adding  that  his 
newspaper,  with  a  circulation  of 
90,000,  is  “doing  well.” 

Joseph  Sinasac,  who  left  the  daily 
Windsor  Star  to  become  editor  of  the 
Catholic  Register  in  Toronto,  observed, 
“We  have  to  make  it  on  our  own  but 
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A  Self-Created 
Problem? 


Educator  says  journalists’  blue-collar  view  of  themselves 
has  penetrated  the  minds  of  university  administrators 
who  often  decide  whether  a  program  will  live  or  die 

by  M.L.  Stein  tual  attitude,  an  inferiority  complex  for  teaching  positions:  “Enter  the  acad- 

“or  some  combination  of  all  three,  emy  with  a  full  description  of  yourself 
DO  YOU  CONSIDER  newspapering  a  which  1  suspect  is  the  case,”  Medsger  instead  of  network  assumptions  and  a 
trade  or  craft  and  yourself  as  a  “word-  observed.  roadmap  of  where  you’ve  been,  and 

smith?”  Medsger  said  she  has  sometimes  your  chances  of  being  respected  —  and 

Wrong  words,  says  Betty  Medsger,  found  academics  in  other  disciplines  truly  understood  —  improve  a  great 
longtime  chairman  of  the  San  Francis-  more  educable  in  elevating  journalism  deal.” 

CO  State  University  Department  of  than  reporters  and  editors.  At  the  same  time,  Medsger  faulted 

Journalism  and  a  former  Washington  News  people  seeking  teaching  jobs  journalism  educators  for  failing  to  ex- 
Post  reporter.  reveal  their  low  self-opinion  by  submit-  plain  to  the  university  hierarchy  the 

Such  a  self-image  can  be  harmful  to  ting  resumes  that  are  “short  word  nature  and  mission  of  journalism,  how 
the  public  perception  of  journalism  maps”  of  where  they  had  gone  to  a  journalist  works  and  the  goals  of 
and  is  definitely  creating  problems  for  school  and  work  and  what  their  job  journalism  education, 
journalism  education,  an  endangered  titles  had  been,  Medsger  said.  “It’s  no  wonder  perhaps  that  we  are 

species  in  several  universities,  she  “My  heart  would  sink  because  1  not  understood  within  the  academy,” 
pointed  out.  knew  that  when  this  resume  left  the  she  commented. 

Speaking  at  the  joint  conference  of  journalism  department  and  went  to  the  Medsger  recently  left  San  Francisco 
the  California  Society  of  Newspaper 
Editors  and  the  Associated  Press  News 
Executives  Council  in  Oakland,  Meds¬ 
ger  said:  “I’m  somewhat  troubled  by  “I’m  somcwhat  troubled  by  the  language  we  use  to 
the  language  we  use  to  describe  our-  describe  ourselves  —  wordsmith,  Craft,  trade.  I’m 

concerned  about  what  it  may  say  about  Concerned  about  what  it  may  say  about  how  we 

how  we  view  ourselves  and  journalism,  view  ourselves  and  joumalism,  and  what  it  does 

and  what  it  does  to  our  relationship  to  ,  .  i  i i 

journalism  education.”  to  our  relationship  to  joumalism  education. 

Contending  that  there  is  no  journal- 
ism  education  program  in  the  country 

that  is  not  already  threatened  with  ex-  levels  of  the  university  above  the  de-  State,  becoming  a  freelance  writer  and 
tinction  or  could  be,  Medsger  asserted  partment,  it  might  reasonably  be  re-  journalism  education  consultant.  Cur- 
that  journalists’  blue-collar  view  of  garded  as  inadequate,”  she  recalled.  rently,  she  is  conducting  a  national 
themselves  has  penetrated  the  minds  The  resumes  —  many  from  highly  study  of  journalism  education  for  the 
of  university  administrators  who  often  qualified  applicants  —  contained  no  Freedom  Forum, 
decide  whether  a  program  will  live  or  information  on  what  he  or  she  had  ac-  She  opined  that  the  public  also 
die.  complished,  Medsger  explained.  should  be  taught  to  place  a  higher  val- 

Many  journalism  educators  them-  “Journalists  were  presenting  flimsy  ue  on  journalism,  particularly  “in  this 
selves,  she  said,  are  afflicted  with  the  evidence  about  themselves  ...  I  season  of  dumping  on  journalists.” 
same  self-deprecation,  failing  to  im-  thought  this  was  mysterious,”  she  stat-  What  should  be  impressed  on  both 
press  upon  academic  officials  the  im-  ed.  “Why  would  someone  who  loves  academia  and  the  public,  she  urged,  is 
portance  of  what  they  teach.  Instead,  collecting  evidence,  presenting  proof  that  journalists  perform  “very  sophisti- 
Medsger  went  on,  they  insist  on  using  that  convinces  a  reader  of  the  credibil-  cated  work  that  requires  a  set  of  skills 
such  terms  as  “nuts-and-bolts”  or  ity  of  a  story  .  .  .  pay  so  little  attention  and  values  that,  when  used  properly 
“mere  skills”  courses.  to  preparation  of  the  document  that  and  wisely,  deserve  self-respect,  respect 

Journalists’  “modest,  working-class  will  convince  people  to  hire  him  or  from  the  general  community  and  the 
description  of  themselves,”  is  atttribut-  her?” 

able  to  false  modesty,  an  anti-intellec-  Medsger  advised  journalists  applying 
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Economics 
Or  Security? 

Questions  still  unanswered  as  to  why  an  American  journalist 
was  denied  entry  into  Russia  and  based  on  whose  authority 


by  Shaum  Olson 

WAS  ECONOMICS  OR  state  security 
the  reason  American  journalist  Steve 
Levine  was  denied  entry  into  Russia 
April  26? 

The  pretext  given  to  Levine  —  who 
possesses  a  valid  visa  and  press  creden¬ 
tials  —  by  Russiari  immigration  offi¬ 
cials  at  Moscow’s  Vnukovo  Airport  was 
that  he  needed  a  transit  visa  to  enter 
the  country  instead  of  a  multiple  entry 
visa. 

Levine,  a  freelancer  covering  Cen¬ 
tral  Asia  for  the  Washington  Post, 
Newsweek  and  Britain’s  Financial 
Times,  was  declared  persona  non  grata 
based  on  a  1992  Commonwealth  of  In¬ 


dependent  States  treaty.  The  treaty  de¬ 
creed  that  banned  individuals  in  one 
CIS  republic  were  not  welcome  in 
others. 

From  his  office  in  Kazakhstan, 
Levine  told  E&P,  “The  real  troubling 
thing  is  the  precedent  that  one  pisses 
off  the  KGB  in  one  of  the  more  au¬ 
thoritarian  republics  and  they  have 
leverage  they  can  use  to  threaten  a 
Moscow-based  reporter.” 

The  Uzbekistan  government  refused 
to  renew  Levine’s  credentials  last  Sep¬ 
tember  because  of  his  coverage  of 
Uzbek  President  Islam  Karimov.  Levine 
discounted  a  rumor,  which  he  heard 
from  his  translator  last  spring,  that 
Uzbek  authorities  weren’t  going  to  re¬ 
new  his  credentials. 

But  the  Uzbek  government  followed 
through. 

Levine  wasn’t  aware  of  his  status  un¬ 


til  he  returned  in  October  from  vaca¬ 
tion  in  the  United  States. 

Summoned  by  a  Uzbek  government 
press  officer  with  a  folder  of  his  clips, 
Levine  was  told  his  credentials 
wouldn’t  be  renewed  because  authori¬ 
ties  felt  his  reporting  of  President  Kari¬ 
mov  was  too  negative.  The  press  offi¬ 
cer  sent  a  letter  to  Levine’s  publica¬ 
tions  requesting  they  send  another 
correspondent. 

“The  Central  Asian  republics  are  in¬ 
experienced  in  press  matters,”  Levine 
said.  “They  [the  Uzbek  government] 
thought  they  could  pick  and  choose 
correspondents.” 

The  complaint  letters  Levine’s  em¬ 
ployers  sent  denouncing  the  expulsion 


and  requesting  his  reinstatement  were 
ignored  by  Uzbek  authorities. 

Levine’s  April  17  cover  story  on 
Central  Asia  for  Newsweek’s  interna¬ 
tional  edition  might  have  drawn  some 
Moscow  officials  ire  instead.  (A  link 
between  Uzbekistan  and  Russia  has 
been  not  substantiated.) 

“Power  is  so  diffuse  here,  no  one 
knows  who  did  it,”  Levine  said. 

The  piece  depicted  the  Central 
Asian  Republics  —  Kazakhstan,  Kyr¬ 
gyzstan,  Tajikistan,  Turkmenistan  and 
Uzbekistan  —  as  an  arena  where  sever¬ 
al  countries,  including  Russia  and  the 
United  States,  were  jockeying  for  influ¬ 
ence  over  its  natural  resources,  espe¬ 
cially  oil. 

Levine  said  Russia  was  using  its  eco¬ 
nomic  and  political  influence  to  put  a 
stranglehold  on  the  area. 

“The  question  of  oil  involves  a  lot 


of  powerful  parties  in  Moscow,”  he 
said. 

“Can’t  rule  out  Lukoil  [the  Russian 
Oil  Ministry],”  said  Sergei  Grigoriev,  a 
political  science  professor  at  North¬ 
eastern  University  in  Boston  and  a  for¬ 
mer  press  director  for  ex-Soviet  Union 
President  Mikhail  Gorbachev. 

Grigoriev  speculated  the  ministry 
could  have  paid  the  Federal  Security 
Service,  or  the  renamed  and  revamped 
KGB,  to  detain  Levine. 

Responsibility  for  Levine’s  plight, 
Grigoriev  declared,  probably  lies  with 
the  FSS.  He  said  Levine  should  look 
among  his  acquaintances  for  FSS  ties 
—  either  they  were  operatives  or  were 
contacted  by  the  FSS  and  compro¬ 
mised. 

Grigoriev  said  action  to  resolve 
Levine’s  plight  would  have  to  occur 
quickly  and  at  a  high  level  within  the 
Russian  government,  noting  that  a 
government  employee  and  institution 
would  have  to  lobby  his  case. 

Grigoriev  felt  that  the  institutions 
best  suited  would  be  the  Foreign  Min¬ 
istry  and  President  Boris  Yeltsin’s  ad¬ 
ministration. 

Individuals  who  could  assist  Levine: 
Russian  Foreign  Minister  Andrei 
Kozyrev,  or  someone  progressive  with¬ 
in  Yeltsin’s  cabinet  who  was  against 
strengthening  the  KGB.  Possibilities 
were  either  Yeltsin’s  chief  of  staff, 
Sergei  Filatov,  or  National  Security  ad¬ 
visor  Yuri  Baturin. 

The  KGB  (FSS)  would  become  in¬ 
transigent  and  exploit  Levine  as  vindi¬ 
cating  the  necessity  of  their  continued 
existence,  Grigoriev  stated,  if  a  solu¬ 
tion  wasn’t  forthcoming.  The  FSS 
would  be  “protecting  their  uniform,” 
according  to  Grigoriev,  as  it  had  in  the 
Soviet  past. 

If  he  was  declared  persona  non  grata 
because  of  Chechnya,  Levine  won¬ 
dered,  then  why  weren’t  broader  ac¬ 
tions  taken  against  the  Russian  press 


He  felt  Levine  was  detained  because  of  his 
reporting  on  Chechnya  for  the  Washington  Post, 
not  an  incident  in  Uzbekistan. 
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when  it  was  providing  more  critical 
coverage  of  Chechnya  than  its  West¬ 
ern  counterparts. 

John  Lloyd,  former  Moscow  bureau 
chief  with  the  Financial  Times  and  cur¬ 
rently  a  teacher  at  Harvard,  said 
Levine  was  “more  vulnerable”  than  a 
Moscow-based  reporter  because  he  was 
not  full-time  staff. 

As  a  journalist  “based  outside  of 
Russia,  it’s  easier  to  have  a  visa  taken 
away,”  Lloyd  said. 

He  felt  Levine  was  detained  because 
of  his  reporting  on  Chechnya  for  the 
Washington  Post,  not  an  incident  in 
Uzbekistan. 

In  Washington,  Secretary  of  State 
Warren  Christopher  mentioned 
Levine’s  situation  to  Kozyrev  during 
meetings  April  26. 

Robert  Kaiser,  managing  editor  of 
the  Post,  personally  delivered  a  letter 
to  the  Foreign  Minister  that  night  at 
the  Russian  embassy  protesting  the 
lifting  of  Levine’s  visa  and  urging  he  be 
reinstated. 

A  spokesperson  for  the  State  De¬ 
partment  said,  “Nobody  knows  why 
this  was  changed,  never  explained.” 

When  Levine’s  situation  was  raised 
with  the  Russians,  according  to  the 
spokesperson,  they  said  Levine  was 
told  to  reapply. 

The  spokesperson  said  the  issue  was 
discussed  at  various  levels  within  the 
State  Department. 

The  lack  of  movement  on  either 
side  has  irked  Levine. 

“Looks  to  me  like  the  Russians  have 
swept  it  under  the  rug,”  he  said.  “It  says 
something  about  how  the  Russian  gov¬ 
ernment  is  willing  to  be  seen  interna¬ 
tionally.” 

Levine  was  also  dismayed  at  how 
little  urgency  the  American  embassy 
in  Moscow  has  displayed  about  the 
case. 

“Not  high  priority,”  he  said,  “even 
though  Christopher  said  something  to 
Kozyrev.” 

Overall,  Levine  said,  the  embassy 
was  probably  anxious  about  the  May 
summit  between  President  Bill  Clinton 
and  Russian  President  Boris  Yeltsin. 

Levine  felt  the  United  States  “didn’t 
need  something  abrasive  on  the  agen¬ 
da.  The  embassy  has  accepted  a  weak- 
willed  position,”  making  it  clear  he 
wasn’t  being  critical  of  Ambassador 
Thomas  Pickering. 

“A  lot  more  at  stake,”  he  said  — 
NATO  expansion,  the  sale  of  nuclear 
reactors  to  Iran  —  “than  a  single  ex¬ 
pulsion.” 


by  Qeorge  Qarneau 

AT  LEAST  TWO  bids  have  been 
made  for  Multimedia  Inc.,  the 
Greenville,  S.C  . -based  owner  of  news¬ 
papers,  TV  stations  and  syndicated  TV 
programs. 

The  New  York  Times  and  Wall 
Street  Journal  reported  the  offers  June 
13,  but  the  companies  involved  are  not 
commenting,  including  Multimedia, 
which  put  itself  in  play  in  February 
when  it  hired  the  investment  bank 
Goldman  Sachs  to  “explore  strategic 
alternatives”  to  its  stagnant  stock 
price. 

The  reports  said  one  bid  came  from 
a  coalition  of  NBC,  Media  General 
Inc.,  and  Tele-Communications  Inc. 
The  Times  said  NBC  wants  the  TV 
stations,  including  outlets  in  Cleve¬ 
land,  St.  Louis,  Cincinnati  and 
Knoxville,  and  the  syndicated  shows 
“Donahue,”  “Sally  Jessy  Raphael,”  “Jer¬ 
ry  Springer”  and  “Rush  Limbaugh.” 

Media  General  wants  Multimedia’s 
11  daily  and  49  nondaily  newspapers, 
led  by  the  flagship  Greenville  News- 
Piedmont.  And  TCI  wants  the  cable 
systems  and  their  430,000  subscribers. 

Another  bid  —  $1.5  billion  —  was 
reported  to  be  proffered  by  the  At¬ 
lanta-based  broadcast  company  Ellis 
Communications  and  the  New  York- 
based  investment  firm  Kelso  &  Co., 
the  Journal  reported,  attributing 
sources  familiar  with  the  situation. 

Talk  of  offers  sent  Multimedia’s 
stock  more  than  8%  higher  to  $41.94  a 
share  June  12.  The  stock  fluctuated  be¬ 
tween  $34  and  $39  a  share  in  fourth- 
quarter  1993  and  a  year  later  slipped  to 
between  $26  and  $30. 

Also  said  to  be  in  the  bidding  are 
Gannett  Co.,  the  nation’s  biggest 
newspaper  publisher,  and  King  World 
Productions,  a  TV  production  compa¬ 
ny. 

The  Journal  said  Multimedia  could 
bring  over  $2  billion  if  sold  separately, 
but  some  shareholders  want  to  keep  it 
whole,  to  avoid  taxes,  which  the  Ellis- 
Kelso  offer  would  do. 

Ellis,  founded  by  longtime  broadcast 
executive  Bert  Ellis  in  1993,  owns  12 
TV  stations. 


Analysts  valued  Multimedia’s  TV 
stations  as  the  most  coveted  unit, 
worth  about  $750  million.  The  enter¬ 
tainment  division  has  faced  increasing 
competition  from  new  talk  shows,  and 
its  longtime  star,  Donahue,  has  given 
notice  that  after  a  quarter  century,  he 
can’t  go  on  forever.  The  newspaper  di¬ 
vision  already  produces  a  hefty  operat¬ 
ing  profit  margin  of  33%,  and  is  con¬ 
sidered  a  mature  business.  And  small 
cable  systems  of  Multimedia’s  size  are 
being  gobbled  up  in  an  industry  con¬ 
solidation. 

Multimedia  reported  net  profit  of 
$90  million  last  year  on  revenues  of 
$630.5  million.  Each  of  the  four  major 
divisions  contributed  about  one-quar¬ 
ter  of  total  revenues. 

Multimedia  set  a  June  21  deadline 
for  bidders  to  submit  their  offers. 
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FIEJ  Issues 
Warning  On 
Newsprint  Crisis 

International  publishers  group  meets  in  Paris 


by  Robert  U.  Browm 

REPRESENTATIVES  OF  THE  world’s 
press  from  53  countries  attending  the 
48th  World  Newspaper  Congress  of 
the  International  Federation  at  News¬ 
paper  Publishers  (FIEj)  in  Paris  called 
“urgent  attention  to  the  drastic  effects 
which  a  series  of  newsprint  price  in¬ 
creases  are  having  on  the  economy  of 
newspapers.” 

In  a  formal  resolution  adopted  at  its 
closing  session  May  31,  FIEJ  declared 
that  not  only  readers,  but  democracy, 
will  be  the  immediate  losers  and 
warned  that  the  newsprint  mills  will 
inevitably  suffer,  as  well. 

“The  result  of  the  [price]  increases 
will  inevitably  be  a  reduction  in  the 
number  of  newspapers,”  the  resolution 


stated.  “Small  circulation  titles,  in  par¬ 
ticular,  may  be  put  out  of  business 
rapidly. 

“FIEJ,  which  exists  to  protect  and 
defend  the  freedom,  diversity  and  eco¬ 
nomic  independence  of  the  press, 
readily  acknowledges  the  mechanisms 
of  a  free  market  economy.  It  neverthe¬ 
less  has  the  duty  to  sound  the  alarm 
when  the  effects  of  this  free  market 
pose  a  fundamental  threat  to  the  exis¬ 
tence  and  availability  of  information 
and  the  pluralism  of  the  press  which 
plays  such  an  important  role  in  the  ed¬ 
ucation  of  the  citizen  and  democracy. 


“Such  a  threat  now  exists  with  the 
exploitation  of  the  bottlenecks  in  the 
world-wide  supply  of  newsprint  and  the 
severe  price  demands  which  have  fol¬ 
lowed. 

“The  first  losers  will  be  the  readers, 
because  of  the  reduction  in  available 
information.  The  ultimate  loser  will  be 
democracy  through  a  reduction  in  the 
diversity  of  opinion. 

“FIEJ  also  points  out  to  the 
newsprint  manufacturers  that  the  ef¬ 
fect  of  these  very  high  and  very  fast 
price  increases  will  endanger  the  basis 
of  their  business.  It  will  reduce  the 
number  of  their  customers  and  acceler¬ 
ate  the  diversification  of  newspapers 
into  electronic  forms  of  information 
and  distribution.  The  immediate  dan¬ 
ger  will  be  for  newspapers.  In  the 


longer  term,  the  newsprint  mills  will 
inevitably  suffer.” 

FIEJ  represents  more  than  15,000 
publications  through  national  associa¬ 
tions  in  more  than  50  countries. 

Peter  Preston,  editor  of  the 
Guardian,  London,  was  elected  chair¬ 
man  of  the  Federation,  succeeding  K. 
Prescott  Low,  publisher  of  the  Patriot 
Ledger,  Quincy,  Mass.,  who  served  for 
two  years.  Jayme  Sirotsky,  chairman. 
Zero  Hora  Editora  Journalistica  of  Por¬ 
to  Alegre,  which  owns  three  news¬ 
papers  in  Brazil,  was  elected  first  vice 
president.  He  is  expected  to  succeed 


Mr.  Preston  in  two  years. 

Other  newly-elected  vice  presidents 
are:  Johannes  Gross  of  Germany, 
Cushrow  Irani  of  India  and  Bang, 
Sang-Hoon  of  South  Korea. 

FIEJ  presented  its  1995  Golden  Pen 
of  Freedom  award  to  Gao  Yu  of  China 
who  is  serving  a  sentence  of  six  years 
in  jail.  The  award  was  accepted  on  her 
behalf  by  Daisy  Li,  a  Hong  Kong  jour¬ 
nalist,  who  said  Gao  Yu’s  only  crime 
was  in  reporting  the  truth. 

She  said  that  a  group  from  the 
American  Society  of  Newspaper  Edi¬ 
tors  visited  Beijing  the  week  before 
and  urged  the  freeing  of  Gao  Yu. 

Vice  Premier  Li  Lanqing  scolded  the 
delegation  for  bringing  up  the  case  say¬ 
ing  he  had  no  authority  to  “interfere 
with  the  courts  or  intervene  on  behalf 
of  criminals,”  Daisy  Li  reported. 

FIEJ  also  presented  two  awards  for 
“publishing  achievement.”  Ernestina 
Herrera  de  Noble,  chairman  of  Clarin, 
Buenos  Aires,  accepted  the  award  for 
the  50-year-old  newspaper  which  she 
has  operated  for  25  years.  Including  ra¬ 
dio,  TV  and  cable  it  is  believed  to  be 
the  largest  media  group  in  Argentina. 
Gebran  Tueni  an  Nahar  received  the 
second  achievement  award  for  publish¬ 
ing  his  daily  newspaper  in  Beirut  dur¬ 
ing  the  civil  war.  He  was  in  exile  in 
Paris  part  of  the  time. 

FIEJ  accepted  an  invitation  from 
Uzal  Martz,  publisher  of  the  Pottsville 
(Pa.)  Republican,  and  the  new  chair¬ 
man  of  the  Newspaper  Association  of 
America,  to  hold  the  next  general  as¬ 
sembly  in  Washington,  D.C.  The  dates 
were  set  for  May  18-22,  1996. 

In  his  annual  report  on  the  condi¬ 
tion  of  the  world  press,  Timothy  Bald¬ 
ing,  director  general  of  FIEJ,  reported 
dismal  figures  for  circulation  and  ad¬ 
vertising  revenues  in  most  countries. 


“The  result  of  the  [price]  increases  will  inevitably 
be  a  reduction  in  the  number  of  newspapers,”  the 
resolution  stated.  “Small  circulation  titles,  in 
particular,  may  be  put  out  of  business  rapidly.” 
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He  made  an  interesting  comparison  of 
the  source  of  newspaper  income.  The 
U.S.  and  Japan  are  at  either  end  of  the 
scale  in  the  ratio  of  advertising  and  cir¬ 
culation  revenues:  In  the  U.S.,  85%  of 
total  income  comes  from  advertising, 
he  said,  where  as  in  japan  this  figure 
was  only  40%. 

With  respect  to  the  percentage  of  a 
country’s  population  which  buys  news¬ 
papers,  Balding  found  that  Norway 
continues  to  be  the  world  leader  with 
610  newspapers  sold  per  thousand  pop¬ 
ulation.  Switzerland  is  in  second  place 
with  592;  Japan  is  third  with  575;  then 
Sweden  with  472  and  Finland  fifth 
with  471.  The  U.S.  is  15th  with  226 
people  per  thousand. 

“Not  only  is  Norway  again  top,” 
Balding  said,  “it  is  one  of  the  very  few 
countries  where  this  penetration  actu¬ 
ally  increased  last  year  and  is  one  of 
the  only  two  [the  other  is  Spain]  where 
it  is  higher  than  in  1986.  They  are 
clearly  doing  something  right  up  there 
in  Norway.” 

One  of  several  speakers  who  talked 
about  the  impact  of  the  information 
superhighway  (which  he  called  the 
“Ibahn”),  Richard  Block,  senior  plan¬ 
ning  director  for  J.  Walter  Thompson, 
Great  Britain,  pictured  the  overwhelm¬ 
ing  volume  of  programming  that  will 
be  available  to  consumers,  and  then 
asked  how  newspapers  can  take  advan¬ 
tage  of  the  Ibahn. 

“There  will  be  a  battle  between  the 
global  and  local  for  the  consumer’s  at¬ 
tention  in  every  media,”  he  said. 
“Globalism  is  already  out  there  in  the 
form  of  cable  and  satellite.  You  can  get 
news  from  around  the  world.  Language 
is  the  only,  I  think  short  term,  stum¬ 
bling  block  ...  It  will  have  dramatic  ef¬ 
fects. 

“No  longer  will  national  media  have 
total  domination  of  the  news.  Interna¬ 
tional  editions  will  bring  fresh  per¬ 
spectives.  Advertisers  will  be  drawn 
from  a  larger  brand  basis,  diluting  de¬ 
pendency  on  national  brands  and  re¬ 
tailers.  Newspapers  can  get  into  pro¬ 
gramming  and  prosper.  They’ve  got  the 
reporters  on  the  ground,  the  key  cost 
of  entry  in  a  market  hungry  for  pro¬ 
grams. 

“Localism  will,  strange  as  it  sounds, 
also  thrive,  partly  as  a  reaction  to  glob¬ 
alism.  There  is  a  growth  in  tribalism 
....  So  from  a  local/regional  newspa¬ 
per’s  point  of  view,  there  is  going  to  be 
a  rekindling  of  local  interest  to  those 
attracted  to  parochial  interests.  You 
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can  also  extend  your  reach  more  easily 
to  national,  pan-European,  even  glob¬ 
al  environments,  if  you’ve  got  an  inter¬ 
esting  product.  You  might  even  extend 
your  appeal  beyond  your  local  area,  to 
bigger  advertisers.  Initially,  get  into 
bed  with  your  local  cable  companies. 
Go  online,  think  about  programming 
that  you  can  see  to  a  wider  audience. 

“In  short,  newspapers  have  to  get 
into  the  communications  business  to 
stay  alive.  Don’t  fight  interactivity  — 
use  it.  If  you’re  a  major  publication,  use 
it  to  spread  your  wings,  appeal  to  those 
Infonauts.  Get  on  the  net,  think  about 
programming.  The  same  is  true  to  the 
local/regional  paper;  connect  with  ca¬ 
ble  and  think  about  programming.” 

Jean  de  Yturbe,  chairman  of  Bates 
Europe,  addressed  the  subject  of  adver¬ 
tising  on  the  new  media  and  conclud¬ 
ed:  “Marketing  is  dead.  Long  live  ad¬ 
vertising’s  power  to  sell.” 

His  advice  to  advertisers  and  their 
agencies  was:  “We  must  keep  our  eyes 
fixed  at  all  times  on  communications 
effectiveness,  which  is  the  enduring 
benefit  of  the  new  media  revolution. 
Your  readers  don’t  need  more  informa¬ 
tion  —  everyone  is  drowning  in  data 
already  —  as  much  as  they  need  easy, 
efficient  access  to  information  that  af¬ 
fects  them. 

“Advertisers  and  their  agencies  don’t 
want  more  advertising  out  there  —  we 
want  advertising  that  works  much 
more  effectively  than  it  does  today  .  .  . 
The  traditional  means  of  reaching  the 
consumer  are  growing  less  and  less  ef¬ 
fective.  Advertisers  who  have  lost  con¬ 
fidence  in  the  impact  of  advertising  of¬ 
ten  redirect  their  budgets  elsewhere  . . . 
The  new  media  revolution  has  the 
power  to  reverse  this  trend,  provided  we 
learn  how  to  leverage  that  power  well. 

“By  creating  brand-building  image 
advertising,  and  then  finishing  the  job 
with  sales-generating,  interactive  ad¬ 
vertising,  we  can  create  true  account¬ 
ability  for  the  work  we  do. 

“To  do  this,  we  must  learn  to  lever¬ 
age  the  respective  strengths  of  general 
and  interactive  communication,  and 
understand  how  to  use  both  tools  in 
concert  with  one  another  in  order  to 
build  brands.” 

David  C.  Cox,  president  and  CEO 
of  Cowles  Media  Co.,  described  his 
strategy  for  success  at  the  Minneapolis 
Star  Tribune. 

•  “Strengthen  the  core  newspaper 
—  expand  the  interest  and  utility  of 
the  daily  newspaper  itself  for  its  avid. 


and  its  occasional  readers,  and  make  it 
work  better  for  the  marketers  who 
advertise  with  us. 

•  “Ask  readers  to  pay  more,  over 
time,  for  a  more  appealing  newspaper.” 

•  “Add  new  targeted  products  and 
services,  in  addition  to  the  newspaper, 
for  both  our  reader  customers  and  mar¬ 
keter  customers.” 

•  “Reorganize  to  create  an  organiza¬ 
tion  capable  of  bringing  about  all  these 
changes.” 

Christine  Urban,  president  of  Ur¬ 
ban  &  Associates,  explained  in  detail 
her  firm’s  strategy  for  enhancing  the 
core  product  in  two  cities  —  Dayton, 
Ohio,  and  Austin,  Texas. 

In  Dayton,  it  developed  “InfoPlus” 
pages  to  cover  five  key  issues,  anchored 
daily  on  B3.  They  were  launched  last 
October,  and,  in  six  months,  they 
boosted  the  paper’s  overall  audience  by 
17%,  she  said. 

In  Austin,  the  strategy  was  to  “cre¬ 
ate  a  ‘smart  bomb’  once  a  week,”  she 
said.  A  brand  new  entertainment  mag¬ 
azine  —  XL  —  was  developed  (76-plus 
tab  pages)  distributed  Thursdays. 
Launched  last  August,  she  reported,  in 
six  months  circulation  was  up  2%  and 
advertising  revenue  was  up  in  that  cat¬ 
egory  by  14%.  Daily  readership  has 
grown  from  50  to  58%  of  adults. 

Digital  revolution 

THERE’S  A  REVOLUTION  going  on, 
according  to  Media  General  Inc.  chair¬ 
man  and  CEO  J.  Stewart  Bryan  III,  who 
said  today’s  digital  revolution  “is  doing 
for  the  communications  industry  what 
the  industrial  revolution  did  for  manu¬ 
facturing  200  years  ago.” 

Speaking  to  shareholders  assembled 
at  Richmond  Newspapers’  suburban 
production  plant  in  Virginia,  Bryan  said 
the  traditional  ways  of  newspapers, 
magazines,  TV  stations  and  cable  sys¬ 
tems  are  breaking  out  into  the  news 
world  of  cyberspace,  supercomputers 
and  information  on  demand. 

Media  General’s  response  is  to  devel¬ 
op  and  refine  the  best  traditional  prod¬ 
ucts  while  at  the  same  time  forming  al¬ 
liances  and  partnerships  “to  supplement 
content  offering  and  its  delivery  . . .  and 
create  and  package  products  and  ser¬ 
vices  to  sell  against  any  and  all  compe¬ 
tition.” 

In  markets  where  it  operates,  the 
company’s  goal  is  to  be  the  leading  in¬ 
formation  provider,  especially  of  local 
and  regional  information. 
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Circulation  woes 
reach  beyond  U*S* 

Newspaper  circulation,  ad  share  decline 
in  developed  world  linked  to  television; 
but  FIEJ  sees  growth  in  developing  nations 


By  Qeorge  Qameau 

DECLINING  NEWSPAPER  circula¬ 
tion  was  not  endemic  to  the  United 
States  last  year  but  struck  most  na¬ 
tions,  especially  those  in  the  industrial 
world,  according  to  the  International 
Federation  of  Newspaper  Publishers. 

“Newspaper  circulation,  and  partic¬ 
ularly  penetration,  are  down  in  a  ma¬ 
jority  of  countries,  and  this  is  now 
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looking  like  a  long  term  trend,  espe¬ 
cially  in  the  more  developed  coun¬ 
tries,”  said  Timothy  Balding,  director 
general  of  the  group,  known  by  its 
French  acronym,  FIEJ. 

Speaking  at  the  organization’s  48th 
World  Newspaper  Congress  in  Paris, 
he  painted  a  rather  somber  picture  of 
newspapers  around  the  world,  but  es¬ 
pecially  in  the  developed  nations,  one 
of  declining  circulation,  penetration 
and  share  of  total  advertising. 

“Looking  back,  the  nineteen  eight¬ 
ies  seem  now  like  a  Golden  Age  for 
newspapers,”  Balding  said. 

Between  1986  and  1990  the  number 
of  newspapers  around  the  world 
surged,  and  daily  circulation  soared 
80%  in  nations  FIEJ  tracks.  In  the 
overwhelming  majority  of  countries  ad 
revenues  advanced  “well  ahead  of  in¬ 
flation,”  he  said. 

Then  came  the  1990s  and  a  global 
economic  slump  that  hit  advertising 
particularly  hard.  By  and  large,  the  re¬ 
covery  for  newspapers  has  been  less 
than  robust. 

Last  year.  Balding  said,  newspapers 
in  most  countries  “continued  to  claw 
back  advertising  revenues  lost  in  the 
recession,  but  still  have  some  way  to  go 
to  regain  pre-recession  levels.” 

Despite  the  rebound  in  ad  revenues, 
the  print  media’s  loss  of  advertising  “is 
apparently  in  permanent  decline”  — 
again  most  sharply  in  developed  coun¬ 
tries  —  he  said. 

Circulation:  more 
down  than  up 

Balding,  summarizing  the  results  of 
FIEJ’s  annual  global  snapshot  of  news¬ 
papers,  World  Press  Trends,  said  that  in 
23  of  the  40  nations  tracked,  daily 
newspaper  circulation  declined  last 


year,  including  drops  of  1.9%  in  Europe, 
1.3%  in  the  United  States  and  0.2%  in 
Japan. 

More  troubling  is  the  longer  trend  of 
circulation  declines  in  developed  na¬ 
tions.  Since  1986,  European  Union  cir¬ 
culation  is  down  6.8%.  U.S.  circulation 
is  down  5.6%,  and  Japan’s  has  dipped 
slightly. 

In  the  European  community,  U.K. 
circulation  declined  16.4%  over  five 
years,  followed  by  drops  of  14.4%  in 
Switzerland,  15.9%  in  Greece,  13.7%  in 
Finland,  10.9%  in  Ireland.  Circulation 
gainers  over  five  years  were  led  by 
Spain,  up  36.6%;  Luxembourg,  up 
28.3%;  and  Germany,  up  6.6%. 

Elsewhere,  nation’s  recording  large 
newspaper  circulation  growth  over  five 
years  are  India,  28.5%;  Latvia,  25.8%; 
Peru,  89.5%;  Singapore,  5.9%;  Malaysia, 
4.7%. 

In  total  daily  circulation,  Japan,  at 
71.9  million,  maintained  a  huge  lead 
over  all  nations  last  year,  with  U.S.  cir¬ 
culation  of  59  million  a  distant  second, 
Germany’s  25.7  million  in  third  place, 
and  India  surging  past  the  United  King¬ 
dom  for  fourth  place  with  21.7  million. 

In  Russia,  daily  circulation  estimated 
at  96  million  in  1988  has  plummeted  to 
8  million  in  1993,  FIEJ  said. 

Advertising  rebounding, 
but  share  declining 

In  newspaper  ad  revenues,  18  of  the 
25  countries  for  which  figures  were 
available  posted  gains  last  year,  in  con¬ 
stant  prices. 

The  biggest  newspaper  ad  revenue 
gains  last  year  were  Brazil’s  45.6%  jump. 
South  Korea’s  30%,  India’s  22.8%, 
Greece’s  18.7%  and  Sweden’s  7.1%. 

Big  losers,  however,  included  ad  rev¬ 
enues  off  17.5%  in  Turkey,  9.8%  in 
Japan  (through  1993),  8.4%  in  Finland, 
and  around  4%  each  in  Italy,  Spain, 
Canada  and  the  United  Kingdom. 

The  United  States  led  all  nations  in 
newspaper  revenues  last  year  with  $34.2 
billion  —  even  so,  it’s  still  6.3%  below 
the  1990  figure  —  followed  by  $16.3  bil¬ 
lion  in  the  European  Union  and  $11.2 
billion  in  Japan. 

In  28  of  the  37  nations  where  ad  mar¬ 
ket  share  is  tracked,  print  media,  de¬ 
fined  as  newspapers  and  magazines,  col¬ 
lect  a  minority  of  ad  revenues.  For  ex¬ 
ample,  print  media  get  22.8%  of  the 
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U.S.  advertising  pie  and  22.1%  of  Italian 
ad  spending. 

Significantly,  FIEJ  found  a  link  be¬ 
tween  commercial  TV  and  shrinking 
print  ad  share:  In  nations  where  print 
media  garner  a  majority  of  ad  revenue, 
commercial  television  is  more  likely  to 
be  a  new  phenomenon. 

TV,  FIEJ  concluded,  “is  the  chief 
beneficiary  of  the  market  share  loss  of 
newspapers.” 

In  the  European  Union  nations,  for 
example,  from  1991  through  1994,  print 
media  lost  anywhere  from  11.1%  of  ad 
market  share  in  Greece  to  1%  in  Ger¬ 
many. 

In  the  same  period  U.S.  print  media 
lost  2.3%  of  ad  market  share,  Japanese 
lost  1.9%  and  Canadian  lost  1.5%. 

Penetration  erosion  I 

Penetration,  the  number  of  news¬ 
papers  sold  a  day  per  1,000  people,  is 
one  of  the  most  important  barometers 
of  the  relative  impact  of  newspapers  on 
a  given  society. 

Norwegians  remained  the  most  vo¬ 
racious  newspaper  readers  in  the  world 
last  year,  as  newspaper  penetration  ac¬ 
tually  increased  to  610  papers  sold  a  day 
per  1,000  population. 

Not  only  was  Norway  was  one  of 
only  a  few  countries  to  increase  pene¬ 
tration  last  year,  FIEJ  said,  but  in  all  the 
world,  only  Norway  and  Spain  had 
higher  newspaper  penetration  than  in 
1986. 

Switzerland  ranked  second  in  pene¬ 
tration  last  year  with  592  papers  sold 
per  1,000  people.  Japan  was  third  with 
575,  followed  by  Sweden’s  472,  Finland’s 
471.  U.S.  penetration  of  ranked  15th  at 
226.  France  was  24th  with  156.  Italy  was 
28th  with  113. 

FIEJ,  based  in  Paris,  represents  15,000 
publications  around  the  world. 

Denver  paper  helps 
aspiring  journalists; 
awards  scholarships 

TWO  HIGH  SCHOOL  students  in  the 
Denver  area  who  want  to  inform  and 
influence  people  —  Adriana  Aragon 
and  Ricardo  Baca,  both  18  —  have  re¬ 
ceived  minority  journalism  scholarships 
from  the  Rocky  Mountain  News. 

The  program  provides  financial  sup¬ 
port  for  the  students  to  attend  Metro¬ 
politan  State  College  in  Denver,  as  well 
as  paid  summer  internships  at  the 
paper. 


by  Robin  Hunt 

THE  GLOBAL  NEWSPAPER  per¬ 
spective  presented  to  the  delegates  of 
the  second  World  Editors  Forum  in 
Paris  was  not  auspicious. 

Introducing  the  conference,  Timo¬ 
thy  Balding,  director  general  of  FIEJ  — 
the  Federation  Interationale  des  Edi- 
teurs  de  Journaux  —  told  members  of 
the  World  Editors  Forum,  held  in  con¬ 
junction  with  the  World  Newspaper 
Congress  of  FIEJ,  a  sorry  tale  of  falling 
circulations,  lost  advertising  share  and 
falling  revenues. 

While  there  were  some  success  sto¬ 
ries  —  Brazil,  India,  Latvia,  Peru,  Sin¬ 
gapore  and  Malaysia  all  showed  reader- 
ship  and  advertising  revenue  growth  — 


Hunt  is  an  associate  editor  at  Wired 
magazine  in  the  United  Kingdom. 


the  imperative  for  newspapers  around 
the  world  to  come  to  terms  with,  and 
exploit  commercially,  the  new  media 
was  made  ever  more  vital. 

Balding  described  a  newspaper 
world  in  which  the  daily  circulation  of 
newspapers  fell  in  1994  in  23  of  the  40 
countries  for  which  FIEJ  has  data  (See 
related  story  on  page  20). 

Print  media  also  continue  to  lose 
out  globally  to  other  media.  In  28  of 
the  37  countries  for  which  FIEJ  has  in¬ 
formation,  newspapers  now  take  less 
than  50%  of  advertising  revenues,  in 
many  cases,  far  less.  In  Italy,  the  press 
takes  a  22.1%  share;  the  U.S.  takes  just 
22.8% 

The  pessimism  was  dismissed  by 
Nicholas  Negroponte,  director  of  the 
Media  Laboratory  at  the  Massachusetts 


(See  Paris  on  page  33) 


The 
20 'year 
sale. 


The  publisher  of  the  Gaylord  (MI)  Herald 
Times  was  dumbfounded!  Karen,  an  advertising 
representative,  came  in  last  week  with  an  ad 
contract  from  a  local  hardware  store  which  had  not  advertised  in  20  years! 

Publisher  James  Grisso  is  convinced  that  information  from  Pulse  Research  made 
the  difference.  Jim  reports  that  the  Pulse  information  “bolstered  sales  staff  confi¬ 
dence,  allowed  them  to  speak  with  authority  and  consult  with  advertisers  about  the 
best  way  to  spend  their  advertising  dollars.” 

Pulse  Research  provides  information  that  works! 

Put  Pulse  to  work  for  you. 

Call  1-800-574-3703 


PULSE 

—  yrny- 

RESEARCH 

A  division  of  Pulse  Reseorch,  Inc. 

PO  Box  23035  .  Portland,  OR  97281 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Richard  J.  Medeiros  Jr.,  retail  ad' 
vertising  manager  at  the  Hartford 
Courant,  has  been  promoted  to  general 
advertising  manager. 

Mary  Leu  Sloneburner,  region' 
al  sales  advertising  manager,  was 
named  retail  advertising  manager. 

Erwin  Pelts,  CEO  of  McClatchy 
Newspapers  Inc.,  Sacramento,  has  as' 
sumed  the  additional  title  of  chairman. 

He  succeeds  James  McClatchy, 
who  continues  as  a  director  and  pub' 
lisher  of  McClatchy  Newspapers. 

Gary  Pruitt,  vice  president  of  op' 
erations  and  technology,  was  named 
president  and  chief  operating  officer. 

William  Honeysell,  executive 
vice  president,  moves  to  senior  vice 
president. 

Peter  Belluemini,  director  of  circu' 
lation  administration  at  the  Chicago 
Suri'Times,  has  been  appointed  assis' 
tant  to  the  executive  vice  president  of 
marketing. 


Jerry  Lewis,  director  of  targeted 
distribution  for  the  American  Publish' 
ing  Co.  Chicago  Group,  will  assume 
the  additional  responsibilities  of  direc' 
tor  of  circulation  administration. 

Themas  J.  Galligan  III,  former 
PepsiCo  chief  financial  officer;  John 
S.  Goodreils,  retired  Ottaway  NewS' 
papers  Inc.  CEO;  and  Richard  J. 
Warren,  publisher  of  the  Bangor 
(Maine)  Daily  News,  have  been  elect' 
ed  to  the  board  of  directors  of  Alta 
Group  Newspapers  Inc.,  Biddeford, 
Maine. 

James  A.  Scadute,  associate  general 
counsel  of  Dow  Jones  &  Co.  Inc.,  has 
been  named  vice  president  of  employ' 
ee  relations. 

He  succeeds  Donald  L.  Miller, 

who  retired. 

Edwin  A.  Finn  Jr.,  managing  editor 
at  Barron’s  magazine,  has  been 
appointed  editor. 


He  succeeds  James  P.  Meagher, 

who  becomes  executive  editor  of  the 
Dow  Jones  Magazine  Group. 

Previously,  Finn  was  assistant  man' 
aging  editor  at  the  Blackstone  Valley 
Tribune,  Whitinsville,  Mass.,  and  man' 
aging  editor  at  the  Evening  News, 
Southbridge,  Mass. 

Richard  Rescigno,  assistant  man' 
aging  editor  at  Barron’s,  was  named 
managing  editor. 

Earlier,  Rescigno  worked  as  assistant 
city  editor  at  Newsday  and  as  an  editor 
at  the  Bergen  County,  N.J.,  Record. 

Fran  Solomen,  promotion  manager 
at  the  Tampa  Tribune,  has  been  prO' 
moted  to  assistant  promotion  director. 

David  Fuseliar,  43,  editor  at  the  La 
Crosse  (Wis.)  Tribune,  has  been 
named  publisher  of  the  Muscatine 
(Iowa)  Journal. 

He  succeeds  Molly  Carroll,  who 
resigned. 

James  D.  Shaw,  senior  vice  presi' 
dent  and  business  manager  at  the  Bah 
timore  Sun,  has  been  appointed  senior 
vice  president  and  chief  financial  offi' 
cer  at  Newsday  and  New  York  NewS' 
day. 

Carol  A.  Furrer,  formerly  a  research 
analyst  at  Newsday,  has  joined  Gan' 
nett  Suburban  Newspapers  in  White 
Plains,  N.Y.,  as  advertising  marketing 
manager. 

Jonathan  "Judd"  J.  Alverd, 

who  held  circulation  jobs  at  the  Hart' 
ford  Courant,  Denver  Post,  New  York 
Times  and  DSA  Today,  now  is  circuk' 
tion  director  of  Gannett  Suburban. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


H^e  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


Owen  Van  Essen 


Lee  Dirks 
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Judge  rejects  prosecutor 
attempt  to  label 
reporter  ‘investigator’ 


by  Mark  Fitzgerald 

WHEN  AN  INVESTIGATIVE  re¬ 
porter  investigates,  does  he  lose  his 
First  Amendment  protection  against 
being  forced  to  testify  at  a  trial? 

In  a  high-profile  murder  case  about 
to  go  to  trial  in  DuPage  County,  Ill., 
that’s  the  argument  prosecutors  made 
in  an  attempt  to  force  David  Protess,  a 
Northwestern  University  journalism 
professor,  to  take  the  witness  stand. 

County  Judge  Thomas  Callum,  how¬ 
ever,  rejected  that  argument,  and 
quashed  a  subpoena  on  Protess,  who 
wrote  a  freelance  article  about  the 
murder  that  was  published  in  the 
Chicago  Tribune  Magazine  on  Feb.  5. 

At  a  hearing  April  11,  DuPage 
County  assistant  state  attorney 
Thomas  Epach  argued  that  “Protess 
was  not  an  ordinary  reporter  covering 
a  story.”  Instead,  Epach  suggested, 
Protess  was  “an  investigator”  who  can¬ 
not  claim  a  journalist’s  privilege  of  de¬ 
clining  to  testify. 

“That  is  an  interesting  argument,  to 
say  that  every  investigator  could  say  he 
was  a  reporter  and  give  himself  privi¬ 
lege,”  Judge  Callum  said,  according  to 
a  Chicago  Tribune  story  by  Art  Bar- 
num. 

“But  [Tribune  columnist]  Mike 
Royko  is  contacted  every  day  by  people 
with  beefs,”  Callum  continued,  “and 
that  doesn’t  make  him  an  investigator. 
He  is  a  reporter.  You  are  fighting  an 
uphill  battle  against  this  privilege.” 

In  an  interview,  Protess  said  the  sub¬ 
poena  was  “one  of  several  times  the 
prosecutors  in  DuPage  County  have 
tried  to  harass  reporters.” 

Protess  said,  “I  wasn’t  surprised 
when  I  received  the  subpoena,  and 
since  it  was  so  clearly  unlawful,  I  wasn’t 
surprised  when  it  was  quashed.” 

The  judge’s  ruling,  he  said,  demon¬ 
strates  anew  that  “the  First  Amend¬ 
ment  belongs  to  everyone  in  this 


country.” 

“They  were  trying  to  claim  I  was 
somehow  an  investigator  before  I  was  a 
reporter,”  Protess  said.  “Well,  obvious¬ 
ly,  as  a  reporter,  you  don’t  write  first 
and  investigate  later.  I  have  been  an 
investigative  reporter  for  15  years.” 

Protess’  article  examined  the  case 
against  James  Kelly,  who  is  charged 
with  the  1991  murder  of  his  ex-wife, 
Jayne,  in  her  Naperville,  Ill.,  apart¬ 
ment.  The  article  detailed  what  Protess 
said  were  errors  by  local  police  and 
county  prosecutors  eager  to  charge 
Kelly  with  the  killing. 

Judge  rules 
against  former 
Chronicle  chairman 

A  SAN  FRANCISCO  Superior  Court 
judge  virtually  stopped  cold  the  suit  by 
Nan  Tucker  McEvoy  to  regain  the 
chairmanship  of  the  Chronicle  Publish¬ 
ing  Co. 

Judge  Stuart  Poliak  threw  out  four  of 
the  five  causes  of  action  McEvoy  had 
filed  against  the  company  and  her  fel¬ 
low  shareholders,  who  ousted  her  from 


the  chair  in  April  on  the  basis  of  a  by¬ 
law  barring  anyone  over  73  from  hold¬ 
ing  the  position.  She  also  lost  her  seat 
on  the  board. 

McEvoy,  75,  is  the  largest  sharehold¬ 
er  in  the  family-held  company,  owning 
26.3%  of  the  stock.  Her  suit  charged 
age  discrimination  under  federal  and 
California  laws.  The  complaint  termed 
the  bylaw  “illegal,  unreasonable  and  un¬ 
enforceable.” 

But  Poliak  ruled  that  age  discrimina¬ 
tion  laws  do  not  apply  to  top  company 
officials,  only  employees.  The  fact  that 
McEvoy  earned  $50,000  a  year  as  chair¬ 
man,  did  not  make  her  an  employee, 
he  declared. 

The  judge  also  said  age  qualification 
regulations  are  not  unreasonable,  point¬ 
ing  out  that  many  corporations,  includ¬ 
ing  Bank  of  American  and  Pacific  Gas 
&.  Electric  have  imposed  age  limits  on 
directors. 

However,  Poliak  invited  the  plaintiff 
to  file  an  amended  complaint  contain¬ 
ing  more  facts. 

Whether  the  suit  will  be  refiled  was 
under  consideration,  one  of  McEvoy’s 
attorneys,  Alexander  L.  Brainerd,  told 
E&P. 

“We  don’t  agree  with  the  decision  but 
we  have  to  abide  by  it,”  Brainerd  said. 
“We  have  20  days  to  appeal  and  we’re 
talking  to  Mrs.  McEvoy  about  our  next 
step.”  Chronicle  Publishing  Co.  owns 
the  San  Francisco  Chronicle,  KRON- 
TV  and  two  other  television  stations, 
two  book  publishing  firms  and  several 
cable  tv  systems. 

Her  suit  was  the  culmination  of 


(See  Legal  on  page  37) 
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Inside  the 
Sawyer  sale 

Deep  financial  obligations  to  high4evel  retirees 
reportedly  led  to  the  newspaper  rep  firm’s  search 
for  a  buyer;  executive  at  the  new  parent  company 
leaves  after  questions  are  raised  about  his  background 


by  Dorothy  Qiobbe 

WHEN  SAWYER  FERGUSON  Walk¬ 
er  (SEW)  was  sold  to  Berkeley  Acqui¬ 
sition  Corp.  (BAG)  almost  seven 
weeks  ago,  lots  of  people  in  the  news¬ 
paper  business  were  surprised. 

While  the  ad  rep  industry  has  strug¬ 
gled  through  some  tough  times  in  the 
past  few  years,  SEW  seemingly  has 
prospered  by  cultivating  a  strong  client 
list  and  maintaining  tight  relationships 
with  its  clients.  The  well-respected  rep 
firm  sells  national  ad  space  for  some  of 


the  country’s  most  prestigious  news¬ 
papers,  including  the  Washington  Post 
and  the  San  Francisco  Chronicle  and 
Examiner. 

But  appearances  can  be  deceiving. 
In  reality,  sources  say.  Sawyer  was 
heavily  burdened  with  financial  oblig¬ 
ations  to  high-level  retirees.  Eventual¬ 
ly,  those  obligations  forced  the  compa¬ 
ny  into  a  cash-poor  situation  which 
was  a  major  contributing  factor  in  the 
sale  to  BAG. 

The  sale  also  raised  eyebrows  follow¬ 
ing  media  reports  that  one  of  the  exec¬ 
utives  involved  with  BAG  is  a  convict¬ 
ed  felon. 

While  Sawyer’s  management  initial¬ 
ly  maintained  that  what’s  past  is  past, 
the  reports  caused  concern  among  the 


rep  firm’s  newspaper  clients. 

Last  week,  after  the  Examiner  and 
Chronicle  cancelled  their  contract, 
BAG  shareholder  Gilbert  Eederbush 
sold  his  stock  and  resigned  from  the 
company. 

Reasons  for  the  sale 
The  bulk  of  Sawyer’s  financial  bur¬ 
den  is  said  to  come  from  obligations  to 
former  chairman  and  GEO  Roy  Black- 
field,  who  retired  several  years  ago.  Dan 
Tomlinson,  current  chairman  and  GEO, 
acknowledged  that  Blackfield’s  retire¬ 


ment  package  is  “part  of  the  picture” 
that  led  to  the  sale.  However,  he  cited 
additional  reasons,  such  as  a  difficult 
advertising  environment  over  the  last 
few  years. 

Tomlinson  bristled  at  speculation 
that  Sawyer  management  was  anxious 
to  sell  the  firm  in  order  to  recoup  in¬ 
vestment  in  company  stock. 

“There  were  no  special  deals,”  he  said 
last  week.  “We  had  27  shareholders  in 
the  company  and  every  shareholder  was 
offered  the  same  deal.  I  made  sure  my 
people  would  not  be  hurt  and  would 
keep  their  jobs.  I  insisted  on  that.” 

If  Sawyer’s  top  executives  were  con¬ 
cerned  only  about  cashing  in  stock,  he 
added,  “People  would  be  walking  out 
with  their  money.  No  one  is  leaving  this 


company.  If  they  do,  they  are  leaving  for 
other  reasons.” 

While  some  industry  insiders  peg 
Tomlinson’s  retirement  at  the  end  of 
the  year,  the  GEO  —  who  has  been 
with  the  firm  for  39  years  —  said  he  has 
“no  specific”  plans  to  leave  the  compa¬ 
ny. 

He  added,  however,  “I  can  under¬ 
stand  the  speculation  because  I’ve  been 
around  since  the  earth’s  crust  was  cool¬ 
ing.” 

It’s  that  type  of  stability  and  depend¬ 
ability  that  Sawyer  clients  value  most. 
And  that’s  partly  why  many  were  sur¬ 
prised  following  revelations  about  the 
criminal  conviction  of  Eederbush. 

BAG  was  formed  in  October  1994  by 
John  Power,  a  long-time  executive  of 
Vitt  Media  International,  a  New  York- 
based  media  buying  service.  Immediate¬ 
ly  after  its  formation,  Berkeley  acquired 
Vitt,  and  Power  took  on  the  title  of 
chairman  of  Vitt  and  president  of 
Berkeley. 

Except  for  a  letter  to  clients  an¬ 
nouncing  the  sale.  Sawyer  hasn’t  pub¬ 
licly  discussed  its  new  owners.  In  the 
letter,  dated  May  1  and  obtained  by 
E&P,  Tomlinson  described  the  owners 
of  BAG  as  “experienced  professionals  in 
the  media,  advertising,  and  financial  ar¬ 
eas.” 

But  that  didn’t  tell  the  whole  story.  In 
1980,  Eederbush  was  convicted  on  six 
counts  of  federal  mail  and  wire  fraud  in 
U.S.  District  Gourt  for  the  Northern 
District  of  Galifornia. 

According  to  accounts  in  the  Holly- 
wood  Reporter  and  Daily  Variety,  the 
conviction  stemmed  from  a  scheme  in 
which  Eederbush  and  an  associate  used 
mail  and  interstate  communications  to 
set  up  a  “dummy”  bank  in  the  West  In¬ 
dies.  The  bank  issued  checks,  even 
though  it  had  no  assets. 

At  first,  Tomlinson  sought  to  play 
down  Eederbush’s  background. 

“It’s  all  ancient  history.  I  wasn’t  going 
to  put  a  66  year-old  company  in  a  [vul¬ 
nerable]  position  if  there  was  any  ques¬ 
tion  in  our  minds,”  he  said.  “The  impor¬ 
tant  thing  is  that  they  [BAG]  are  not 
involved  with  our  business,”  Tomlinson 
added. 

An  industry  source  said  that  the  me¬ 
dia  reports  directly  contributed  to  the 
Chronicle  and  Examiner’s  decision  to 
cancel  its  contract. 

Power  has  since  bought  Eederbush’s 


“We  had  27  shareholders  in  the  company  and 
every  shareholder  was  offered  the  same  deal.  I 
made  sure  my  people  would  not  he  hurt  and  would 
keep  their  jobs.  I  insisted  on  that.” 
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shares  in  BAG  and  he  now  “has  no 
association  with  SFW,”  according  to 
Power. 

Mending  fences 

Following  the  cancellation  and  resig¬ 
nation,  Tomlinson  said  that  Sawyer 
management  has  called  “every  single 
client,  including  contacting  corporate 
headquarters,  to  discuss  the  matter.” 

Most  of  them  have  “accepted  it  pret¬ 
ty  well,  although  they  had  some  addi¬ 
tional  questions,”  he  said. 

Initially,  Power  declined  to  discuss 
the  particulars  of  Federbush’s  convic¬ 
tion.  He  described  Federbush  as  “a 
bright  guy  who  I  have  a  high  regard  for.” 

“He  is  a  business  partner  and  a  close 
friend,”  Power  added.  “I’m  not  going  to 
discuss  something  that  happened  long 
ago  in  his  past.  I  think  most  people 
don’t  want  to  have  every  detail  of  their 
lives  on  the  front  page  of  the  news¬ 
papers.” 

But  some  of  Sawyer’s  clients  clearly 
wanted  more  details  on  the  background 
of  its  new  owners. 

Joe  Gess,  general  advertising  manag¬ 
er  for  the  Tampa  (Fla.)  Tribune,  said 
that  the  revelations  about  Federbush 
were  “surprising.” 

“Hopefully  Sawyer  will  respond,”  he 
said,  prior  to  Federbush’s  resignation.  “If 
it’s  in  the  past,  it’s  in  the  past,  but  I’d 
like  to  know  a  little  more  about  it  and 
build  my  own  interpretations.” 

“I’m  certainly  going  to  ask  Sawyer 
management  about  it  when  I  get  the 
opportunity,”  said  Richard  Warren,  pub¬ 
lisher  of  the  Bangor  (Maine)  Daily 
News.  “But  I’m  not  going  to  leap  to  any 
conclusions  that  it  will  have  any  impact 
on  their  business.  It’s  one  of  the  things 
that  will  need  to  be  dealt  with  by 
Sawyer.” 

Mac  Tully,  vice  president  of  advertis¬ 
ing  for  the  Fort  Worth  (Texas)  Star- 
Telegram,  said  “all  we’ve  heard  is  rumors 
at  this  point.  We’ll  try  to  find  out  from 
Sawyer,  but  I’m  sure  they  weren’t  aware 
of  it.” 

Sawyer  was  aware  of  it,  according  to 
Tomlinson,  who  said  that  at  the  time  of 
the  sale,  “We  knew  everything  there 
was  to  know.  We  talked  with  him 
[Federbush]  and  were  satisfied  with  his 
answers.  We  have  no  problems.” 

Power  originally  said  that  Federbush’s 
role  in  BAG  would  be  limited  mostly  to 
acquisitions  and  overall  strategy.  BAG 
is  exploring  buying  ad  rep  firms  in  all 
media,  he  added. 

An  industry  source  confirmed  that 
Federbush,  representing  BAG,  has,  in 


the  last  few  weeks,  approached  at  least 
one  other  newspaper  rep  firm  to  discuss 
the  possibility  of  a  sale. 

Future  plans 

Both  Tomlinson  and  Power  stressed 
that  BAG  and  Vitt  will  maintain  a 
“hands-off”  approach  to  Sawyer  opera¬ 
tions.  Aside  from  providing  cash,  any 
assistance  to  Sawyer  will  be  technical, 
they  said. 

If  Sawyer  clients  want  a  one 
order/one  bill  system,  Tomlinson  said, 
“Sawyer  might  use  some  of  Vitt’s  billing 
capabilities  to  do  that.  We’ve  brought  it 
up  as  a  possibility.  But  otherwise,  the 
twain  do  not  meet.” 

That’s  good  news  for  Sawyer’s  clients, 
because  as  a  media  buying  service,  one 
of  Vitt’s  goals  is  to  secure  ad  space  for 
its  clients  at  the  lowest  possible  cost. 
Tomlinson  said  the  issue  was  an  impor¬ 
tant  one  during  negotiations. 

“When  we  started  talking  with  them 
[Vitt]  I  threw  that  question  out,”  he 
said.  “But  Vitt  is  run  entirely  separately. 
We  have  no  involvement  with  them.” 

Despite  the  questions  surrounding 
the  sale  of  Sawyer,  the  firm’s  long-culti¬ 
vated  loyalty  to  its  clients  seems  to  be 
paying  off. 

“What  I  buy  when  I  buy  Sawyer  is 
the  sales  expertise,  client  relationships, 
and  creativity  that  they  bring  to  the 
process,”  said  John  Kimball,  sales  man¬ 
ager  of  the  Record,  Bergen  Gounty,  N.J. 
He  added  that  he  “wouldn’t  consider” 
switching  rep  firms. 

“We’ve  been  assured  that  things  will 
continue  to  run  as  they  have,”  Tully 
said.  “We  don’t  have  any  concerns,  as 
long  as  that  continues.” 

Newspapers 
advised  to  not 
ignore  new  media 

by  Dorothy  Qiobbe 

DAVID  DEJEAN  WAS  supposed  to 
lead  a  discussion  about  practical  new 
media. 

The  trouble,  he  said,  is  that  most 
new  media  aren’t  very  practical.  At 
least  not  yet. 

Dejean,  of  Gambridge,  Mass.-based 
Interchange  Online  Network,  told  an 
audience  at  the  recent  International 
Newspaper  Marketing  Association 
Gonference  in  Boston  that  while  new 
media  aren’t  yet  delivering  returns. 


newspapers  can’t  afford  to  ignore  them. 

“We  are  past  the  argument  that  we 
have  to  get  our  feet  wet,”  DeJean  said. 
“Now  we  can  make  the  argument  that 
we  have  to  protect  our  franchise." 

Not  ignoring  new  media  means  in¬ 
vesting  money  —  eventually.  But  first, 
newspapers  can  do  some  preliminary 
—  low-cost  research  that  can  be  car¬ 
ried  out  by  existing  staff.  In  fact,  the 
only  resource  needed  is  time. 

Begin  with  the  fundamentals,  De¬ 
Jean  said.  That  means  finding  out  how 
many  people  in  a  newspaper’s  market 
subscribe  to  online  services,  to  deter¬ 
mine  the  penetration  of  those  services 
in  the  area. 

Also,  a  newspaper  should  know  how 
many  home  computers  there  are  in  its 
market,  and  how  those  computers  are 
being  used.  And,  if  there  is  a  college  in 
a  given  market,  the  newspaper  should 
find  out  how  many  student  have  access 
to  the  Internet  through  university 
computers. 

Knowing  those  types  of  things 
makes  it  easier  for  newspapers  to 


(See  Advice  on  page  29) 
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ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995 

1994 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 

ROP  Local . 

30.405 

24,241 

Preprint  Local . 

41,745 

29,305 

ROP  National . 

4,941 

4,130 

Preprint  National . 

220 

200 

Classified . 

34,945 

28,997 

Total . 

.  112,256 

86,873 

Times  Union-S 

ROP  Local... 

15,712 

13,196 

Preprint  Local . 

77,925 

66.190 

ROP  National . 

2,197 

1,718 

Preprint  National . 

14,720 

12,953 

Classified . 

14,952 

13,792 

Total . 

...  125,506 

107,849 

GRAND  TOTAL 

...  237,762 

194,722 

YEAR  TO  DATE 

...  868,555 

786,331 

ALBANY,  ORE. 

Oemocrat-Herald-e 

ROP  Local . 

....  20,447 

22,597 

ROP  National . 

43 

102 

Classilied . 

26,262 

22,466 

GRAND  TOTAL 

...  46,752 

45,165 

YEAR  TO  DATE 

...  188,541 

180,470 

ALBUQUERQUE,  N.M. 


Joumal-m 

ROP  Local . 

42,814 

40,120 

Preprint  Local . 

4,386 

22,188 

5,676 

23,091 

ROP  National . 

1,701 

1,633 

Display  Classified . 

19,530 

21,882 

In-Column  Classified . 

26,375 

24,400 

Total . 

94,806 

22,188 

93,711 

23,091 

Tribune-e 

ROP  Local . 

29,111 

25,856 

Preprint  Local 

4,386 

15,609 

5,418 

14,448 

ROP  Nalional . 

1,277 

1,290 

Display  Classified . 

16,271 

21,409 

In-Column  Classified . 

26,375 

24,400 

Total . 

77,420 

15,609 

78,373 

14,448 

Joumal-S 

ROP  Local . 

14,751 

11,613 

Preprint  Local . 

16,447 

64,371 

10,320 

46,182 

ROP  National . 

1,236 

904 

Display  Classified . 

15,381 

9,401 

In-Column  Classified . 

15,540 

10,377 

Total . 

63,355 

64,371 

42,615 

46,182 

GRAND  TOTAL... 

235,581 

102,168 

214.699 

83,721 

YEAR  TO  DATE... 

m 

BANQOR,  MAINE 


Daily  News>m 


ROP  Local.. 

15,920 

3,436 

16,611 

3,235 

Preprint  Local . 

1,539 

32,675 

6,156 

24,795 

ROP  National . 

2,222 

1,079 

PreprinI  National . 

162 

324 

Display  Classilied . 

4,460 

4,532 

In-Column  Classified . 

7.088 

7,022 

Total . 

31,391 

36,111 

35,400 

28,354 

Daily  NeWs-S 

ROP  Local . 

6,433 

828 

8,958 

993 

PreprinI  Local . 

6,488 

28,435 

4,040 

25,747 

ROP  Nalional . 

497 

4 

Preprint  National . 

11,502 

11,178 

Display  Classified . 

10,429 

9,843 

In-Column  Classified . 

2,440 

2,514 

Total . 

37,789 

29,263 

36,537 

26,740 

GRAND  TOTAL... 

69,180 

65,374 

71,937 

55,094 

YEAR  TO  DATE... 

265,939 

189,862 

256,042 

192,806 

*  Indicates  newspapers  reporting  figures  in  lines. 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

8,616 

9,138 

Preprint  Local . 

2,083 

1,981 

ROP  National . 

390 

234 

Preprint  National . 

100 

118 

Display  Classified . 

4,317 

3,576 

In-Column  Classified . 

4,139 

5,111 

GRAND  TOTAL... 

19,645 

20,158 

YEAR  TO  DATE... 

68,309 

65,523 

BLOOMINGTON, 

IND. 

Herald-TImes-m 

ROP  Local . 

30,941 

28,385 

Preprint  Local..- . 

97,694 

64,351 

ROP  National . 

277 

225 

Preprint  National . 

3,609 

2,672 

Classified 

38,880 

36,921 

GRAND  TOTAL... 

171,401 

132,554 

YEAR  TO  DATE... 

N/A 

BUFFALO, 

,  N.Y. 

News-a/d 

ROP  Local . 

26,075 

29,950 

Preprint  Local . 

3,277 

4,576 

3,517 

5,639 

ROP  National . 

4,958 

6,472 

PreprinI  National . 

126 

295 

84 

88 

Classified 

36,581 

37,768 

Total . 

71,017 

4,871 

77,791 

5,727 

News-S 

ROP  Local . 

15.854 

15,509 

PreprinI  Local . 

7,259 

16,208 

3,213 

7,758 

ROP  National . 

6,263 

3,538 

Preprint  National . 

22 

3,177 

2,511 

Classified 

15,228 

11,316 

Total . 

44,626 

19,385 

33,576 

10,269 

GRAND  TOTAL... 

115,643 

24,256 

111,367 

15,996 

YEAR  TO  DATE... 

406,514 

79,632 

398,107 

76,143 

CASA  GRANDE, 

ARIZ. 

Dispatch-e 

ROP  Local . 

13,358 

12,727 

ROP  National . 

662 

440 

Display  Classilied . 

9,399 

9,755 

In-Column  Classified . 

1,870 

2,449 

GRAND  TOTAL... 

25,289 

25,371 

YEAR  TO  DATE... 

105,505 

105,300 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

42,397 

746 

33,905 

677 

Preprint  Local . 

129,387 

54,042 

80,496 

36,765 

ROP  National . 

3,083 

1,521 

Preprint  National . 

19,866 

17,028 

Classilied . 

36,131 

32,814 

GRAND  TOTAL... 

230,864 

54,788 

165,764 

37,442 

YEAR  TO  DATE... 

548,031 

144,289 

561,749 

116,858 

CONWAY, 

ARK. 

Log  Cabin  Democrat-eS 
ROP  Local . 

28,127 

24,951 

Preprint  Local . 

25,916 

16,886 

ROP  National . 

9 

Preprint  National . 

110 

106 

Classified 

12,043 

10,360 

GRAND  TOTAL... 

66,196 

52,312 

YEAR  TO  DATE... 

216,539 

186,679 

DURHAM, 

N.C. 

Herald-Sun-m 

ROP  Local . 

28,869 

31,161 

ROP  National . 

2,307 

1,213 

Classified . 

20,117 

19,579 

Total . 

51,293 

51,953 

Herald-Sun-S 

ROP  Local . 

15,728 

15,377 

ROP  Nalional . 

1,352 

526 

Classilied . 

8,936 

8,430 

Total . 

26,016 

24,333 

GRAND  TOTAL... 

77,309 

76,286 

YEAR  TO  DATE... 

305,350 

286,583 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ERIE, 

RA. 

Daily  Times-e 

ROP  Local . 

21,598 

23,347 

Preprint  Local . 

26,770 

27,242 

ROP  Nalional . 

771 

1,016 

Preprint  National . 

88 

Classilied . 

36,385 

33,237 

Total . 

85,612 

84,842 

Times-News-S 

ROP  Local . 

14,107 

11,369 

Preprint  Local . 

96,129 

54,706 

ROP  National . 

767 

329 

PreprinI  National . 

9,827 

9,014 

Classified . 

23,121 

18,644 

Total . 

143,951 

94,062 

GRAND  TOTAL... 

229,563 

178,904 

YEAR  TO  DATE... 

748,373 

684,332 

FORT  LAUDERDALE, 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

103,246 

167,746 

100,886 

171,465 

Preprint  Local . 

51,892 

66,808 

48,484 

51,384 

ROP  Nalional . 

15,255 

5,851 

15,100 

6,268 

Preprint  National . 

13,740 

1,850 

11,540 

3,459 

Classified . 

166,098 

69,986 

181,174 

57,657 

GRAND  TOTAL... 

350,231 

312,241 

357,184 

290,233 

YEAR  TO  DATE...  1,533,362  1,223,600  1,551,767  1,224,026 

FORT  WAYNE,  IND. 

Journal  Gazette-m 


ROP  Local . 

31,170 

5,418 

31,654 

4,609 

Preprint  Local . 

26,982 

64,504 

19,402 

53,532 

ROP  National . 

2,890 

1,279 

32 

Classilied . 

48,733 

1,944 

47,360 

2,301 

Total . 

109,575 

71,866 

99,695 

60,474 

News  Sentinel-e 

ROP  Local . 

30,945 

5,418 

31,800 

4,609 

Preprint  Local . 

26,982 

64,016 

19,402 

53,884 

ROP  Nalional . 

2,734 

1,390 

32 

Classilied . 

48,324 

1,944 

46,936 

2,301 

Total . 

108,985 

71,378 

99,528 

60,826 

Journal  Gazette-S 

ROP  Local . 

12,398 

12,653 

Preprint  Local . 

33,815 

71,751 

31,611 

66,996 

ROP  National . 

1,400 

806 

Preprint  National . 

13,358 

294 

11,868 

2,042 

Classified . 

28,104 

24,288 

43 

Total . 

89,075 

72,045 

81,226 

69,081 

GRAND  TDTAL... 

307,635 

215,289 

280,449 

190,381 

YEAR  TD  DATE... 

981,193 

693,116 

939,262 

553,909 

FREDERICK,  MD. 

Post  &  News-m/e 

ROP  Local . 

41,920 

46,401 

PreprinI  Local . 

126,978 

116,343 

ROP  Nalional . 

738 

563 

Classified . 

48,728 

48,484 

GRAND  TOTAL... 

218,364 

211,791 

YEAR  TO  DATE... 

703,137 

666,295 

GOLDSBORO,  N.C. 


News-Argus-e 

ROP  Local . 

15,557 

14,726 

Preprint  Local . 

26,703 

5,160 

28,251 

5,289 

ROP  Nalional . 

354 

193 

Classilied . 

17,379 

14,182 

Total . 

59,993 

5,160 

57,352 

5,289 

News-Argus-S 

ROP  Local . 

9,490 

9,581 

PreprinI  Local . 

38,313 

2,838 

26,574 

2,064 

ROP  Nalional . 

79 

24 

Preprint  National . 

7,740 

Classified . 

13,508 

10,061 

Total . 

69,130 

2,838 

46,240 

2,064 

GRAND  TOTAL... 

129,123 

7,998 

103,592 

7,353 

YEAR  TO  DATE... 

454,692 

37,152 

395,864 

19,092 

GRAND  ISLAND, 

NEB. 

Independent-mS 

ROP  Local . 

34,037 

32,919 

Preprint  Local . 

43,348 

18,205 

39,839 

15,580 

ROP  Nalional . 

985 

665 

Preprint  National . 

120 

Classilied . 

18,708 

17,765 

GRAND  TOTAL... 

97,198 

18,205 

91,188 

15,580 

YEAR  TO  DATE... 

333,837 

50,339 

322,496 

46,565 
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1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

GREENSBURG,  ML. 

Tribune-Review-m 

ROP  Local . 

24,013 

24,645 

Preprint  Local . 

26,506 

16,114 

10,888 

25,795 

ROP  National . 

1,115 

882 

Preprint  National . 

650 

Display  Classified . 

19,008 

16,857 

In-Column  Classified . 

29,630 

23,813 

Total . 

100,922 

16,114 

77,085 

25,795 

Tribune-Review-S 

ROP  Local.. 

31,164 

22,228 

Preprint  Local . 

66,678 

13,130 

17,146 

30,682 

ROP  National 

162 

243 

Preprint  Nalional 

14,170 

13,130 

Display  Classrfied . 

28.641 

18,894 

In-Column  Classified . 

15,258 

5,751 

Total . 

156,073 

13,130 

77,392 

30,682 

GRAND  TOTAL... 

256,995 

29,244 

154,477 

56,477 

YEAR  TO  DATE... 

819,208 

87,974 

566,734 

187,950 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

23,950 

23,168 

Preprint  Local . 

14,643 

124,802 

14,275 

71,972 

ROP  Nalional . 

1,250 

213 

Preprint  National . . 

25,321 

27,448 

Classified.. 

32,330 

26,758 

GRAND  TOTAL... 

97,494 

124,802 

91,862 

71,972 

YEAR  TO  DATE.. 

.  356,061 

372,798 

339,603 

281,204 

JACKSONVILLE,  1 

FLA. 

Florida  Times-Union-mS 

ROP  Locai . 

62,506 

45,979 

57,010 

34,436 

Preprint  Local . 

139,965 

108,489 

ROP  National . 

9,205 

8,709 

Preprint  Nalional . 

23,349 

16,125 

Display  Classilied . 

78,862 

60,197 

In-Column  Classified . 

12,538 

26.258 

GRAND  TOTAL.. 

.  326,425 

45,979 

276,788 

34,436 

YEAR  TO  DATE.. 

.  1,136,240 

133,847  1,070,688 

128,549 

LEBANON,  IND. 

Reporter-e 

ROP  Local . 

10,976 

11,011 

Preprint  Local . 

10,643 

6,635 

ROP  National . 

196 

209 

Display  Classified... . 

4,677 

5,411 

In-Column  Classilied . 

1,319 

GRAND  TOTAL.. 

27,811 

23,266 

YEAR  TO  DATE.. 

99,624 

85,384 

LINCOLN,  NEB. 

Journal  Star-meS 


ROP  Local . 

47,233 

44,588 

ROP  National . 

2,153 

1,007 

Classified. 

53,403 

45,768 

GRAND  TOTAL... 

102,789 

91,363 

YEAR  TO  DATE... 

354,198 

336,495 

LOGANSPORT, 

Pharos-Tribune-e 

IND. 

ROP  Local . 

18,268 

12,290 

Preprint  Local . 

56,790 

31,849 

ROP  National . 

137 

81 

Preprint  National . 

566 

176 

Classified . 

15,066 

6,105 

GRAND  TOTAL... 

90,827 

50,501 

YEAR  TO  DATE... 

299,737 

180,372 

LOUISVILLE,  KY. 

Courler-Journal-a/d 


ROP  Local .  40,590 

Preprint  Local . 

ROP  National .  1,591 

Classified  35,640 

Total .  77,821 

Courler-Joumal-S 

ROP  Local .  22,513 

Preprint  Local . 

ROP  National .  1,235 

Preprint  National . 

Classified .  22,240 

Total .  45,988 

GRAND  TOTAL...  123,809 
YEAR  TO  DATE...  436,581 


20,715 

40,512 

19,938 

44,673 

53,506 

32 

1,603 

17,983 

27,873 

15,695 

83,403 

69,988 

89,139 

542 

21,557 

447 

103,412 

819 

53,271 

13,238 

14,731 

10,788 

117,192 

37,107 

64,506 

200,595 

107,095 

153,645 

654,082 

407,183 

598,352 

*  Indicates  newspapers  reporting  figures  in  lines. 

EditorfifPublisher  •  June  17,  1995 


27 


1995  1994 


1995  1994 


1995  1994 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


READING,  RA. 


SAN  FRANCISCO,  CALIF. 


TULSA,  OKLA. 


Times  &  Eagle-m/e 


ROP  Local .  31,994  34,371 

Preprint  Local .  22,480  21,455 

ROP  National .  234  405 

Classilied .  38,395  38,153 

Total .  93,103  94,384 

Eagle-S 

ROP  Local .  28,831  23,824 

Preprint  Local .  13,120  62,680  5,055  49,725 

ROP  National .  304  400 

Preprint  National .  10,710  8,550 

Classilied .  25,809  20,275 

Total .  78,774  62,680  58,104  49,725 


GRAND  TOTAL...  171,877  62,680  152,488  49,725 
YEAR  TO  DATE...  691,322  210,135  645,886  116,337 


RENO,  NEV. 

Gazette-Joumal-m 


ROP  Local . 

74,967 

79,831 

Preprint  Local . . 

159,560 

147,852 

ROP  National 

1,200 

2,172 

Preprint  National . 

10,962 

9,856 

Classitied . 

78,147 

78,912 

GRAND  TOTAL... 

324,836 

318,623 

YEAR  TO  DATE... 

1,071,244 

1 

,058,314 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

53,286 

9,409 

53,597 

12,876 

Preprint  Local . 

24,186 

1,893 

14,046 

5,516 

ROP  National 

2,238 

2,771 

80 

Preprint  Ndional . 

69 

332 

42 

Citified . 

48,460 

42,369 

Total . 

128,239 

11,302 

113,115 

18,514 

Times-Dispatch-S 

ROP  Local . 

23,275 

27,505 

Preprint  Local . 

34,053 

2,357 

35,664 

2,804 

ROP  National . 

987 

1,040 

Preprint  National . 

10,600 

9,633 

Classified . 

27,009 

26,664 

Total . 

95,924 

2,357 

100,506 

2,804 

GRAND  TOTAL... 

224,163 

13,659 

213,621 

21,318 

YEAR  TO  DATE... 

714,345 

45,039 

708,974 

59,575 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

57,318 

26,886 

58,217 

20,661 

ROP  National . 

7,900 

945 

6,011 

138 

Classified . 

90,163 

80,575 

58 

GRAND  TOTAL.. 

155,381 

27,831 

144,803 

20,857 

YEAR  TO  DATE.. 

581,395 

100,311 

526,760 

82,030 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  Local . 

73,963 

22,647 

70,116 

20,851 

Preprint  Local . 

129,468 

61,803 

109,784 

51,664 

ROP  National . 

15,184 

16,141 

Preprint  National . 

20,540 

2,178 

14,430 

1,443 

Classified.. 

198,685 

9,617 

195,425 

6,656 

GRAND  TOTAL. 

,.  437,840 

96,245 

405,896 

80,614 

YEAR  TO  DATE. 

..  1,606,782 

339,426  1,545,969 

301,302 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 


ROP  Local .  139,986  22,806  147,117  20,856 

ROP  National .  18,549  2,635  23,046  3,636 

Classitied .  116,547  15,091  117,039  20,995 


GRAND  TOTAL...  275,082  40,532  287,202  45,487 
YEAR  TO  DATE...  991,058  133,125  961,836  163,765 


Chronicle-m 


ROP  Local . 

33,999 

10,639 

36,315 

9,080 

Preprint  Local . 

34,840 

37,233 

ROP  National . 

16,391 

884 

17,911 

796 

Preprint  National 

516 

130 

32,060 

36,273 

Total . 

117,806 

11,523 

127,862 

9,876 

Examiner-e 

ROP  Local . 

32,823 

9,165 

33,728 

8,692 

Preprint  Local . 

34,840 

37,233 

ROP  National . 

15,328 

512 

17,207 

796 

Preprint  National 

516 

130 

Classified.. 

32,169 

35,737 

Total . 

115,676 

9,677 

124,035 

9,488 

Examiner/Chronicle-S 

ROP  Local . 

23,826 

2,056 

20,293 

2,226 

Preprint  Local . 

70,712 

55,640 

ROP  National . 

8,046 

296 

9,897 

512 

Preprint  National 

14,300 

13,585 

17,997 

18,472 

Total . 

134,881 

2,352 

117,887 

2,738 

GRAND  TOTAL... 

368,363 

23,552 

369,784 

22,102 

YEAR  TO  DATE... 

1,544,658 

90,266  1,603,916 

92,836 

SITKA,  ALASKA 

Daily  Sentinel-e 


ROP  Local . 

3,823 

4,943 

ROP  National . 

700 

322 

Display  Classilied . 

12 

9 

In-Column  Classilied . 

1,293 

1,316 

GRAND  TOTAL... 

5,828 

6,590 

YEAR  TO  DATE... 

20,747 

21,716 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

35,591 

39,825 

Preprint  Local . 

7,329 

7,086 

ROP  National . 

2,669 

4,452 

Preprint  National . . 

17 

238 

Display  Classitied . 

33,358 

35,404 

In-Column  Classified . 

14,457 

15,101 

Total . 

93,421 

102,106 

Spokesman-Review-S 

ROP  Local . 

11,684 

8,520 

Preprint  Local . 

7,478 

5,671 

ROP  National . 

5,402 

3,288 

Preprint  National . 

1,038 

849 

Display  Classified . 

5,786 

4,755 

In-Column  Classified . 

18,921 

16,040 

Total . 

50,309 

39,123 

GRAND  TOTAL... 

143,730 

141,229 

YEAR  TO  DATE... 

523,754 

522,205 

TACOMA,  WASH. 

News  Tribune-m 


ROP  Local . 

47,167 

2,279 

54,551 

1,868 

Preprint  Local . 

83,325 

20,946 

70,258 

10,709 

ROP  National . 

5,525 

4,984 

Preprint  National . 

17,038 

31 

12,923 

11 

Classitied 

46,681 

47,035 

GRAND  TOTAL... 

199,736 

23,256 

189,751 

12,588 

YEAR  TO  DATE... 

713,262 

76,111 

730,925 

49,925 

TOLEDO,  OHIO 


Blade-m 


ROP  Local . 

26,643 

5,803 

31,673 

5,503 

Preprint  Local . 

27,720 

25,263 

ROP  National . 

1,813 

4 

1,498 

444 

Preprint  National . 

126 

189 

Classitied . 

16,899 

548 

17,427 

692 

Total . 

73,201 

6,355 

76,050 

6,639 

Blade-S 

ROP  Local . 

15,848 

16,187 

Preprint  Local . 

78,813 

61,803 

ROP  National . 

1,078 

848 

Preprint  National . 

19,530 

13,860 

Classified . 

15,544 

11,686 

Total . 

130,813 

104,384 

GRAND  TOTAL... 

204,014 

6,355 

180,434 

6,639 

YEAR  TO  DATE... 

710,008 

26,668 

684,853 

23,046 

World-m 


ROP  Local 

32,553 

7,978 

37,879 

7.113 

Preprint  Local . 

13,044 

21,952 

10,270 

23,828 

ROP  National . 

1,729 

1,612 

Preprint  National . 

125 

7,894 

5,152 

Display  Classified . 

14,397 

19,313 

In-Column  Classilied . 

20,353 

21,480 

Total . 

82,201 

37,824 

90,554 

36,093 

World-S 

ROP  Local . 

20,457 

17,684 

Preprint  Local . 

58,963 

39,370 

ROP  National . 

1,541 

1,140 

Preprint  National . 

12,120 

8,608 

Display  Classitied . 

16,263 

12,002 

In-Column  Classitied . 

13,950 

9,837 

Total . 

123,294 

88,641 

GRAND  TDTAL... 

205,495 

37,824 

179,195 

36,093 

YEAR  TO  DATE... 

N/A 

TWIN 

FALLS, 

IDAHO 

Times-News-mS 

ROP  Local . 

28,543 

27,130 

Preprint  Local . 

106,051 

76,836 

ROP  National . 

42 

686 

Display  Classilied . 

27,043 

25,777 

In-Column  Classilied . 

5,714 

4,476 

GRAND  TOTAL... 

167,393 

134,905 

YEAR  TO  DATE... 

543,580 

501,008 

WASHINGTON,  PA. 

Observer-Reporter-m 


ROP  Local . 

17,098 

6,742 

17,632 

Preprint  Local . 

17,640 

26,208 

ROP  National . 

812 

455 

Preprint  National . 

1,512 

126 

Classilied . 

32,130 

31,530 

Total . 

69,192 

6,742 

75,951 

Observer-Reporter-S 

ROP  Local . 

6,333 

5,816 

Preprint  Local . 

39,312 

23,940 

ROP  National . 

82 

89 

Preprint  National . 

6,048 

5,544 

Classilied . 

13,770 

8,442 

Total . 

65,545 

43,831 

GRAND  TOTAL... 

134,737 

6,742 

119,782 

YEAR  TO  DATE... 

437,723 

19,613 

412,441 

WEST  PLAINS,  MO. 


Daily  Quill-e 


ROP  Local . 

9,264 

11,825 

ROP  National . 

351 

606 

In-Column  Classilied . 

3,362 

,2,956 

GRAND  TOTAL... 

12,977 

15,387 

YEAR  TO  DATE... 

N/A 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

46,738 

5,353 

46,294 

7,871 

Preprint  Local . 

8,658 

43,571 

11,814 

34,757 

ROP  National . 

4,049 

3,611 

Preprint  National . 

208 

723 

1,080 

Classitied . 

54,703 

58,357 

84 

Total . 

114,356 

49,647 

120,076 

43,792 

Journal-S 

ROP  Local . 

15,550 

2,210 

17,267 

2,148 

Preprint  Local . 

15,694 

36,158 

6,061 

38,262 

ROP  National . 

1,581 

1,297 

Preprint  National . 

12,636 

12,165 

Classified . 

24,198 

25,913 

Total . 

69,659 

38,368 

62,703 

40,410 

GRAND  TOTAL... 

184,015 

88,015 

182,779 

84,202 

YEAR  TO  DATE... 

624,080 

235,585 

627,811 

244,255 

YAKIMA,  WASH. 

Herald-Republic-m 


ROP  Local . 

31,200 

30,977 

ROP  National . 

1,801 

2,374 

Display  Classilied . 

39,386 

37,674 

In-Column  Classified . 

19,568 

16,942 

GRAND  TOTAL... 

91,955 

87,967 

YEAR  TO  DATE... 

339,527 

319,732 

*  Indicates  newspapers  reporting  figures  in  lines. 
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In  Brief 


Note  holders  take 
Harte-Hanks  stock 

THREE  AFFILIATES  OF  Goldman, 
Sachs  &  Co.  have  converted  $20  mil¬ 
lion  worth  of  Harte-Hanks  Communi¬ 
cations  Inc.  notes  into  1.4  million 
shares  of  common  stock. 

The  convertible  notes  were  issued  in 
1992,  as  San  Antonio-based  Harte- 
Hanks  planned  to  go  public  the  next 
year,  at  614%  and  were  due  in  Septem¬ 
ber  2002. 

“This  provides  us  additional  financial 
flexibility  as  we  continue  to  grow,” 
Harte-Hanks  president  and  CEO  Larry 
Franklin  said  of  the  action. 

The  conversion  does  not  affect  earn¬ 
ings  per  share  because  the  notes  have 
been  recorded  on  the  books  as  debt  and 
have  been  included  in  calculations  of 
fully-diluted  earnings. 

News  service  bows 
in  Albany,  N.Y. 

A  PRES.S  RELEASE  distributor  in  Sch¬ 
enectady,  N.Y.,  has  started  a  stringer 
service  for  media  in  the  Albany  area. 

The  first  client  for  Empire  News  Ex¬ 
change  is  the  Albany  Times  Union, 
which  is  using  reports  on  school  boards, 
local  courts  and  police  blotters  for  its 
local  sections. 

Peter  G.  Poliak,  president  of  Empire 
Information  Services  Inc.,  news 
agency’s  parent  company,  said  he  is  talk¬ 
ing  to  broadcast  media  and  to  neighbor¬ 
ing  newspapers  about  using  his  network 
of  18  stringers  and  one  or  two  editors, 
who  all  communicate  via  computers, 
modems  and  phone  lines. 

Poliak  says  he  thinks  there  is  enough 
demand  in  the  area  to  support  the  ser¬ 
vice  because,  “All  daily  papers  have  ar¬ 
eas  they  would  like  to  have  help  in  cov¬ 
ering,  but  they  may  not  want  to  hire  a 
person. . . .  We  can  help  cover  the  edge 
so  their  full-time  staff  can  concentrate 
on  other  things.” 

After  about  a  week  taking  the  ser¬ 
vice,  executive  editor  Jeff  Cohen  said  it 
allows  the  paper  to  keep  up  with  de¬ 
tailed  “chicken  dinner-type”  news,  in¬ 
cluding  school  board  and  zoning  board 
meetings  “you  wouldn’t  ordinarily  send 
a  veteran  reporter  to.” 

“In  suburban  areas,  it  was  virtually 


impossible  before  to  get  information 
like  this  into  the  paper,”  he  said,  com¬ 
paring  the  system  with  arrangements 
newspapers  typically  use  in  gathering 
high  school  sports  news. 

Latin  j  "training 
center  bows 
in  Miami 

THE  US.  GOVERNMENT  and  Cen¬ 
tral  American  media  owners  have 
opened  a  journalism  school  in  Miami  at 
Florida  International  University’s  (FIU) 
School  of  Journalism  and  Mass  Com¬ 
munication. 

The  Latin  American  Journalism 
Center  is  designed  to  provide  training 
for  journalists  of  Central  American  and 
Andean  Pact  nations. 

The  center  opened  in  March  with  a 
permanent  endowment  of  $400,000 
from  Central  American  media  compa¬ 
nies.  The  U.S.  Agency  for  Internation¬ 
al  Development  has  provided  funding 
through  March  1997.  The  journalism 
college’s  Latin  American  Journalism 
Program  operates  the  center  and  will 
take  control  in  1997,  when  the  center 
plans  to  move  to  Panama. 

The  new  training  center,  housed  in  a 


converted  home  owned  by  the  Miami- 
based  Spanish-language  daily  La  Pren- 
sa,  is  an  extension  of  earlier  efforts  that 
have  trained  over  3,000  journalists,  me¬ 
dia  proprietors  and  journalism  teachers 
since  1988. 

Advice 

Continued  from  page  25 

understand  the  scope  of  the  growing 
competitive  threat,  DeJean  said. 

Newspapers  that  go  the  next  step 
and  develop  online  applications  for 
their  products  should  understand  that 
operating  in  a  new  medium  carries  a 
whole  new  set  of  rules  about  what 
makes  people  use  the  product. 

Online  advertising  is  completely  dif¬ 
ferent  than  print  advertising.  As  such, 
DeJean  noted,  the  best  print  advertis¬ 
ers  won’t  necessarily  be  the  best  online 
advertising  customers.  The  same  goes 
for  readers,  he  added. 

To  appeal  to  advertisers  and  readers, 
DeJean  named  three  principles  news¬ 
papers  should  keep  in  mind  when  de¬ 
signing  new  online  products:  “commu¬ 
nity,  a  call  to  action,  and  content.” 

“The  products  you  build  for  adver¬ 
tisers  and  readers  must  work  for,  not 
against,  these  principles,”  he  said. 


The  horse  and 
buggy  days  of 
delivering  the 
news  are  over. 


“Making  history  in  news  delivery” 


SAVE 


Library  System  from  VU/TEXT 

SAVEfax  •  Fax  from  your  SAVE  System  to  any  fax  machine 
SMEtransmit  •  Send  your  data  to  online  wendors-automatically 
SAMEIink  •  A  Windows™  interface  to  the  SAVE  System 
SAVExfracf  •  Pull  your  data  to  tape  and  create  a  CD-ROM 
SAWEgateway  •  SAVE  access  from  AOL  and  the  WEB 

m 

VU/TEXT  Library  Services  •  2005  Market  St.  •  Philadelphia,  PA  19103  •  (800)  888-6195 
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News  Tech 


Online  ads 
in  the 

Mountain  State 

State  press  association  directs  digital  traffic 


by  Jim  Rosenberg 

ON  NEW  YEAR’S  Day,  the  West  Vir¬ 
ginia  Press  Association  opened  its 
electronic  bulletin  board  system  to  the 
delivery  of  digital  ad  files  to  member 
newspapers. 

In  1994,  the  WVPA  began  exploring 
the  possibility  of  acting  as  an  online 
clearinghouse  for  ads.  Today  it  joins 
about  20  other  state  press  associations 
and  virtually  all  Canadian  provinces 
that  have  or  expect  to  have  similar  sys¬ 
tems. 

Several  digital  delivery  methods 
were  considered,  said  executive  direc¬ 
tor  William  Childress,  but  the  associa¬ 
tion  returned  to  a  BBS  as  the  most 


practical  option.  Editorial  material  was 
already  being  posted  on  the  BBS,  and 
there  is  still  more  of  it  than  advertis¬ 
ing. 

“Almost  10  years  ago  we  attempted 
to  set  up  a  similar  process  for  different 
regions,”  said  Childress. 

Tests  at  sites  served  by  the  tele¬ 
phone  company’s  oldest  switching 
equipment  could  not  maintain  modem 
connections,  he  recalled,  and  the  trial 
was  soon  abandoned. 

In  contrast,  Childress  reported  the 
BBS  now  enjoys  much- improved  ser¬ 
vice,  even  in  what  were  once  the  worst 


sites.  Served  in  most  areas  by  Bell  At¬ 
lantic,  the  state  happened  to  be  the 
first  in  that  telco’s  service  region  to  be 
readied  for  all-digital  service. 

In  a  few  locations  within  the  20%  of 
the  state  not  served  by  Bell  Atlantic, 
he  noted,  data  communication  is  reli¬ 
able  but  must  be  slowed  to  2,400  baud. 

The  association  also  distributes  ads 
by  mail  and  overnight  dispatch  as  hard 
copy  and  as  digital  files  on  SyQuest  re¬ 
movable  hard  disk  cartridges.  Its  BBS, 
however,  actually  delivers  nothing;  it 
serves  merely  as  a  location  where  digi¬ 
tal  ad  files  can  be  posted,  then  later 
downloaded  by  newspapers  into  their 
computers. 

Unlike  mailed  hard  copy,  which  can 


lie  unopened  until  its  run  date,  Chil 
dress  said,  “we  have  a  little  bit  more 
control  with  the  electronic  process.” 

The  system  also  utilizes  fax  to  send 
an  insertion  order  and  begin  the 
billing  process.  At  the  bottom  of  the 
faxed  sheet  is  a  tear-off  section  that  is 
passed  on  to  the  production  depart¬ 
ment  to  prepare  its  tracking  of  the  ad. 

The  fax  tells  the  receiver  where  to 
look  for  the  ad  file  to  be  downloaded. 
Where  only  a  few  newspapers  are  to 
run  an  ad,  the  system  can  also  work 
through  their  individual  e-mailboxes. 
Back  at  WVPA,  Childress  said,  a 


transfer  log  is  kept  to  check  that  pa¬ 
pers  are  taking  the  ads  and  telling 
Childress  “that  they’re  opening  their 
electronic  mail.” 

“Fewer  than  one-third  of  our  papers 
.  .  .  require  digitized  ads”  to  work  with 
pagination  systems,  said  Childress, 
who  hopes  to  audit  the  BBS  to  learn 
how  many  newspapers  regularly  down¬ 
load  ads. 

He  said  providing  digital  ad  files  to 
the  growing  number  of  members  that 
output  pages  direct  to  film  was  as  much 
a  reason  for  starting  the  BBS  as  its 
speed  of  distribution. 

In  addition  to  convenience  and 
speed,  the  committee  responsible  for 
ad  distribution  also  established  quality 
goals,  said  Childress,  who  emphasized 
the  need  to  maintain  ad  quality  regard¬ 
less  of  the  method  of  delivery. 

The  press  association  will  indefi¬ 
nitely  continue  providing  most  mem¬ 
ber  weeklies  with  camera-ready  ads, 
said  Childress,  because  output  from 
the  association’s  imagesetters  is  superi¬ 
or  to  that  from  the  lower-resolution 
devices  used  by  those  papers. 

Overall,  he  said,  the  idea  is  to  use 
the  BBS  only  when  there  is  a  need  to 
move  ads  electronically.  Still,  despite 
the  conservative  approach  and  con¬ 
cern  for  quality,  Childress  said  adver¬ 
tisers  are  “quite  tantalized”  by  the  low¬ 
er  cost  of  making  a  single  electronic 
transmission  to  get  an  ad  into  several 
papers. 

The  efficiency  in  reaching  several 
newspapers  with  one  ad  by  making 
only  one  transmission  to  the  associa¬ 
tion  is  multiplied  when  a  central  print 
site  downloads  an  ad  for  several  pa¬ 
pers.  Childress  pointed  out  that  while 
almost  100  dailies  and  weeklies  are 
published  in  West  Virginia,  only  25 
web  presses  in  the  state  (and  five  more 
out  of  state)  print  those  newspapers. 

“That’s  probably  going  to  be  the  ul¬ 
timate  structure  for  the  bulk  of  digi¬ 
tized  ad  delivery,”  Childress  remarked, 
adding  that  if  it  is  to  work  well,  the 
arrangement  will  require  coordination 
between  a  central  printer  and  its  news¬ 
papers. 

WVPA’s  BBS  server  runs  on  an  Ap¬ 
ple  Quadra  630,  with  one  built-in  and 
one  external  hard  drive,  connected  to 
a  Zoom  modem  rated  at  14,400  baud. 
With  the  clean  lines  now  available, 
Childress  said  he  hopes  to  see  the 


Several  digital  delivery  methods  were  considered, 
said  executive  director  William  Childress,  but 
the  association  returned  to  a  BBS  as  the  most 
practical  option. 
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speed  double  in  about  two  years. 
(While  evening  transmissions  are 
speedy  and  problem  free,  Childress 
said  those  made  during  the  busier  peri¬ 
od  before  6  p.m.  can  require  many  re¬ 
transmission  attempts.)  He  also  said 
that  the  BBS  does  not  employ  a  fancy, 
highly  graphical,  icon-laden  interface 
that  would  needlessly  slow  connec¬ 
tions. 

At  the  late-March  America  East 
newspaper  operations  conference  in 
Hershey,  Pa.,  Childress  outlined  some 
experiences  supplying  ads  over  the 
BBS.  The  system  does  not  rely  on 
Adobe  Acrobat  to  deliver  ads  or  pages 
in  a  platform-  and  application-inde¬ 
pendent  portable  document  format. 

Childress  said  he  sees  less  loss  of  im¬ 
age  quality  in  readily  available  Com¬ 
pact  Pro  compression  shareware.  In 
fact,  he  doesn’t  like  “lossy”  JPEG-com- 
pliant  compression  and  tries  to  “avoid 
using  it.” 

Childress  pointed  to  the  experience 
of  a  publisher  who  moved  to  West  Vir¬ 
ginia  from  Union  County,  S.C.,  where 
his  paper  had  became  something  of  a 
central  distribution  point  for  photos 
relating  to  the  Susan  Smith  child-mur¬ 
der  investigation.  The  paper,  he  said, 
found  it  needed  to  decrease  the  level 
of  JPEG  compression  to  make  the  im¬ 
ages  suitable  for  reproduction. 

“Whenever  you  have  the  option  of 
compressing  in  LZW  over  JPEG,  do  it,” 
said  Childress.  LZW  is  the  simpler, 
lossless  compression  scheme  employed 
in  Stuffit  compression  software.  Fur¬ 
thermore,  Compact  Pro  and  Stuffit  are 
self-extracting  archives  —  a  com¬ 
pressed  file  is  transmitted  together 
with  the  decompression  software  so 
that  the  receiver  need  not  run  a  sepa¬ 
rate  decompression  program. 

Compression  in  Acrobat  that  ad¬ 
heres  to  the  JPEG  standard  will  cause 
some  loss  of  detail  and  gain  in  con¬ 
trast,  according  to  Childress.  The  3%- 
5%  compression-induced  quality  loss 
observable  under  a  magnifier,  he  said, 
can  be  bad  news  for  a  process-color  ad. 

Childress  also  embeds  fonts  with 
transmitted  ads  to  ensure  their  exact 
replication  in  print  —  a  feature  also 
available  in  Acrobat. 

But  Childress  had  one  more  objec¬ 
tion  to  Acrobat.  When  placed  in 
QuarkXPress,  PageMaker  or  MultiAd 
Creator,  he  said,  its  PDF  files  appear  as 
blank  spaces.  An  ad  arriving  in  PDF, 
he  said,  only  becomes  visible  when 
printed.  Often,  problems  such  as  an  ad 
that  is  cut  off  on  one  side  require  sub¬ 


sequent  operator  adjustments. 

For  now,  at  least,  Childress  discour¬ 
ages  using  electronic  delivery  for  color 
ads,  recommending  mail  or  overnight 
delivery  instead. 

Newsprint  numbers 

us.  DAILY  NEWSPAPERS  consumed 
745,000  metric  tons  of  newsprint  in 
March,  4%  less  than  a  year  earlier,  ac¬ 
cording  to  the  Newspaper  Association 
of  America.  February  consumption  was 
down  1.2%  from  a  year  earlier  and  pre¬ 
liminary  NAA  results  show  a  5%  drop 
in  year-to-year  figures  for  April. 

At  the  same  time,  publishers’  end-of- 
month  newsprint  inventories  have  been 
rising,  from  just  below  year-ago  levels  to 
a  projected  6.6%  increase  for  April. 

Diminishing  newsprint  use  immedi¬ 
ately  preceded  a  $75  May  1  hike  that 
brought  transaction  prices  back  to  pre¬ 
recession  levels. 

Newsprint  suppliers,  however,  are  at¬ 
tempting  to  push  prices  to  new  highs 
later  this  year.  Avenor  America  Inc. 
said  late  last  month  that  as  of  Sept.  1,  it 
will  raise  the  list  price  of  30-lb. 
newsprint  by  $45  and  make  cuts  to  its 
discounts.  The  move  will  reportedly 
raise  the  transaction  price  by  10%  to 
$742  per  ton  —  in  line  with  prices  an¬ 
nounced  by  Champion  International  a 
week  earlier  and  reportedly  by  Stone 
Consolidated.  Abitibi-Price,  mean¬ 
while,  had  announced  a  4%  increase 
for  the  same  date,  to  be  followed  by  a 
further  11.6%  in  January,  boosting  the 
price  above  $770. 

Ky.  papers  near 
100%  recycling 

KENTUCKY  NEWSPAPERS  ARE 
nearing  the  100%  mark  in  their  use  of 
recycled  newsprint,  the  Kentucky  Press 
Association  reported  to  the  state  gov¬ 
ernment. 

According  to  figures  from  all  43 
printing  plants  in  Kentucky  that  are  op¬ 
erated  or  contracted  to  newspapers,  ap¬ 
proximately  94%  of  all  newsprint  con¬ 
sumed  in  1994  contained  recycled  fiber. 

KPA  said  total  newsprint  consump¬ 
tion  by  the  commonwealth’s  150  news¬ 
papers  was  84,918  tons,  of  which  79,735 
contained  recycled  fiber. 

By  contrast,  the  first  year  KPA  sur¬ 
veyed  recycled  fiber  content,  1989,  just 
18.9%  of  newsprint  consumed  con¬ 


tained  recycled  fiber. 

Since  1990,  Kentucky  newspapers 
have  had  a  voluntary  arrangement  with 
the  state  that  charts  the  use  of  recycled 
newsprint  and  other  recycled  paper. 

The  report,  which  also  included  data 
on  newsprint  use  by  119  free-circulation 
papers,  showed  that  total  newsprint 
consumption  decreased  by  about  893 
tons  from  1993. 

Yakima  expands 
packaging  center 

YAKIMA  HERALD-REPUBLIC  of¬ 
fices  and  packaging  operations  will  be 
reconfigured  and  expanded  at  the 
Washington  state  daily’s  current  site, 
based  on  a  masterplan  analysis  that  was 
commissioned  from  the  Belvin  Harding 
Group,  Boulder,  Col. 

The  first  part  of  a  resulting  two-phase 
project  will  add  7,500  square  feet  to  the 
packaging  center.  The  addition  will 
house  two  new  inserters  and  distribu¬ 
tion  equipment,  as  well  as  a  four-high 
pallet  racking  system  for  greater  storage 
and  easier  inventory  tracking. 

BHG  designed  the  new  packaging 
center  for  better  product  flow,  long¬ 
term  flexibility,  additional  equipment 
and  improved  distribution.  Construc¬ 
tion  is  scheduled  for  completion  in  Oc¬ 
tober.  The  second  phase,  for  which  no 
start-up  date  has  been  determined,  will 
consist  of  a  complete  interior  renova¬ 
tion  of  offices  and  the  entry  and  lobby 
area.  Driving  its  design,  said  BHG,  are 
departmental  identities,  ergonomics, 
flexibility  for  changing  newsroom  tech¬ 
nologies  and  public  image. 

‘About  Newsprint^ 
in  Chinese,  Spanish 

SMURFIT  NEWSPRINT  CORP.  re¬ 
ports  it  has  completed  a  Chinese  trans¬ 
lation  and  will  soon  also  have  a  Span- 
ish-language  edition  of  its  About 
Newsprint,  a  book  with  wall  chart  pub¬ 
lished  to  improve  pressroom  perfor¬ 
mance  through  better  communication 
with  newsprint  manufacturers. 

The  72-page  book  and  chart  cover 
newsprint  manufacturing,  testing,  prob¬ 
lems  and  their  probable  causes  by  cate¬ 
gory  of  defect  (E&P,  April  22,  p.88). 
Book  and  chart  can  be  obtained  by 
sending  $3.50  to  Smurfit  Customer  Ser¬ 
vice,  427  Main  St.,  Oregon  City,  Ore¬ 
gon  97045,  which  donates  all  proceeds 
to  a  local  scholarship  fund. 
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Paris 

Continued  from  page  2 1 

Institute  of  Technology.  Negroponte 
offered  a  “blue  sky”  vision  of  a  media 
sector  with  10%  growth  in  some  sec¬ 
tors.  He  was  speaking  of  the  Internet,  a 
potential  money-spinner  for  publishers 
who  understand  its  particular  de¬ 
mands. 

The  key  message  of  Negroponte’s 
address  was  that  the  net  is  growing  far 
faster,  and  far  more  broadly,  than  offi¬ 
cial  statistics  would  suggest.  He 
claimed  that  80%  of  U.S.  teenagers 
have  a  PC  at  home,  and  that  while  last 
year  only  5%  of  these  had  a  modem, 
now  that  figure  is  closer  to  65%. 

He  also  discounted  claims  that  as  a 
result  of  home  PCs,  newspaper  circula¬ 
tion  is  declining  because  young  people 
are  now  less  likely  to  consume  news 
from  print. 

He  suggested  that  being  online  is  a 
prime  opportunity  to  target  this  market 
by  offering  young  people  an  opportuni¬ 
ty  to  appreciate  words. 

Birger  Magnus  of  the  Scandinavian 
consultant  firm  McKinsey  &  Co,  de¬ 
scribed  how  newspapers  must  embrace 


the  digital  world  and  serve  “multiple 
segments.” 

Magnus  addressed  fears  of  profit 
squeeze  from  the  “gateway”  providers 
of  electronic  media,  by  suggesting  that 
“overcapacity  in  distribution  may  force 
the  telephone  companies,  cable  com¬ 
panies  and  satellite  broadcast  compa¬ 
nies  to  use  the  entry  into  the  gateway 
industry  as  a  vehicle  to  increase  traffic 
in  their  own  pipes.” 

In  this  case,  he  said,  “the  content 
providers  will  be  the  winners.” 

“If  the  future  is  going  to  be  dominat¬ 
ed  by  mega  gateways,  the  content 
providers  need  to  invest  piles  of  money 
and  establish  alliances  to  become  suc¬ 
cessful  players,”  Magnus  said. 

United  Kingdom  online  consultant, 
Ray  Hammond,  predicted  that  while 
printed  newspapers  —  and  their  par¬ 
ticular  “point  of  view”  —  will  not  dis¬ 
appear,  they  will  evolve  away  from  hard 
news  toward  entertainment. 

“I  hate  saying  this  because  I  love 
prose,  but  I  do  believe  that  the  younger 
generation  has  a  shorter  attention 
span,”  Hammond  said. 

Ken  Paulson,  vice  president  and  ex¬ 
ecutive  editor  of  Gannett  Suburban 


Newspapers,  warned  that  while  most 
journalists  are  “enthusiastic  about  the 
potential  of  online  communications  . . . 
they’re  less  eager  to  be  participants 
themselves.” 

Paulson  emphasized  the  need  for 
training.  “The  smoothest  possible 
transition  for  an  online  service  occurs 
when  a  newsroom  staff  views  it  as  just 
one  more  edition  of  the  regular  news¬ 
paper,”  he  said. 

This  was  a  point  confirmed  by  Tim 
McGuire,  editor  and  general  manager 
of  the  Minneapolis  Star  Tribune. 

“If  you’re  going  to  create  transforma¬ 
tion  and  shake  the  foundations  of  the 
organization,  you  must  have  staff  in¬ 
formed,”  he  said. 

James  Drummond,  electronic  pub¬ 
lishing  manager  at  the  San  Diego  Union- 
Tribune  offered  a  word  of  caution. 

“In  San  Francisco,  Los  Angeles  and 
San  Diego  more  than  45%  of  the  pop¬ 
ulation  own  personal  computers,”  he 
said,  adding,  “the  key  thing  to  watch  is 
just  how  deeply  into  this  society  [on¬ 
line  subscriptions]  goes  over  the  long¬ 
term.  Just  how  many  people  will  be 
regular  users  after  the  hype  dies  down 
will  be  the  true  test  of  the  medium.” 
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Four  cartoonists  in 
seriocomic  session 

Award-'Winning  creators  talk  about  everything 
from  childhood  traumas  to  syndication  success 


by  David  Astor 

IF  YOU  PEER  down  the  well  of  hu¬ 
mor,  things  can  seem  kind  of  dark  at 
the  source. 

Many  of  the  cartoonists  who  make 
their  readers  happy  weren’t  always  so 
happy  themselves  as  kids  and  young 
adults.  But  if  they  hadn’t  had  their 
problems,  they  may  not  have  went  on 
to  develop  successful  features. 

This  was  one  of  the  themes  that 
emerged  at  a  funny  and  touching  ses¬ 
sion  at  the  recent  National  Cartoonists 
Society  (NCS)  convention  in  Boca 
Raton,  Fla.,  where  four  panelists  also 
discussed  the  content  of  their  comics, 
the  benefits  of  sabbaticals,  the  future  of 
cartooning,  and  various  other  topics. 

The  quartet  —  all  past  recipients  of 
the  NCS  Reuben  Award  as  “Outstand¬ 
ing  Cartoonist  of  the  Year”  —  were  ed¬ 
itorial  cartoonist/“Wonk  City”  creator 
Jim  Borgman  of  the  Cincinnati  Enquir¬ 
er  and  King  Features  Syndicate, 
“Garfield”  creator  Jim  Davis  of  Univer¬ 
sal  Press  Syndicate,  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of  Uni¬ 
versal,  and  editorial  cartoonist/“Moth- 
er  Goose  and  Grimm”  creator  Mike 
Peters  of  the  Dayton  Daily  News  and 


Tribune  Media  Services. 

Moderating  was  Jack  Caprio,  the  as¬ 
sistant  to  another  former  Reuben  win¬ 
ner,  “B.C.”/“Wizard  of  Id”  creator  John¬ 
ny  Hart  of  Creators  Syndicate. 

One  of  the  speakers  recalling  some 
tough  times  was  Davis.  “I  was  asthmat¬ 
ic  as  a  child,”  he  told  the  NCS  audi¬ 
ence.  “I  drew  to  entertain  myself.” 

Peters  said  he  grew  up  with  a  “terri¬ 
ble  stutter”  and  a  mother  who  suffered 
from  bouts  of  depression.  “When 
you’re  living  in  a  dysfunctional  family, 
you  go  into  your  bedroom  and  make  up 
your  own  world,”  commented  Peters. 
“Cartooning  was  the  only  thing  I  could 
do  well.” 

So  well,  in  fact,  that  when  Peters, 
like  many  other  adolescent  males,  drew 
“dirty  pictures”  on  the  bathroom  wall 
—  he  proudly  signed  his  real  name! 

Johnston  also  talked  about  a  string 
of  difficulties  she  faced  as  a  kid.  She 
was  jealous  of  the  way  her  mother  fa¬ 
vored  her  brother,  devastated  by  the 
death  of  her  best  friend  from  a  brain 
tumor,  and  saddened  by  her  lack  of 
other  friends. 

Then,  as  a  young  woman,  Johnston 
married  a  TV  cameraman  who  ended 
up  leaving  her  for  a  “voluptuous  script 


assistant.”  Johnston  was  pregnant  at 
the  time. 

But  things  eventually  took  a  turn  for 
the  better. 

“My  obstetrician  asked  me  to  do  car¬ 
toons  on  the  ceiling  above  the  examin¬ 
ing  table,”  remembered  Johnston. 
“Then  he  helped  me  publish  a  book  of 
the  cartoons.” 

The  Canadian  artist,  who  had  to  go 
on  welfare  after  her  baby  was  born, 
also  did  two  other  books.  These  vol¬ 
umes  caught  the  eye  of  Universal, 
which  asked  her  to  create  a  comic. 

That  was  “For  Better  or  For  Worse,” 
which  Caprio  said  “marries  humor  and 
drama  .  .  .  probably  better  than  any 
other  comic  has  done  for  a  long,  long 
time.” 

One  dramatic  moment  in  the  16- 
year-old  strip  was  the  recent  death  of 
Farley  the  dog  after  he  saved  young 
April  Patterson  from  drowning.  John¬ 
ston  said  that,  given  the  way  her  char¬ 
acters  age,  Farley’s  demise  should  not 
have  been  a  total  surprise  to  readers. 

“I’m  getting  angry  mail,  but  also 
very  positive  mail,”  she  added,  noting 
that  some  readers  feel  comics  should 
be  funny  and  nothing  more,  while  oth¬ 
ers  like  to  see  realism. 

As  a  matter  of  fact,  one  correspon¬ 
dent  looking  for  an  even  larger  dose  of 
reality  said  Johnston  “should  have 
drowned  everybody”! 

Peters,  speaking  of  his  cartoon  dog, 
joked,  “I’m  going  to  go  home  and  kill 
off  Grimm!” 

The  Pulitzer  Prize  winner  also  spoke 
about  doing  both  a  comic  and  editori¬ 
al  cartoons.  “I  don’t  find  any 
crossover,”  Peters  said.  “Editorial  car¬ 
toons  come  from  outside;  from  this  riv¬ 
er  of  news.  Comics  come  from  within. 
You  try  to  tap  yourself.” 
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Another  Pulitzer  winner,  Borgman, 
spoke  about  his  lengthy  1993  sabbati¬ 
cal,  part  of  which  he  spend  dogsled¬ 
ding  in  Alaska. 

Borgman  said  some  cartoonists  feel 
they  have  such  wonderful  jobs  that 
they  will  never  require  a  sabbatical. 
The  panelist  emphasized  that  he  loves 
his  profession,  too,  but  believes  long 
breaks  can  be  helpful  if  creators  are 
able  to  take  them. 

“You  need  to  let  the  fields  lie  fallow 
from  time  to  time  to  rejuvenate  the 
soil,”  he  said. 

Unlike  many  cartoonists,  Borgman 
didn’t  realize  he  wanted  to  get  into  the 
profession  until  he  was  in  college. 

“1  wanted  to  be  a  zookeeper  or  a 
priest,”  he  said.  “It  struck  me  the  other 
day  that,  as  an  editorial  cartoonist,  1 
probably  combine  those  two  things!” 

The  other  three  panelists  had  the 
cartooning  dream  much  earlier. 

“I  always  drew,”  said  Johnston. 

“1  don’t  remember  not  cartooning,” 
added  Davis,  who,  after  reaching  adult¬ 
hood,  served  nine  years  as  an  assistant 
to  “Tumbleweeds”  creator  Tom  Ryan 
while  trying  to  get  his  own  strip  syndi¬ 
cated. 

Davis  thipks  one  reason  he  finally 
succeeded  was  that  he  stopped  analyz¬ 
ing  what  makes  a  good  comic  tick  and 
“started  having  fun.” 

“You  have  to  relax,  and  start  listen¬ 
ing  to  your  own  sense  of  humor,”  he  re¬ 
marked.  “If  it  makes  you  laugh,  others 
will  laugh.” 

Davis  also  urged  aspiring  cartoonists 
not  to  give  up,  noting  that  many  cre¬ 
ators  quit  “a  year  or  two”  before  they 
would  have  gotten  syndicated. 

And  the  “Garfield”  creator  spoke 
about  how  comics,  like  other  newspa¬ 
per  content,  will  continue  to  move 
more  and  more  into  electronic  outlets. 
Davis  said  this  is  good  for  the  trees 
that  need  to  be  cut  down  for 
newsprint,  and  perfectly  acceptable  to 
the  growing  number  of  people  who  are 
comfortable  with  computers. 

“Comics  will  be  taking  on  a  new  dy¬ 
namic  eventually,”  he  added.  “There 
probably  will  be  sound  and  animation.” 

The  NCS  convention  also  featured  a 
session  on  the  legal  and  financial  as¬ 
pects  of  cartooning.  The  speakers  were 
Peter  Eichler,  a  Los  Angeles  attorney 
whose  clients  include  “Cathy”  creator 
Cathy  Guisewite  of  Universal;  and 
Daphne  Maingot,  an  accountant  who 
has  done  work  for  the  International 
Museum  of  Cartoon  Art  in  Boca 
Raton. 


United  accused  of  stealing  idea, 
but  syndicate  denies  the  charge 


by  David  Astor 

IF  “MOVIEFINDER”  WAS  rated  PC, 
would  that  stand  for  “properly  generat¬ 
ed”  or  “pilfered  goods”? 

A  young  entrepreneur  says  United 
Media  recently  stole  his  idea  for  the 
film-listings  service.  But  a  United  ex¬ 
ecutive  said  the  syndicate  had  dis¬ 
cussed  such  a  feature  as  far  back  as  the 
1970s. 

“The  concept  is  not  new,”  said  Sid 
Goldberg,  United  senior  vice  presi¬ 
dent,  general  manager  of  syndication. 
“We  have  done  absolutely  nothing 
wrong.” 

“It  was  total  piracy,”  countered  Brett 
West,  the  30-year-old  founder  of  the 
“CinemaSource”  service,  which  pro¬ 
vides  movie  showtimes  to  newspapers. 

As  West  tells  it,  he  developed  the 
idea,  software  and  other  aspects  of 
“CinemaSource”  last  year.  But  West 
felt  he  needed  help  with  the  market¬ 
ing,  so  he  contacted  United  national 
sales  director  John  Matthews. 

The  two  had  worked  together  at  Tri¬ 
bune  Media  Services,  where  Matthews 
was  an  executive  when  the  syndicate 
purchased  what  is  now  TMS  Stocks  in 
1989.  West  had  co-founded  the  stocks 


service  in  1988,  and  then,  after  it  was 
sold  to  TMS,  helped  manage  it  be¬ 
tween  1990  and  1992.  The  younger 
West  then  became  a  consultant  to  the 
Associated  Press. 

According  to  West,  Matthews  said 
he  didn’t  have  time  to  market  some¬ 
thing  like  “CinemaSource”  outside  of 
his  United  duties,  but  suggested  that 
West  and  United  might  reach  some 
sort  of  agreement. 

United  subsequently  expressed  in¬ 
terest  in  “CinemaSource,”  and  even 
visited  West’s  operation  in  Ridgefield, 
Conn.,  earlier  this  year,  according  to 
West.  Ultimately,  United  offered  a  deal 
that  would  involve  a  50-50  split  in 
revenues,  he  added. 

“That’s  fine  for  a  comic  strip,  but 
not  for  the  data  service  industry,”  said 
West,  who  noted  that  customizing 
movie  listings  for  each  newspaper 
client  involves  a  lot  of  work.  So  the 
“CinemaSource”  founder  asked  for  a 
higher  percentage. 

United  decided  not  to  make  anoth¬ 
er  offer  to  West,  who  subsequently 
learned  this  month  that  “MovieFind- 
er”  was  starting. 

“1  couldn’t  believe  it,”  he  said. 

But  Goldberg  said  United  first  dis- 
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Syndicates/News  Services 

cussed  the  idea  of  a  movie-listings  ser¬ 
vice  in  the  1970s,  when  it  saw  how  well 
its  TV  Data  television-listings  service 
was  doing.  (Ironically,  TV  Data  was 
founded  by  West’s  father,  James,  who 
later  sold  the  firm  to  United.) 

“We  were  brainstorming  other  appli¬ 
cations,  and  one  of  the  things  we  came 
up  with  was  movie  listings,”  recalled 
Goldberg.  “I  brought  it  up  myself.” 

He  added  that  “many  other  people” 
probably  thought  about  such  a  service 
during  the  past  two  decades.  Goldberg 
said  he  also  discussed  the  concept 
three  years  ago  with  the  head  of 
MovieFone  Inc.,  a  supplier  of  electron¬ 
ic  film  listings,  and  that  United  presi¬ 
dent  Doug  Stern  talked  with  the  head 
of  MovieFone  “at  least  once  or  twice” 
before  Stern  even  met  West. 

MovieFone,  which  provides  show- 
times  for  about  10,000  film  screens 
across  the  country,  will  be  one  of  the 
sources  providing  information  for 
“MovieFinder.”  Goldberg  said  Movie¬ 
Fone ’s  experience  and  large  database 
gives  United  the  opportunity  to  launch 
a  “nationally  successful  service”  with¬ 
out  a  long  development  period. 

A  United  press  release  noted  that 
“MovieFinder”  is  being  offered  to  daily 
and  Sunday  major-market  newspapers, 
and  will  provide  listing  updates  as  fre¬ 
quently  as  a  paper  requires. 

The  basic  service  will  group  theaters 
by  locality  or  neighborhood,  and  pro¬ 
vide  the  name,  address  and  phone 
number  of  each  theater,  and  the  title, 
rating  and  showtime  of  each  movie. 

According  to  the  release,  “Movie¬ 
Finder”  will  “enable  newspapers  to  re¬ 
assign  employees  from  a  dreary,  time- 
consuming,  error-prone  task  to  other 
duties.” 

While  United  has  begun  approach¬ 
ing  newspapers  about  “MovieFinder,” 
the  feature  has  yet  to  appear  in  print. 
A  summer  launch  is  likely. 

West’s  service  is  already  running  in 
several  papers.  He  began  self-syndicat¬ 
ing  “CinemaSource”  to  the  New  York 
Daily  News  in  January,  and  later 
signed  up  the  New  York  Times,  New 
York  Newsday  and  New  York  Beacon, 
an  African-American  publication. 

West,  who  plans  to  go  nationwide,  is 
also  talking  with  several  other  papers. 
And  he  is  holding  discussions  with  an¬ 
other  major  syndicate  to  market  his 
service. 

The  “CinemaSource”  founder  said 


he  is  contemplating  legal  action 
against  United.  “I  have  to  see  if  I  can 
afford  to  fight  them,”  said  West,  who 
noted  that  the  E.W.  Scripps-owned 
company  could  easily  outspend  him  if 
he  did  file  suit. 

Conrad  exhibit  and 
discussion  in  Calif. 

AN  EXHIBIT  OF  editorial  cartoons  by 
Paul  Conrad  of  the  Los  Angeles  Times 
Syndicate  (LATS)  is  being  held  June 
25  through  October  2  at  the  Hunting- 
ton  Library  in  San  Marino,  Calif. 

Also,  the  library  is  holding  a  June  24 
panel  discussion  on  editorial  cartoon¬ 
ing  featuring  Conrad,  Tony  Auth  of 
the  Philadelphia  Inquirer  and  Universal 
Press  Syndicate,  Jeff  Danziger  of  the 
Christian  Science  Monitor  and  LATS, 
Mike  Luckovich  of  the  Atlanta  Consti¬ 
tution  and  Creators  Syndicate,  Pat 
Oliphant  of  Universal,  Mike  Peters  of 
the  Dayton  Daily  News  and  Tribune 
Media  Services,  and  Ted  Rail  of 
Chronicle  Features. 

A  suicide  attempt  in 
Tunky’  comic  strip 

THE  TREND  TOWARD  more  social 
realism  in  comics  is  continuing. 

Tom  Batiuk’s  current  “Funky 
Winkerbean”  storyline  features  Susan 
Smith,  an  A+  Westview  High  student 
who  becomes  desperately  unhappy  af¬ 
ter  realizing  that  her  love  for  teacher 
Les  Moore  is  unrequited.  In  the  June 
25  strip,  she  tries  to  commit  suicide, 
but  readers  learn  three  days  later  that 
she  survives  the  attempt. 


North  America  Syndicate  said  it 
knew  of  only  one  “Funky”  client,  the 
Buffalo  News,  that  opted  not  to  run 
the  sequence. 

Along  with  the  series,  Batiuk  pre¬ 
pared  a  suicide  prevention  guide  for  his 
400  clients  to  use  as  source  material  for 
stories  or  in  other  ways.  The  illustrated 
guide  contains  statistics  about  the 
growing  problem  of  teen  suicide,  a  list 
of  warning  signs  and  more. 

Dodds  is  promoted 
by  TV-listings  firm 

TV  DATA  HAS  promoted  John  Dodds 
from  regional  sales  director  to  director 
of  newspaper  sales  and  interactive  ser¬ 
vices. 

The  award-winning  Dodds,  who  is 
based  in  Atlanta,  will  maintain  his 
sales  responsibilities  for  10  states  and 
the  District  of  Columbia. 

Michigan  student  is 
Locber  prize  winner 

A  STUDENT  AT  Central  Michigan 
University  has  won  the  1995  John 
Locher  Memorial  Award  for  editorial 
cartooning. 

Drew  Sheneman,  who  was  one  of  73 
entrants,  will  receive  an  all-expense- 
paid  trip  to  the  Association  of  Ameri¬ 
can  Editorial  cartoonists  convention  in 
Baltimore,  June  28-July  1. 

The  award  is  named  after  the  car¬ 
toonist  son  of  Dick  Locher,  the 
Pulitzer  Prize-winning  editorial  car¬ 
toonist  for  the  Chicago  Tribune  and 
the  artist  for  the  “Dick  Tracy”  comic 
syndicated  by  Tribune  Media  Services. 
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academic  community”  to  the  point 
that  journalism  education  is  given 
“membership”  in  the  university  struc¬ 
ture. 

Medsger  cited  the  prize-winning 
Philadelphia  Inquirer  series,  “America: 
What  Went  Wrong**  by  Don  Barlett 
and  Jim  Steele  as  an  example  of  out¬ 
standing  research  and  reporting  that 
makes  a  case  for  the  relevance  and  im¬ 
pact  of  journalism. 

“We  journalists  call  that  one  hell  of 
a  story,”  she  remarked. 

“We  in  the  university  call  that  the 
development  of  new  knowledge,”  she 
added. 

Medsger  also  called  for  more  contin¬ 
uing  education  for  journalists  to 
heighten  their  image  and  professional¬ 
ism,  complaining  that  hairdressers  par¬ 
ticipate  in  more  professional  develop¬ 
ment  than  journalists. 

She  lauded  the  Orange  County  Reg' 
ister  and  Contra  Costa  Times  in 
Northern  California  for  their  in-house 
training  for  staffers  in  journalism  and 
non-journalism  subjects.  Noting  that  a 
few  newspapers  are  introducing  such 
programs,  she  asked:  “Why  has  it  tak¬ 
en  so  long?  1  wonder  if  it  didn’t  have 
something  to  do  with  how  we  view 
ourselves  —  just  a  trade.” 

Newsroom  burnout,  she  speculated, 
may  be  reduced  by  continuing  retool¬ 
ing  and  professional  development. 

Finally,  Medsger  asked  editors  and 
other  journalists  to  talk  to  university 
administrators  about  the  contributions 
of  journalism  to  the  academy  and  soci¬ 
ety  as  a  means  of  halting  the  assault  on 
journalism  programs  that  has  occurred 
at  the  universities  of  Washington, 
Michigan,  Arizona  and  Oregon  State, 
among  others. 

“If  you  do,”  she  pleaded,  “please 
don’t  tell  the  university  president  that 
journalism  is  just  a  trade.” 

In  other  conference  business, 
CSNE’s  Bill  Farr  Freedom  of  Informa¬ 
tion  Award  went  this  year,  not  to  a 
journalist,  but  to  a  lawyer,  Robert  Cor- 
ry  of  Sacramento. 

As  a  third-year  law  student  at  Stan¬ 
ford,  Corry  led  a  victorious  legal  battle 
to  abolish  Stanford’s  speech  code  as 
being  unconstitutional. 

The  late  Bill  Farr  of  the  Los  Angeles 
Herald  Examiner  and  Los  Angeles 
Times  spent  nearly  50  days  in  jail 
rather  than  reveal  a  confidential 
source. 
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differences  among  the  family  sharehold¬ 
ers,  some  of  whom  want  to  sell  the 
company,  a  move  McEvoy  strongly  op¬ 
poses.  There  also  were  reports  that 
some  board  members  disagreed  with 
McEvoy’s  management  style  and  her 
liberal  political  views. 

Her  opponents  on  the  board  contend 
their  removal  of  McEvoy  was  solely  for 
the  benefit  of  the  company.  Following 
Judge  Poliak’s  ruling,  McEvoy  was  quot¬ 
ed  in  the  Chronicle  as  saying:  “I  felt  a 
deep  sense  of  shock.  1  like  to  feel  it  was 
wrongfully  decided.”  —  M.L.  Stein 

Shop  Talk 

Continued  from  page  48 
her  out. 

We  are  arrogant  even  while  trying  to 
prove  how  responsible  we  are. 

To  be  fair  to  the  Florida  Supreme 
Court,  no  one  at  the  time  could  have 
predicted  the  future  of  the  media.  In 
the  late  1970s,  TV  and  newspapers  re¬ 
ported  news  they  considered  impor¬ 
tant.  Now,  in  many  cities,  news  isn’t 
news  without  pictures. 

Given  this  demand  for  visuals,  is  it 
any  wonder  we  blow  court  proceedings 
out  of  proportion?  No  pictures  for  your 
6  o’clock  newscast?  Go  to  the  court¬ 
house  and  shoot  a  trial  or  hearing.  It’s 
easy,  available  and  cheap.  It  may  not 
be  important,  but  with  the  voice  of  an 
authoritative-sounding  reporter  it  will 
sound  cataclysmic. 

Want  to  boost  your  ratings  even 
more?  Ask  viewers  to  decide,  via  your 
900  telephone  line,  if  the  suspected 
child  molester  in  court  for  a  bond 
hearing  is  innocent  or  guilty.  So  what 
if  he  hasn’t  been  charged.  So  what  if 
you  have  given  the  audience  no  evi¬ 
dence.  That’s  show  biz.  It  certainly 
ain’t  journalism. 

We  in  print  haven’t  exactly  ignored 
the  Willie  Smiths  and  O.J.s,  either.  As 
with  TV,  pictures  often  determine  the 
importance  a  story  takes.  Have  a  pic¬ 
ture?  Your  story  goes  on  the  front  page. 
No  picture?  You’ll  be  lucky  if  the  story 
makes  the  paper  at  all. 

Some  argue  that  the  sensationalism 
created  by  cameras  is  okay  because  the 
alternative  —  not  letting  the  public 
see  what  goes  on  in  their  courtrooms 
—  would  be  worse.  That’s  ridiculous. 
Barring  cameras  isn’t  the  same  as  bar¬ 
ring  people. 


Proponents  also  say  that  televising 
trials  gives  citizens  a  valuable  lesson  in 
American  jurisprudence.  But  not  one 
trial-watcher  has  been  able  to  tell  me 
the  purpose  of  the  rules  of  evidence. 
They  can,  however,  repeat  every  word 
of  the  titillating  testimony. 

Others  argue  that  the  business  of 
America  is  business  and  there  is  noth¬ 
ing  wrong  with  cashing  in  on  justice. 
The  Constitution’s  Commerce  Clause 
is  just  as  important  as  its  First  Amend¬ 
ment. 

From  tabloid  television  to  tabloid 
papers,  from  daily  newspapers  to  the  6 
o’clock  news,  we  in  the  media  have 
abused  the  privilege  given  us  to  take 
pictures  in  court.  We  wrap  ourselves  in 
the  First  Amendment,  then  give  it  the 
finger  with  our  arrogance. 

When  our  cameras  create  a  demand 
for  stories,  we  report  rumors  and  in¬ 
vade  the  privacy  of  witnesses  and  ju¬ 
rors.  Then  we  justify  it  by  waving  the 
Constitution  and  saying  the  public  de¬ 
mands  it. 

It  isn’t  our  fault,  we  say,  if  sleazy  in¬ 
dustries  milk  cases  for  every  possible 
buck.  We’re  just  the  messengers. 

But  the  business  of  courts  should  be 
justice,  not  t-shirts. 

And  we,  as  responsible  citizens  as 
well  as  journalists,  should  be  con¬ 
cerned  about  creating  an  atmosphere 
that  puts  t-shirts  in  the  front  seat  and 
justice  in  the  back. 

Before  the  t-shirt  and  coffee  mug 
makers  become  too  powerful,  states 
must  again  ban  cameras  from  court¬ 
rooms.  Not  until  we  prove  our  maturi¬ 
ty,  professionalism  and,  yes,  our  re¬ 
sponsibility,  should  they  be  allowed 
back  in. 

Newsprint  hikes 
force  paper  to 
drop  editions 

SKYROCKETING  NEWSPRINT 
prices  have  forced  the  Daily  Californian 
in  El  Cajon  to  cancel  Saturday  and 
Monday  editions  and  to  eliminate  na¬ 
tional  and  international  news. 

“Our  newsprint  costs  are  going  up 
65%  this  year,  so  something  had  to 
give,”  said  Paul  Zindell,  president  and 
publisher  of  the  23,000-circulation  pa¬ 
per  owned  by  Kendell  Communications 
of  San  Diego. 

As  part  of  the  changes,  the  paper 
plans  to  hire  six  full-time  reporters  to 
expand  local  coverage.  — AP 
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FBI.  IT  CAN  HAPPEN  TO  YOU!  Book 
$14.95  plus  $3  S/H.  VISA/ 
MASTERCARD  1  (800)  656-6573. 


BUSINESS 


SPECIAL  SEQION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modem 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


HEALTH.  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


NOW  ON  SALE 

1995 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


HOME  IMPROVEMENT 

ON  THE  HOUSE  is  a  weekly  syndicated 
column  written  (or  AP  Newsfeatures  by 
veteran  builders  James  &  Morris  Carey. 
ON  THE  HOUSE  offers  money-saving 
tips  on  building,  remodeling  &  repair¬ 
ing  homes.  Each  column  is  accom¬ 
panied  by  an  instructional  graphic  and 
Q  &  A  s^ion  for  reader  involvement. 
Call  (800)  REPAIR  IT  for  free  samples. 

HUMOR 

AWARDWINNING  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 

WARNING:  "IN  A  NUTSHELL'  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Washington  Avenue,  Staten  Island, 
NY  103 14,  (718)  698-6979. 

LUCKY  NUMBERS 


FORTUNE  COOKIES  -  All  Birthdates 
Daily  -  Camera  Ready  -  Free  Trial 
Time  Data  (800)  322-5101 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


Personality,  too,  is  destiny. 

Erik  Erikson 


SENIOR  HEALTH 


"SENIOR  CUNIC'.since  1981  .America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 

SPORTS 

EDITORS,  Looking  for  a  Friday  NFL 
column  that  appeals  to  a  wide  variety 
of  fans?  My  work  appears  in  major 
newspapers  like  the  NY  Daily  News. 
For  a  sample  call  (914)  332-0768. 

TRAVEL 

NEW,  SAVVY  and  honest  travel/advice 
column  about  U.S. /foreign  destina¬ 
tions.  TrovetTips  is  a  monthly  featuring. 
The  New  Hot  Spots,  Bargains,  Basics 
and  Ripoffs.  Written  by  a  veteran  travel 
journalist.  First  twa  issues  put  up  on  the 
Internet.  (415)  331-6079  (or  samples. 

WEEKLY  COLUMN 


♦  ♦  ♦  BIG  PROFITS  ♦  ♦  ♦ 

Biggest  payment  for  voice  personals. 
Best  progrom.  We  do  oil  the  work, 
you  cosh  the  checks.  We  pay  on 
gross-not  net.  Coll  for  FREE  booklet, 
references,  814-234-9601  x400 
Perfect  Dote  is  o  service  of  MWX, 
o  subsidiory  of  Accu  Weother,  Inc. 


AMMAUMCEMEMK  I  NEWSPAPER  BROKERS  I  NEWSPAPER  BROKERS 


BUSINESS  OPPORTUNITIES 

NEWSPAPER  PUBLISHER  is  seeking 
printing  company  for  merger, 
expansion  or  investment.  Hcjve  substan¬ 
tial  job  work  and  six  unit  Web  press. 
Call  Frank  Griffin  (71 8)  238-6600. 

SMALL  AWARD-WINNING  southeast 
senior  tabloid  locsking  (or  working  part¬ 
ners  to  assume  control  of  existing  and 
new  editions  in  southeast.  Some  invest¬ 
ment  required.  Proven  formub.  Healthy 
attractive  coastal  and  golf  locations 
available.  Ideal  br  sales-oriented  peo¬ 
ple  who  want  to  build  their  own  busi¬ 
ness. 

PAUL  KNECHTEL 


NEWSPAPER  APPRAISERS 


KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/ Accurate  Appraisals 
Nationwide  (516)  379-2797 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarkslxirg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexlon-N.England-(617)  446-071 1 
D.  Claussen-MWest-(81 6)  561  -0596 
Wren  Barnett-ScH)th-(704)  698-0021 . 
Bruce  Lantz-CANADA-(51 9)  775-2335 


NEWSPAPER  APPRAISERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
(or  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  ar 
purchase  of  a  prcjperty,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligotion  of  course. 
JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


(919)493-1733 
Fox:  (919)  490-1925 
P.O.  Bax  51 277 
Durham,  NC  2771 7 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
ConsultanLs-Inveshnents 
Management-  Brakers 
P.O.  Box  3308 
Memfield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Na.  1  in  Texas  and  Soutliwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmilb  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


AVOID  UNEMPLOYMENT-Own  your 
newspaper  in  growing  Texas.  Most 
owner  Financed,  free  list.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 
(512)  476-3950. 


NEWSPAPERS  FOR  SALE 


BEVERLY  HILLS  TODAY  (Daily)  and 
seven  southern  California  weeklies  in 
business  for  50  years  with  same 
owner/ publisher.  I  want  to  retire.  Make 
me  an  offer  for  quick  sale.  Lee  Soble 
(310)  276-2309,  Fax  (310)  276-1564. 


ESTABLISHED,  independently  owned 
trade  publication  distributed  monthly  to 
retail  grocers  and  convenience  store 
operators  in  3-state  region.  40-year 
history.  Excellent  potential.  Box  07413, 
Editor  &  Publisher. 


NEW  JERSEY  old,  profitable, 
$600,000.  Excellent  equipment.  Reply 
to  Box  07403,  Editor  &  Publisher. 


PROFITABLE  WEEKLY  newspaper  in 
rural  north  Florida;  nKxJem  equipment, 
owners  retiring.  $226K-(-  gross  in 
1 994.  Box  07425,  Editor  &  Publisher. 


I 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


EQUIPMENT  FOR  SALE 


1200  DPI  Losermaster  Plain  Paper 
Typesetter.  Adjustable  line  screen  4- 
300  Ipi.  Only  500  impressions.  $6500 
or  assume  loan.  (304)  743-5228.  After 
8  p.m. 


22  NEWSPAPER  Vending  Boxes.  Large 
window.  West  Coast  Style.  Adjustable 
cain  slot.  $45  each.  (304)  743-5228, 
After  8  p.m. 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Recanditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


HARRIS-SHERIDAN  24P,  4  into  1, 
delivery  system  and  spare  parts. 
Delivers  into  Hall  stacker  or  can  be 
used  with  hand  fly  system  (included), 
can  be  seen  under  production 
$10,000. 

Used  IDAB  Fold  Squeeze/Compressors 
$400  each  or  all  4  for  $1 ,200. 

Used  portable  12'  non  extending  truck 
loader  $600. 

Call  Patrick  Graham  (81 7)  778-4444 


Editor6?Publisher  •  June  17, 1995 


SOUTH  FLORIDA  WEEKLY 
Well-received  established  publication 
with  solid  core  of  both  readers  and 
advertisers.  Needs  solid  management 
to  guide  it  into  21st  Century.  Contact; 
Colin  M.  Cameron,  224  Datura  Street, 
Ste.  401 ,  West  Palm  Beach,  FL  33401 . 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  nevrspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operolor  af  373 
publications,  including  96  daily  news¬ 
papers.  All  carrespondence  and  dis¬ 
cussions  are  confidential.  Cantoct; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  slay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


STRATEGIC  PUBUSHING,  L.P.  hos  been 
formed  recently  to  acquire  and  operate 
U.S.  or  U.K.  newspaper  companies 
(dailies,  weeklies  and/or  shoppers) 
grossing  between  $15MM  and 
$150MM  in  annual  revenues.  Specifi¬ 
cally,  we  are  looking  for  opportunities 
where  our  management  expertise  and/ 
or  our  extensive  capital  resources  can 
add  significant  value.  All  discussions 
held  in  strictest  confidence.  Contact; 
Denny  Guasloferro,  (412)  338-1497  or 
Jim  Gressinger,  (714)  725-9992. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#- 28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


PLANTS  FOR  SALE 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Unbelievable 
opportunity!  High  growth  area.  Prop¬ 
erty  available.  Box  07347,  Editor  & 
Publisher. 


Better  is  the  enemy  of  the  good. 


MAILROOM 


2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821  -6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  Fax  (404)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 

CAMERA  &  DARKROOM 


PHOTO  EDITORS: 
CUT  COSTS! 

Keep  that  budget  in  check  with 
Bergen  Bros.  Camera  Exchange 
Respooled  film 
Call  1  (800)  233-5204 

FREE  SAMPLES 
AVAILABLE 


1 989  Goss  SSC  Community  Unit. 
PRESS  PRODUaS,  INC. 
(815)544-0048 


6  UNIT  Harris  VI 5A,  grease  bath 
50HP  Folder  w/upper  Forma  board,  6 
rail  stands.  $200,000  (504)  927-9379. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  Intemotianal  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED;  HARRIS  V25  V22 
VI 5A  VI 5D  ar  845;  KING  Pracess 
Calor  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE/LIQUIDATION;  Goss  Sub¬ 
urban  4/u  with  1500  series,  dauble 
parallel  Falder;  7/u  Goss  Suburban 
with  2  folders;  2/u  Goss  Suburban  with 
BOOK  double  parallel  folder. 

Tel(913)  362-8888  Fax(91 3)362-8901 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  Fax  (404)  552-2669 


Need  an  add-on  for  your 
Community  Press  ? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  Floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  V^EB,  INC. 
(913)  438-5800 

Whotever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of  the 
glory  of  striving. 

David  Samoff 


MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4' 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42'  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

4  unit  goss  metro  22  3/4'  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call;  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  Fox  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOUAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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INDUSTRY  SERVICES 


CIRCULATION  AUDITING 


CIRCULATION  VERIFICATION 
COUNCIL 

Affordable  auditing  lor  TMCs  shoppers 
&  dailies.  Serving  300+  publishers.  For 
info  package  call:  (800)  262-6392. 

CIRCULATION  CONSULTANT 

KEVIN  BRIAN  KAMEN  &  CO. 
Fkxne  Delivery/Single  Copy  Sales 
Notionvride  (516)  379-2797 


MEDIA  PRODUCTION  INC 
CIRCULATION  DEVELOPMENT.. 
MARKETING... COST  ANALYSIS, 
and  SERVICES... 
GUARANTEED  RESULTS!! 
(702)  873-3936 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 


LEVIS  NATIONAL,  INC. 

'We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 

SPECTRUM  MARKETING  SERVICES 
NIE  FUNDRAISING/CREW/ 
TELEMARKETING  PROGRAMS 


_ CONSULTANTS _ 

Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


American  Newspaper  Consultants,  Ltd., 
including  Kevin  H.  Coleman 
(800)  554-3091. 

EXPAND  THE  DISTRIBUTION  of  your 
publication  throughout  Canada  and 
increase  your  ad  revenue.  Call  Jim 
Vavala,  (813)  920-0545. 


NMA,  INC. 

Community  Newspaper  Consultants 
Specializing  in  all  areas,  from 
people  to  profitability. 

P.O.  Box  3297  Eden,  NC  27289 
(910)  623-2210  Fax  (910)  368-2222 

DISTRIBUTION  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  nwd- 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-HaurLine  P.O.  Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 


ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40  t  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569>4666 


CAU  DOUG  REESE  (800)  972-6778 


CLASSIFIED  CONSULTANTS 


MAKE  CLASSIFIEDS 
MORE  PROFITABLE! 

EzAd  Classified  for  Macintosh.  As 
scheduling,  production,  billing  and 
resolicitation.  Sove  time.  Save  $$$, 
Increase  Profits! 

Call  Maineline  Computer  Systems 
(800)  297-0155. 


COMPUTER  SERVICES 


ATTENTION!! 

Used  Computers  Bought  &  Sold...  Huge 
savings  an  pre-owned  Laptop  & 
desktop  computers.  We  buy  &  sell  used 
Macintosh,  Tandy,  &  PC  Laptops 
IN  STOCK  NOW  Tandy  Model  1 02's 
PACIFIC  COMPUTER  EXCHANGE 
(503)  236-2949  Fax  (503)  239-8424 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


INTERNET  SERVICES 


Put  your  classifieds  on  the 
World  Wide  Web  at: 
hltp://webads.com/ 
from  only  $30/ month!  Contact: 
classifieds@webads.com  or  read 
http://webads.com/ newspapers.html 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-21 1 0 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems.  Fast, 
economical  service.  J&K  Power  Supply 
(313)953-0780. 


CIRCULATION  SERVICES 


yfmfm 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER 
Weekly  business  newspaper  has 
immediate  opening  for  right  person 
with  publishing,  bookkeeping,  person¬ 
nel,  advertising  and  circulation  experi¬ 
ence.  Fax  resume  to  (205)  322-0040. 
Birmingham  Business  Journal.  EOE. 


FUTURE  PUBUSHERS.  We  are  a  solid, 
independent  company  that  publishes  a 
group  of  small  weeklies  in  a  nice  part 
of  rural  North  Carolina.  If  you  are  a 
talented  writer  or  ad  rep  vdra  wants  to 
be  a  community  newspaper  publisher 
in  the  next  few  years,  then  let's  talk 
about  future  job  opportunities.  Send  a 
letter  explaining  your  goals  with  a 
resume  to  Box  07385,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

One  of  the  largest  circulation  weekly 
newspaper  groups  in  the  NYC  area 
seeks  a  CAM  with  strong  sales,  people 
and  training  skills,  to  expand  and 
manage  classified  and  tele-sales 
department.  Excellent  salary  +  high-$ 
incentives  keved  to  growth,  fcx  07123, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIREaOR 
The  Daily  Times,  a  30,000  daily  in 
Salisbury,  Maryland  is  seeking  an 
advertising  director.  Candidate  should 
have  experience  in  managing  both 
classified  and  retail  staffs,  developing 
niche  products  and  new  business 
growth.  The  successful  applicant  will 
nave  to  demonstrate  innovative  and 
sound  leadership  capabilities  in 
account  relationships,  staff  training  and 
new  products.  This  is  an  opportunity  to 
be  part  of  Thomson  Newspapers 
strategic  marketing  program.  Com¬ 
pensation  includes  a  competitive  salary 
and  bonus,  company  paid  pension, 
401  (k)  program  and  medical/life 
benefits. 

Send  resume  to  Edward  C.  White,  The 
Daily  Times,  115  E.  Carroll  St.,  P.O. 
Box  1937,  Salisbury,  MD  21802-1937. 


ADVERTISING 


ASSISTANT  ADVERTISING  DIREQOR 

The  Odessa  American  in  Odessa,  TX,  is 
seeking  an  assistant  advertising  director 
to  assume  leadership  of  our  sales  team. 
The  successful  applicant  will  be  responsi¬ 
ble  for  helping  account  executives  set 
and  achieve  goals  through  training  in 
the  field  and  in  group  meetings,  devel¬ 
oping  new  business,  planning  special 
sections  and  promotions  and  maintain¬ 
ing  close,  positive  relationships  with  our 
customers.  Our  new  assistant  advertis¬ 
ing  director  should  be  detail-oriented, 
flexible,  an  excellent  communicator  and 
a  team  builder  and  player.  Send 
resume,  cover  letter  and  salary  expecta¬ 
tions  to  Lori  Ellington,  advertising 
director,  Odessa  American,  P.O.  Box 
2952,  Odessa,  TX  79760,  or  fax  it  to 
(915)  334-8671.  If  this  position  sounds 
like  it's  right  for  you,  respond  quickly 
please.  We  will  fill  the  position  very 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  on  envelope  addressed  to  the  E&P  Classified 
Advertising  Department  with  on  attached  note  listing  the  newspapers  or 
companies  you  do  not  wont  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 


ADVERTISING 


ADVERTISING  DIREaOR/ 
GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  weekly  shopper  manager 
who  can  sell,  hire,  train  and  motivate. 
Must  be  able  to  thrive  in  a  competitive 
market.  Excellent  potential  for  advance¬ 
ment  in  our  large  weekly  shopper 

Oi.  Attractive  salary,  incentives,  and 
its.  Fax  letter,  resume,  and  salary 
requirements  to  Marketing  Director  at 
(517)  773-0382  or  send  reply  to  Box 
07423,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Coast  Weekly,  Monterey,  CA's 
alternative  newsweekly  seeks  a  take- 
charge  person  to  oversee  our  growing 
classifieds  department.  You  should  have 
at  least  two  years  advertising  experi¬ 
ence  with  an  interest  to  work  within  a 
young  company.  Manage  a  staff  of 
three,  oversee  planning,  promotions 
and  day-to-day  sales.  We  circulate 
40,000  per  week,  the  largest  in  the 
county.  Resume  and  cover  to  Publisher, 
668  Williams  Avenue,  Seaside,  CA 
93955  or  fax  to  (408)  394-2909. 

I'd  like  to  be  under  the  sea  in  an 
Octopus's  Garden. 

Ringo  Starr 
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ADVERTISING 


ADVERTISING  SALES  MANAGER 

A  new  start-up  group  of  weekly  com¬ 
munity  newspapers  needs  o  strong 
soles  leader  to  set  the  pace  and 
develop  a  thoroughbred  sales  team. 
Our  sales  leader  will  be  sales  and 
marketing  savvy,  customer  focused  and 
market  driven.  Our  team  needs  a  field 
coach/motivator/trainer  coupled  with 
strong  personal  selling  and  leadership 
skills.  As  a  division  of  an  international 
publishing,  marketing  and  communica¬ 
tions  company,  this  new  weekly  com¬ 
munity  newspaper  group  will  provide 
you  with  the  challenge,  excitement  and 
personal  career  growth  which  may  be 
missing  from  your  current  assignment. 

Your  background  should  include  3-5 
years  sales  management  experience  — 
preferably  in  a  weekly  environment,  as 
well  as  proven  soles  ability  and  the  peo¬ 
ple  skills  necessary  to  manage  a  start¬ 
up  business.  If  you  are  the  one  to  take 
our  group  from  20,000  circ  to 
100,000+,  we  need  to  talk.  CXir  North¬ 
east  Ohio  weekly  group  sales  manager 
will  be  in  line  for  a  competitive  base 
salary,  performance  driven  bonus 
structure,  health  benefits  and  401  (k) 
plan.  To  be  considered,  send  a  resume 
and  salary  history  along  with  a  letter 
describing  your  successes  and 
accomplishments  to  Box  07427,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Queens  Publishing  is  publisher  of  the 
nine  Times/Ledger  newspapers,  a  fast¬ 
growing  chain  of  award-winning  paid 
circulation  weekly  newspapers  named 
as  one  of  the  25  fastest  growing  com¬ 
panies  in  Brooklyn,  Queens,  Staten 
Island. 

We  are  seeking  an  experienced 
classified  salesperson  or  classified 
manager  to  manage  our  classified 
advertising  department.  Position  calls 
for  person  with  a  strong  sales  back¬ 
ground  capable  of  providing  sales 
leadership  by  example.  We  are  also 
looking  for  hands-on  person  who  can 
train  and  motivate  a  staff  as  well 
develop  strong  sales  promotions.  Com¬ 
pensation  to  reflect  performance;  an 
excellent  opportunity  for  a  highly 
motivated  person. 

Send  resume  or  call  Howard  Swengler, 
vice  president  of  sales,  (718)  229- 
0300.  Queens  Publishing  Corp.,  41-02 
Bell  Blvd.,Bciysicle,  NY  11361. 


GROUP  SALES  REPRESENTATIVES 
wanted  for  the  Auburn  Journal,  Inc., 
publishers  of  a  daily/weekly  combina¬ 
tion  covering  the  Sierra  foothills  near 
Sacramento.  We're  looking  for  a  print 
sales  heavy-weight  with  the  track 
record  and  references  to  prove  it.  Could 
lead  to  management  position  in  the 
near  future.  Mail  resume  and  cover  let¬ 
ter  selling  us  on  why  you're  the  person. 
Include  salary  history  and  requirements. 
Debbie  Dragon,  advertising  director, 
P.O.  Box  5910,  Auburn,  CA  95604. 


ADVERTISING 


RETAIL  SALES  SUPERVISOR 

The  Bakersfield  Californian  has  an 
opening  for  a  proven  hands-on  leader. 
This  job  requires  the  ability  to  set  the 
stage  for  sales  results  through  effective 
team  building,  follow-through  and 
interaction  with  sales  staff  and 
customers.  Tell  us  how  you  have  been 
effective  in  the  above  areas  in  your 
career.  Computer  literacy,  5  years 
media  sales  and  management  experi¬ 
ence  and  an  Advertising,  Marketing  or 
Business  degree  all  preferred. 

Bakersfield  is  a  traditional,  family- 
oriented  community  which  offers  you  a 
sunny,  outdoor  climate,  lots  of  recrea¬ 
tion  and  some  of  the  most  affordable 
housing  in  the  state  of  California! 

Please  send  resume  and  references  to; 

Human  and  Organizational 
Development 

The  Bakersfield  Californian 
P.O.  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 
EEO/MF/H 


THE  JOHNSTOWN  TRIBUNE  PUB¬ 
LISHING  is  seeking  a  qualified  sales 
leader  who  can  lead  the  Retail  Advertis¬ 
ing  Sales  team.  The  successful  candi¬ 
date  must  demonstrate  successful  expe¬ 
rience  in  advertising  sales  techniques, 
understanding  of  competitive  media, 
computer  applications  and  problem¬ 
solving  systems. 

Forward  cover  letter  and  resume  to: 
Personnel  Director,  The  Tribune  Demo¬ 
crat,  425  Locust  Street,  Johnstown,  PA 
15901. 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Lima  News,  a  36,000|d), 
47,000(S)  paper  located  in  Lima,  Ohio, 
is  seeking  a  creative,  energetic  team 
player  to  lead  its  22-member  advertis¬ 
ing  staff.  Will  be  responsible  for  the 
direction  and  supervision  of  retail, 
national  and  classified  sales  staff; 
development  of  creative  advertising 
programs,  promotions,  and  niche 
products.  Qualified  candidate  will  hove 
at  least  five  years  advertising  sales 
experience,  be  goal  oriented, 
responsive  to  change  and  challenges 
and  possess  the  human  relations  skills 
necessary  to  motivate  and  manage  a 
diversified  advertising  department. 
Degree  in  marketing/sales  preferred. 
Interested  candidates  should  submit  a 
resume  and  cover  letter  by  Saturday, 
July  1,  1995. 

The  Lirtra  News 
Human  Resources  Manager 
P.O.  Box  690 
Uma,  OH  45802 


RETAIL  ADVERTISING  SALES  MAN¬ 
AGER  wanted  for  a  group  of  award¬ 
winning  community  newspapers.  We 
are  seeking  a  highly  motivated, 
ambitious  and  goal  oriented  sales 
manager  to  lead  our  retail  advertising 
staff.  Strong  leadership/managerial 
skills  (in  an  advertising/publishing 
environment)  backed  by  excellent 
interpersonal,  communication  and  P.C. 
skills  required.  We  offer  an  excellent 
base  plus  commission  as  well  as  a 
comprehensive  benefits  package  includ¬ 
ing  health,  life,  dental,  long  term  dis¬ 
ability  and  401k/profit  sharing.  Please 
send  resume  indicating  salary  require¬ 
ments  to:  Human  Resources,  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542. 

(EOE/M/F/D/V) 


ADVERTISING 


Contract  Field  Representatives 

Better  Homes  and  Gardens  Features  Syndicate 


Looking  for  newspaper  administrative  and  sales 
experience  in  Northeast,  Midwest  and  Central  Regions. 
Will  sell  directly  to  newspapers  the  dynamic  new  Better 
Homes  and  Gardens  Features  Syndicate  Program.  Person 
must  be  self-motivated,  energetic  and  possess  the  abil¬ 
ity  to  communicate  with  advertising  and  editorial 
departments  of  all  size  newspapers  in  a  multi-state  area. 
Will  be  in  on  the  ground  floor  of  the  new  program  offer¬ 
ing  newspapers  20  specialized  sections  on  home  and 
family,  delivered  on  compact  disks.  Excellent  commis¬ 
sion  package  and  travel  expenses  provided. 

For  more  information,  contact:  Dale  Schenkelberg 
Better  Homes  and  Gardens  Features  Syndicate 
1716  Locust  Street,  Des  Moines,  lA  50309-3023 
Telephone:  1-800-678-8135 


ACADEMIC 


SCHIFELBUSCH  Institute  for  Life  Span 
Studies  (LSI)  at  the  University  of  Kansas 
is  seeking  a  Director  of  Communica¬ 
tions  with  the  vision,  skills,  and  experi¬ 
ences  necessary  to  develop  a  compre¬ 
hensive  system  of  communications  and 
related  technologies  to  meet  the  diverse 
needs  of  the  Institute's  faculty  in  the 
21st  century.  Required  qualifications 
include:  proven  ability  to  facilitate 
communication  of  other  people's  work, 
ability  to  vrork  and  communicate  with  a 
wide  interdisciplinary  constituency 
including  faculty  and  staff,  the  public, 
and  government  officials;  recognition  of 
achievement  of  in  a  chosen  field  of 
communications  as  demonstrated  by 
productions,  publications  and/or 
record  of  professional  service;  ability  to 
attract  and  obtain  financial  support  in  a 
competitive  process;  ability  to  deal 
effectively  with  politically  sensitive 
issues;  and  at  least  a  Bachelor's  degree 
in  communications  or  appropriately 
related  field.  Complete  position  descrip¬ 
tion  available  upon  request.  First  con¬ 
sideration  will  be  given  to  applications 
received  by  September  1,  1995.  To 
apply,  send  application  letter,  resume 
or  vita,  one  non-returnable  copy  of  a 
recent  representative  production,  and 
names,  addresses  and  telephone  num¬ 
bers  of  three  references  to:  Chair, 
Communications  Search  Committee, 
Schiefelbusch  Institute  for  Life  Span 
Studies,  1052  Dole  Human  Devel¬ 
opment  Center,  University  of  Kansas, 
Lawrence,  KS  6^45,  phone  (91 3)  864- 
4295.  INTERNET;  lsi@dole.lsi.ukans.edu. 
The  University  of  Kansas  is  an  EO/AA 
Employer. 


SOUTHERN  ILLINOIS  UNIVERSITY  at 
Edwardsville  Department  of  Mass 
Communications  invites  applications  for 
the  position  of  Chair.  Fiscal  year 
appointment,  tenure  applies  to  nine 
month  appointment.  Preference  given  to 
candidates  with  an  earned  doctorate, 
scholarly  accomplishment,  three  years 
teaching  in  Mass  Communications, 
Telecommunications  or  Journalism  pro¬ 
gram,  and  three  years  industry  experi¬ 
ence.  The  Chair  will  facilitate  the  aca¬ 
demic  enterprise  of  nine  full  time  faculty 
and  250  majors  during  a  period  of 
growth  and  transition.  Application 
review  begins  September  1,  1995  and 
continues  until  position  is  filled.  Submit 
letter  of  application,  vitoe,  three  letters 
of  reference  and  names,  addresses, 
and  phone  numbers  of  three  additional 
references  to:  Search  Committee, 
Department  of  Mass  Communications, 
Box  1775C,  SlUE,  Edwardsville,  IL 
62026  AA/EOE. 


_ ART/GRAPHICS _ 

NEWSROOM  ARTIST 
HELP!  Harried  design  editor  lost  her 
assistant.  Looking  for  artist  who  is  fluent 
in  Quark  and  Freehand.  Lots  of  work 
but  lots  of  freedom  for  right  person  on 
35,000  PM  daily.  Send  resume,  sam¬ 
ples  to  Patti  Ewald,  design  editor.  The 
Chronicle,  P.O.  Box  4010,  Elyria,  OH 
44036. 

My  opinion  is  a  view  I  hold  until.. .well, 
until  I  find  something  that  changes  it. 

Luigi  Pirandello 
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_ CIRCULATION _ 

CIRCULATION  DIREaOR 

The  Herald,  in  Rock  Hill,  SC  is  a 
31,000  daily  AM  McClatchy-owned 
paper  located  in  the  rapidly  growing 
Charlotte-area  market.  Must  be  experi¬ 
enced  in  managing  and  motivating 
single-copy,  home  delivery,  and 
telemarketing  staff.  Should  also  have  a 
background  in  developing  targeted 
circubtion  strategies  and  promoting  out¬ 
standing  customer  service.  A  minimum 
of  5  years  circulation  and  nKinogement 
experience  is  required.  Strong  oral 
communication,  organization  and  ana¬ 
lytical  skills  are  needed.  Please  send 
resume  and  salary  history  to:  The 
Herald,  Human  Resources  Dept.,  P.O. 
Box  1 1707,  Rock  Hill,  SC  29731  or  fax 
it  to  (803)  329-4021. 


CIRCULATION  DIREaOR 

Family-owned  medium-size  daily  in  a 
very  desirable  West  Coast  metro^litan 
area  is  looking  for  a  creative  and 
energetic  circulation  professional. 
Strong  communications  and  motiva¬ 
tional  skills  are  required  to  meet  the 
challenges  of  a  highly  competitive 
market.  This  is  an  outstanding 
opportunity  for  an  experienced  circula¬ 
tion  manager  with  a  proven  record  of 
success.  We  will  offer  an  excellent  com¬ 
pensation  and  benefits  package  to  the 
right  candidate.  Please  send  your  letter 
or  application,  resume  and  references 
in  strictest  confidence  to  Box  07372, 
Editor  &  Publisher. 

CIRCULATION  DIREQOR 

A  leading  company  in  the  communica¬ 
tions  field  is  looking  for  a  circulation 
director  for  a  25,000-t-  circulation  daily 
in  Ohio.  The  ideal  candidate  should 
have  a  solid  trock  record  including  at 
least  three  years  of  accomplishment  as 
circulation  manager.  Developing  good 
district  managers  and  effective  circula¬ 
tion  promotions  are  important  goals  of 
this  position.  The  winning  candidate 
will  also  have  promotional 
responsibilities  for  other  newspapers  in 
this  company's  geographic  group. 

We  are  an  equal  opportunity  empbyer 
looking  for  the  best  person  to  lead  one 
newspaper's  circulation  department 
and  promotional  activities  for  a  group 
of  papers.  We  offer  competitive  salary 
and  benefits  and  a  great  opportunity 
for  a  career  minded  circulation  man¬ 
ager  to  do  a  job  while  opening  up  o 
career  path  to  increased  responsibility. 

Send  your  resume  to  Box  07428,  Editor 
&  Publisher. 

SINGLE  COPY  NEWSPAPER 
MANAGER 

Newspaper  Distribution  Agency  seeks 
hands-on  manager  with  EXftRIENCE  in 
developing  market  for  single  copy, 
retail  outlets,  vending  machines. 
Manage  10  person  staff.  Knowledge  of 
Washington  D.C.  area  is  a  plus.  Send 
resume  and  Salary  Requirements  to 
P.O.  Box  70244,  ATTN;  HR,  Washing¬ 
ton  DC,  20024. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR  OPENING 

Aggressively  growing  Southern  Idaho 
newspaper  se^s  Circulation  Director  to 
manage  its  staff  of  eight  and  its 
mailroom  and  telemarketing  depart¬ 
ments.  An  internal  promotion  opens  this 
position  for  the  first  time  in  seven  years. 
You'll  need  exceptional  personnel  skills, 
knowledge  of  database  analysis,  ABC 
rules,  independent  contracts,  large  area 
and  rural  distribution  networks, 
mailroom  operations,  target  zoning, 
and  alternate  delivery.  You'll  have  a 
sales  and  service  orientation,  a  can-do 
attitude,  a  salid  education  and 
demonstrated  professional  experience. 
The  Times-News  is  a  22,000,  seven- 
day,  morning  publication  serving  nine 
large  counties  in  the  intermountain 
West.  The  region  offers  an  exceptional 
quality  of  life  and  recreation 
oppxjrtunities.  The  Times-News  offers  a 
full  range  of  company  benefits.  Send 
resume  and  appropriate  materials  to 
Allen  Wilson,  business  manager.  The 
Times-News,  P.O.  Box  548,  Twin  Foils, 
ID  83303. 


CIRCULATION 
MANAGEMENT  POSITION 
18,000,  7  day  paper  in  Columbia, 
MO,  offers  a  rewarding  challenge  for 
the  right  circulation  professional  with  a 
proven  track  record  of  quality  service 
and  circulation  gains.  Energetic  indi¬ 
vidual  with  a  desire  to  move  mountains 
on  the  way  to  manager's  slot.  Fast 
growing  market  which  finished  twice  in 
Money  Magazine's  tap  10  Most  Livea¬ 
ble  Cities.  Requires  BS/BA  degree  in 
marketing,  journalism  ar  equivalent; 
minimum  rive  years  industry  experience 
in  all  phases  of  circulation.  Send 
resume  and  salary  requirements  to:  Col¬ 
umbia  Daily  Tribune,  Personnel  Office, 
P.O.  Box  798,  Columbia,  MO  65205. 

PAID  CONVERSION,  weekly  chain 
(40,000)  Is  planning  conversion.  Need 
someone  who  has  been  there  to 
manage  change  then  maintain  system. 
Call  (914)  297-3723  Ext.  26. _ 

SALES  MANAGEMENT 
(CIRCULATION) 

The  Princeton  Packet,  an  award  win¬ 
ning  chain  of  community  weeklies  is 
seeking  an  experienced  Circulation  pro¬ 
fessional  to  coordinate  and  maintain 
door  to  door  sales.  Must  be  "hands  on" 
and  hard  working.  Excellent  compensa¬ 
tion  and  benefits  package.  Send 
resume  to:  The  Princeton  Packet,  Inc., 
(E&P),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources. 
EOE/M/F/D/V. _ 

DATA  PROCESSING 


SYSTEM  ANALYST.  Two  years  experi¬ 
ence  with  Collier  Jackson  advertising 
systems.  Prefer  a  VAX  backgrouncT 
Knowledge  of  CJ  circulation  a  plus. 
Degree  in  Computer  Science,  MlS  or 
related  field  preferred.  Good  oral  and 
written  communication  skills  required. 
Send  resume  to  Human  Resources,  The 
Doily  Breeze,  521 5  Torrance  Blvd.,  Tor¬ 
rance,  CA  W509,  or  fox  (310)  540- 
9455. 

EOE 


_ EDITORIAL _ 

ASSIGNING  EDITOR 

Suburban  Philly  daily,  51,000  circ., 
looking  for  an  editor  who  can  get 
interesting,  well-crafted,  well-reported 
stories  into  the  paper  -  including  pro¬ 
jects.  The  editor  will  supervise  a  group 
of  reporters  and  do  local  layout,  with 
an  emphasis  on  story  presentation  that 
uses  phatos,  maps,  graphics  and 
pullouts  to  attract  and  hold  readers. 
Management  skills  a  must.  Quark  expe¬ 
rience  important.  Knowledge  of 
spreadsheets,  databases  and  on-line 
research  are  strong,  strong  pluses. 
Send  letter,  resume  and  clips  to:  Lanny 
Morgnanesi,  executive  editor. 
Intelligencer  Record,  Box  858, 
Doylestawn,  PA  1 8901 . 


ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  weekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  writ¬ 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
or  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

No  phone  calls,  please. 

ASSISTANT  EDITOR  for  national  finan¬ 
cial  trade  magazine.  Magazine/ 
newspaper  writing  experience  required. 
Strong  editing  skills  needed.  Knowledge 
of  investment  products/industry  helpful. 
Mail  resume,  3  writing  samples,  salary 
history  to  BIR,  8282  S.  State,  #26, 
Midvale,  UT  84047. 

ASSISTANT  LOCAL  EDITOR:  The  Battle 
Creek  Enquirer,  a  PM,  award-winning 
Gannett  newspaper  of  28,000  circula¬ 
tion  daily  and  38,000  Sunday,  seeks  a 
reader-focused,  energized  and  energiz¬ 
ing  assistant  local  editor  to  help  direct 
daily  coverage  and  enterprise  in  this 
city,  home  to  Kellogg  Co.  and 
numerous  region-wide  festivals  in 
scenic  western  Michigan.  The  successful 
candidate  will  help  supervise  reporters 
and  grow  through  team  efforts  with 
other  editors  in  setting  strategies  and 
goals  for  the  total  news  report.  Some 
editing  experience,  ideally  on  a  city 
desk,  is  preferred.  Send  resume  and 
references,  salary  history,  o  week's 
worth  of  work  and  any  special  efforts, 
along  with  a  letter  outlining  your 
thoughts  on  what  a  cammunity  news¬ 
paper  should  be  -  and  how  you've  put 
those  thoughts  into  action  -  to:  Nan 
Seelman,  executive  editor.  Battle  Creek 
Enquirer,  1 55  W.  Van  Buren  St.,  Battle 
Creek,  Ml  4901 7-3093.  The  Enquirer  is 
an  Equal  Opportunity  Employer  that 
values  diversity  in  the  workplace,  and 
especially  encourages  those  who  share 
this  vision  to  apply. 


_ EDITORIAL 

ASSOCIATE  EDITOR 
A  leading  biweekly  newspaper  cover¬ 
ing  one  of  retailing's  fastest-growing 
sectors  seeks  an  aggressive,  seasoned 
reporter  to  cover  the  eastern  U.S. 

Candidates  should  have  at  least  2  years 
experience,  preferably  on  a  daily  or 
weekly  newspaper.  Strong  self  motiva¬ 
tion,  an  ability  to  analyze  --  not  just 
write  "  news,  and  a  healthy  respect  for 
deadlines  is  essential. 

Experience  on  Macintosh  equipment 
using  Microsoft  Word  5.1  software  a 
plus,  as  is  photographic  expertise. 
Ability  and  willingness  to  travel  20%  of 
the  time  necessary.  French  or  Spanish  a 
plus. 

Salary  negotiable.  Send  cover  letter 
and  resume  with  three  non-returnable 
writing  samples  to;  John  M.  Murro, 
Dept:  HC,  Lebhar-Friedman,  Inc.,  425 
Park  Avenue,  New  York,  NY  10022. 
EOE,  m/f/d/v. 


BUSINESS  REPORTERS 
The  fastest  growing  paper  in  Southern 
California  (170,000  daily)  has  open¬ 
ings  for  business  reporters.  We're  look¬ 
ing  for  sharp  writers  familiar  with  busi¬ 
ness  issues  and  ready  to  translate  them 
for  consumers,  commuters  and  employ¬ 
ees  as  well  as  business  people.  Good 
pay  and  benefits.  Send  resume  and 
clips  to  Andy  McCue,  business  editor. 
The  Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


COPY  EDITOR  -  38,000  PM  seeks  an 
energetic  addition  to  seven-member 
copy  desk.  Working  knowledge  of 
QuarkXPress  and  Macintosh-based 
publishing  is  a  must;  familiarity  with 
Photoshop  would  be  helpful.  Please  sub¬ 
mit  resume  (with  three  references)  and 
layout-related  clips  by  June  23  to  Tom 
Limmer,  news  editor,  Jackson  Citizen 
Patriot,  214  S.  Jackson  St.,  Jackson,  Ml 
49201.  An  equal  opportunity 
employer. 

COPY  EDITOR  -  Must  have  the  ability  to 
do  it  all  --  page  design,  bright 
headlines,  tight  editing  of  wire  &  staff 
copy,  solid  story  selection,  Harris 
pagination,  AP  Leaf  and  Macintosh 
experience  a  plus.  The  Duluth  News- 
Tribune,  a  Knight-Ridder  newspaper,  is 
a  58,000  daily,  83,000  Sunday  AM. 
Duluth,  a  city  of  85,000  on  Lake  Supe¬ 
rior,  offers  an  urban  setting  in  the  midst 
of  the  great  outdoors  of  Northeastern 
Minnesota.  Our  summers  are  fantastic 
and  our  winters  aren't  THAT  bad.  Send 
resume,  clips,  page  layouts  to:  Holly 
Gruber,  news  editor,  Duluth  News- 
Tribune,  P.O.  Box  169000,  424  W.  1st 
St.,  Duluth,  MN  55816-9000.  No 
phone  calls,  please.  An  Equal 
Opportunity  Employer. 


COPY  EDITOR  for  two  AM  dailies  in 
east-central  Illinois.  Looking  for 
someone  with  good  language  skills, 
familiar  with  the  value  of  consistent 
style  who  also  can  design  eye-catching 
pages  for  the  Mattoon  Journal  Gazette 
and  Charleston  Times-Courier,  com¬ 
bined  circ.  of  21,000.  Send  cover  let¬ 
ter,  resume  and  clips  to  Bill  Lair,  manag¬ 
ing  editor,  100  Broadway,  Mattoon,  IL 
61938  or  call  (217)345-7085. 
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NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


HELP  WANTED 

EDITORIAL  EDITORIAL 

COPY  EDITOR-PLUS  DESIGN  EDITOR  NEEDED 


The  Portland  (Maine)  Newspapers  are 
looking  for  a  top-notch  copy  editor 
interested  in  doing  nrare  than  just  rim 
work  on  the  night  copy  desk.  Our  desk 
will  need  o  person  with  sharp  editing 
and  design  skills;  a  desire  to  take  on 
responsibilities  that  help  improve  the 
desk  and  the  paper;  and  a  hunger  (or 
excellence.  Minimum  requirements:  a 
year  of  copy  editing  experience  on  a 
daily  newspaper  and  a  college  degree. 

Published  on  the  southern  Maine  coast, 
the  Maine  Sunday  Telegram  and 
Portland  Press  Herald  have  been 
named  the  best  New  England  newspa¬ 
pers  their  size  (142,000  Sunday, 
77,000  daily)  for  several  years  run¬ 
ning.  Can  you  help  us  get  better?  Send 
a  cover  letter  and  resume  to  Human 
Resources  Dept.,  Job  #9502,  The 
Portland  Newspapers,  390  Congress 
Street,  Portland,  ME  04101 . 

COPY  EDITOR.  The  Odessa  American, 
a  28,000  AM  daily  (34,000  Sunday)  In 
West  Texas,  has  an  opening  (or  a  copy 
editor.  Strong  editing  and  headline 
skills  required.  We  paginate  every¬ 
thing,  so  ej  ,,erience  with  Quark  and 
other  pagination  systems  is  an  asset. 
Send  resume  and  clips  to  News  Editor 
Kim  Kirkham,  P.O.  Box  2952,  Odessa, 
TX  79760. 

COPY  EDITOR 

Growing  Puget  Sound  paper  seeks 
experienced  editor,  meticulous  about 
grammar  and  style.  Responsibilities 
include  layout/ paginating  in  QuarkX¬ 
Press.  Send  resume,  clips  to  Karen 
Jurtz,  news  editor.  The  Olympian,  P.O. 
Box  407,  Olympia,  WA  98507. 

COPY  EDITORS 

Help  nfKike  our  newspaper  sparkle:  The 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  needs  strong  copy  editors  (or 
its  news  desk.  We  value  tight  editing, 
crisp  headlines  ond  compelling  layouts. 
Let  us  know  if  you're  interested  in  join¬ 
ing  our  team.  Send  resume,  clips  and 
references  to  John  Holmes,  personnel 
director,  P.O.  Box  849,  Fayettwille,  NC 

28302. _ 

COPY/DESIGN  EDITOR 
Colorful,  31,000  daily  in  the  clean, 
safe,  state  capital  of  North  Dakota  has 
key  opening.  Seeking  someone  with  a 
passion  for  accuracy,  and  a  proven 
track  record  in  innovative  design.  We 
desire  someone  with  three  years  expe¬ 
rience,  but  outstanding  talent  in  editing, 
design,  and  headlines  meets  our 
requirements  also.  Send  resume,  clips 
to:  Libby  Simes,  human  resources  man¬ 
ager,  Bismarck  Tribune,  P.O.  Box  1498, 

Bismorck,  ND  58502. _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 

Who  are  You? 

Roger  Dahrey 


The  Tampa  Tribune  is  looking  (or  a 
design  editor  (or  its  1 1  -member  notion- 
al/intemotionol  news  desk. 

This  editor  will  be  involved  in  the  layout 
and  planning  of  the  front  page  of  one 
of  Florida's  oest  newspapers,  will  be 
responsible  (or  design  consistency 
throughout  the  news  section,  and  will 
help  in  the  transition  to  pagination. 

The  design  editor  should  have  a  mini¬ 
mum  of  5  years  experience  in  page 
design,  experierKe  in  other  news  copy 
editor  (unctions  with  an  ability  to 
quickly  adapt  to  breaking  events,  and  a 
talent  (or  working  with  other  depart¬ 
ments,  including  production. 

Pagination  experience  is  a  must. 

Please  send  a  letter,  resume  and  sam¬ 
ples  to  News  Editor  David  Hardin  at 
The  Tribune,  202  S.  Parker  Street, 
Tampa,  FL  33606. 

EDITOR  WANTED 

Publisher  of  World's  most  widely  reod 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Editor- 
Writer  (or  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  positive 
thinker  and  "Wordsmilh"  who  can  write, 
re-write  and  palish  information-pocked 
copy.  The  genius  we  are  looking  (or  will 
be  groomed  (or  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing.  Send  resume 
and  writing  samples,  particularly  any 
short  articles  or  stories,  to:  International 
Publisher,  Box  A,  Beverly  Hills,  CA 
90213. 

EDITOR,  college  town  newspaper, 
circulation  25,000,  zone  5.  Graphic 
experience,  people  skills,  news  back¬ 
ground  reauired.  Reply  to  Box  07430, 


EDITOR:  Community  newspaper  group 
in  growing  market  seeks  aggressive 
)iatids-on  editor  or  seasoned  reporter  to 
lead  small  news  staff.  Looking  (or  sel(- 
starter  who  can  produce  award¬ 
winning  copy  and  coach  and  direct 
young  reporters.  Resume,  clips  and 
salary  reauirements  to  Box  07435, 


EDITORS:  Small  Knight-Ridder  daily  in 
Big  Ten  university  town  seeks  experi¬ 
enced  editors  (or  current  anticipated 
summer  openings.  Now  interviewing 
(or  ossistant  sports  editor  ond  (or  news 
and  sports  copy  editors/page 
designers.  Assigning  editor  to  work 
with  reporters  for  news  and  features 
needed  by  August.  Editing,  layout  and 
quark  experience  essential  far  desk. 
Reporting,  people  skills  required  for 
assigning  editor.  Send  cover  letter, 
resume  and  vrork  samples  to:  Cecil  Ben¬ 
tley,  executive  editor.  Centre  Daily 
Times,  P.O.  Box  89,  State  College,  PA 
16804. 
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_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR 

Our  editorial  page  editor  is  leaving  just 
shy  of  a  year  because  he's  won  a 
national  fellowship  in  Washington, 
D.C.  His  replacement  should  be  a  free- 
market  thinker  of  the  same  caliber.  The 
right  person  can  produce  brightly  wrih 
ten,  well-thought  out  editorials  that 
express  the  principles  of  conservative/ 
libertarian  views  on  local,  state, 
national  and  international  topics. 
Responsibilities  include  producing  daily 
editorial  pages  and  a  Sunday  op-ed 
page  for  this  NW  Ohio  daily  that  con¬ 
verts  to  AM  cycle  in  July.  Mail  or  fax  a 
typed  cover  letter  summarizing  your 
qualifications  and  philosophies  on  three 
issues  of  your  choosing,  plus  a  resume 
and  6-10  editorials  you  have  written, 
to:  Ray  Sullivan,  editor.  The  Lima  Nevrs, 
P.O.  Box  690,  Uma,  OH  45802-0690, 
or  via  fox  to  (41 9)  229-2926. 


EDITORIAL  WRITER 

Century-old  100,000-4-  daily  in 
excellent  North  Carolina  location  has 
an  immediate  opening  for  a  writer  to 
join  our  editorial  team.  The  News  & 
Record  has  an  independent  editorial 
tradition.  The  editorial  writers  take 
pride  in  being  innovative  and  unpre¬ 
dictable  in  thinking,  lucid  and  pro¬ 
vocative  in  writing  and  difficult  to 
pigeon  hole  politically.  Rare 
opportunity  for  the  right  person  with  a 
strong  liberal  arts  education,  top  writ¬ 
ing  skills  and  ability  to  work  closely 
with  colleagues.  Job  also  includes  some 
editing  and  community  relations 
activities.  Five  years  daily  newspaper 
experience  preferred.  We  are  actively 
seeking  diversity  among  our  editorial 
writers.  No  phone  calls,  please.  Send 
resume,  writing  samples  and  a  state¬ 
ment  of  no  more  than  400  words 
explaining  how  you  would  contribute  to 
the  editorial  team  to:  David  DuBuisson, 
editorial  page  editor.  News  &  Record, 
P.O.  Box  20848,  Greensboro,  NC 
27420. 


EDITORS  $70K,  INFO  HIWAY 

EHJLLET«POLL,  which  conducts  interactive 
opinion  surveys  for  98  TV  stations, 
explodes  now  into  newspaper,  radio 
and  politics.  Opportunities:  Managing 
Editor  to  $50K  and  Executive  Editor  to 
$70K,  to  run  newsroom,  define/create/ 
build  newspaper  biz  and  lead 
expansion  into  other  lines.  Do  you  have 
analytic  mind,  vision  and  great  judg¬ 
ment?  Can  you  motivate  and  inspire? 
Thrive  on  deadline?  Live  and  breathe 
Macintosh?  This  is  your  chance  to  drive 
Info  Hiway  Pace  Car.  Fax  (201)  857- 
8578.  Verorra,  NJ. 


ENTRY  TO  SENIOR  JOBS  In  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  nev«letter  call  (310)  792-1313. 


_ EDITORIAL _ 

EXPERIENCED  Police/Courts  reporter 
(or  2x  weekly  in  Central  FL.  Must  thrive 
on  competition,  yet  be  able  to  deal  with 
constraints  of  2x  deadlines.  Send 
resume  and  salary  requirements  to  Bill 
Orben,  editor,  Osceola  News  Gazette, 
Kissimmee,  FL  34742. 


FEATURES  DESIGNER 

Design  daily  and  special  section  fronts, 
coordinate  planning  and  packaging, 
generate  ideas  and  help  drive  the 
paper's  look.  This  senior  position  on 
our  six-person  design  staff  gets  to  do  it 
all.  The  News-Sentinel  is  an  award¬ 
winning,  Knight-Ridder  paper  -  not  as 
far  off  the  beaten  path  as  you  might 
think.  Quark  a  must.  Illustrator  and 
Freehand  a  plus.  An  Equal  Opportunity 
Employer.  Randy  Mishler,  design 
editor.  The  News-Sentinel,  P.O.  Box 
102,  Fort  Wayne,  IN  46801.  Most 
creative  cover  letter  gets  a  special  door 
prize. 


FEATURES  WRITER 

We're  looking  for  a  savvy  and  stylish 
writer  to  develop  consumer-oriented 
local  health  and  fitness  stories  and  in- 
depth  general  features  for  a  prize- 
winning  53,000  circulation  Knight- 
Ridder  daily  in  northeast  Indiana.  S^d 
resume,  clips  and  six  story  ideas  (three 
health-related)  to  Marcia  Werts, 
features  editor.  The  News- Sentinel,  P.O. 
Box  1 02,  Fort  Wayne,  IN  46801 . 

An  Equal  Opportunity  Employer 


GRAPHICS  JOURNAUST 
You'll  have  great  press  reproduction 
and  speed  aplenty  with  a  Power  Mac 
8100.  A  journalism  background  with 
solid  grammar  skills  is  mandatory. 
Respond  ASAP  with  cover  letter, 
references  and  tearsheets  of  your  best 
infographics.  Thomas  P.  Lee,  executive 
editor,  Oshkosh  Northwestern,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 

IMMEDIATE  entry  level  opening  for 
sports  reporter/photographer,  on  small 
Florida  daily.  Fax  resume  and  clips  to 
(941)763-5901. 

JOURNAUST/RESEARCHER 

Nonprofit  press  freedom  organization 
seeks  program  coordinator  to  monitor 
press  abuses  of  Europe/Central  Asia, 
including  former  Soviet  republics. 
Knowledge  of  region's  political/social 
affairs,  fluent  Russian,  computer  literacy 
and  journalism  experience  necessary. 
Overseas  travel.  Resume  and  writing 
sample:  L  Zogalsky,  CPJ,  330  7th  Ave¬ 
nue,  12lh  Floor,  New  York,  NY  10001, 
(ax  (21 2)  465-9568. 

NAPA  VALLEY  REGISTER  has  3  open- 
ings  in  newsroom:  1  feature  writer,  2 
news  reporters.  Fax  resume,  clips  to 
Doug  Ernst,  editor  at  (707)  224-3963. 
NATIONAL  SPORTS  JOBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(800)  339-4345  $39-4  Issues 

What  has  always  made  a  hell  on  earth 
has  been  that  man  has  tried  to  make  it  his 
heaven. 

Friedrich  Holderin 


UFESTYLES  DEPARTMENT  of  university- 
tovm  daily  in  West  Virginia  seeks  staf¬ 
fer  for  award-winning  section.  Appli¬ 
cant  should  be  a  strong  features  writer 
in  all  areas  of  lifestyles,  including  enter¬ 
tainment,  foad  and  people  features. 
Should  also  have  a  creative  eye  and 
willing  to  help  design  own  pages. 
Quark  XPress  experience  and  pagina¬ 
tion  skills  a  plus.  Respond  with  resume 
and  goals  to  Mya  Koch,  lifestyles 
editor.  The  Dominion  Post,  1251  Earl 
Core  Road,  Morgantown,  WV  26505. 

LOCAL  EDITOR 

A  midwestern  daily-Sunday  is  looking 
for  an  experienced  journalist  to  fill 
immediately  the  vacancy  in  local  editor 
position  on  paper  that  prides  itself  on 
local  coverage.  Sound  news  judgment, 
excellent  language,  editing,  page 
design  and  leadership  skills  required. 
FAX  to  (91 3)  762-4584  your  resume 
and  cover  letter  stating  personnel  man¬ 
agement  and  news  coverage  philoso¬ 
phy,  and  mail  a  copy  of  your  newspa¬ 
per,  or  mail  entire  package  to  Ronald 
W.  Hosie,  managing  editor.  The  Daily 
Union,  P.O.  Box  1 29,  Junction  City,  KS 
66441-0129.  This  is  an  excellent 
opportunity  to  work  for  a  progressive 
company  in  a  modem  plant. 

MANAGING  EDITOR 

CRAIN'S  NEW  YORK  BUSINESS  seeks 
an  editor  with  experience  in  business 
and  financial  issues  (or  its  managing 
editor  position.  Good  story  ideas, 
excellent  editing  skills  and  ability  to 
manage  reporting  and  desk  staff 
required.  Prior  experience  successfully 
supervising  reporters/writers  necessary. 
We  offer  an  excellent  salary  and  bene¬ 
fits  package  including  year-end  bonus, 
pension  and  profit  sharing  plans. 
Please  send  resume  and  some  examples 
of  writing  on  business  and  financial 
issues  to: 

Greg  David,  Editor 
CRAIN'S  NEW  YORK  BUSINESS 

220  East  42nd  Street 

NewYork,  NY  10017 
EOE  NO  PHONE  CALLS!  M/F/D/V 

MANAGING  EDITOR 

Jackson  County  Floridan,  a  5-day 
week,  6,000  circulation  newspaper,  is 
seeking  innovative  leader  for  staff  of 
five.  Must  possess  strong  organiza¬ 
tional,  editing,  layout,  people  skills. 
Pagination  knowledge  a  plus.  Send 
resume  to  S.  Jane  Benton,  P.O.  Box 
520,  Marianna,  FL 32447. 

MANAGING  EDITOR 

Daily  legal  newspaper  in  Philadelphia 
seeks  experienced  editor  with  a  law 
degree  to  add  a  new  dimension  to  its 
news  coverage.  The  ideal  candidate 
has  a  background  in  both  journalism 
and  low  practice,  including  at  least  five 
years  on  a  daily  newspaper.  Unusual 
opportunity  to  moke  a  difference  for 
someone  with  the  right  combination  of 
management  ability,  knowledge  of 
legal  issues  and  hands-on  editing  skills. 
Send  resume  to  B.  Harris,  The  Legal 
Intelligencer,  1617  JFK  Blvd.,  Philadel¬ 
phia,  PA  19103.  No  phone  calls, 
please. 


NEWS  EDITOR 

The  Hamilton  Journal-News,  a  28,000- 
circulation  daily  AM  near  Cincinnati 
needs  a  news  editor  to  supervise  a  six- 
person  desk.  Excellent  copy  editing, 
layout  and  management  skills  are  a 
must.  Pagination  background  also 
required.  Please  send  resume  and  sam¬ 
ples  of  your  work  to  managing  editor 
Tammy  Ramsdell,  Journal-News,  228 
Court  St.,  Hamilton,  OH  4501 1 . 


MUSIC  EDITORS 

New  Times  has  immediate  music  editor 
openings  at  its  award-winning  weekly 
newspapers  in  Houston  ana  Miami. 
Full-time  staff  pasition  entails  planning/ 
editing  music  section,  hiring  freelan¬ 
cers,  reviewing  music/pop  culture  and 
writing  non-music  feature-length  stories 
for  front  of  book.  Send  cover  letter, 
resume  and  five  best  clips  to:  Michael 
Yockel,  Miami  New  Times,  P.O.  Box 
011591,  Miami,  FL  33101.  No  phone 
calls,  please. 

NEWS  EDITOR  -  Energetic,  organized 
news  veteran  with  a  commitment  to 
excellence  sought  to  help  make  our 
award-winning,  twice-weekly  com¬ 
munity  newspaper  even  better.  Excep¬ 
tional  editing,  headline-writing  and 
story  development  skills  a  must.  We 
offer  an  excellent  benefits  package 
including  medical,  dental,  life,  401  (k) 
and  profit  sharing,  as  well  as  congenial 
and  intelligent  cdleagues.  Send  resume 
and  writing  samples  that  reflect  your 
work  to  Randy  Bergmann,  managing 
editor.  The  Princeton  Packet,  Inc.  (E&P), 
P.O.  Box  350,  Princeton,  NJ  08542. 
EOE/M/F/D/V 

NEWSROOM  LEADER 

The  Observer-Dispatch  in  Utica,  NY,  is 
seeking  a  strong  leader  with  a  passion 
for  community  journalism  to  join  our 
Metro  Desk.  We're  a  Gannett  morning 
newspaper  (52,000  daily,  68,000 
Sunday)  near  the  heavenly  Adiron- 
dacks.  The  ideal  candidate  believes  in 
listening  to  readers  and  providing 
useful  news  and  information;  knows 
how  to  effectively  work  with  the  staff  to 
produce  stories  that  make  a  difference; 
and  is  committed  to  making  the  local 
news  report  better  each  day.  Send 
resume,  references  and  samples  of  your 
accomplishments  to  Rick  Jensen,  editor, 
Observer-Dispatch,  221  Oriskany 
Plaza,  Utica,  N.Y.,  13501.  We  value 
diversity  in  the  workplace. 


NIGHT  CITY  EDITOR  -  The  Inland 
Valley  Daily  Bulletin,  an  85,000  daily 
newspaper  located  in  Ontario/ 
Southern  California,  is  seeking  to  (ill  a 
key  position.  Candidates  must  be  strong 
in  news  judgment,  editing,  manage¬ 
ment  and  hove  good  people  skills.  The 
Night  City  Editor  is  responsible  (or 
assisting  in  the  direction  of  up  to  25 
reporters,  editing  locally  produced 
copy,  coaching  writers,  and  assigning 
stories  and  photos.  Final  employment 
contingent  upon  drug  screen  results. 
Send  resume  by  June  28  with  writing 
and  editing  samples  to:  Human 
Resources,  Daily  Bulletin,  P.O.  Box 
4CXX),Ontorio,CA91761. 
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_ EDITORIAL _ 

POUCE  REPORTER  for  PM  daily  in  com¬ 
petitive  market.  Lots  of  deadline  writing. 
Speed  and  accuracy  vital.  Send  resume 
and  clips  ta  Bill  Jackson,  editor,  The 
Evansville  Press,  Bax  454,  Evansville, 
IN  4771 3-0454. 


REPORTER  needed.  Allan  Evans,  Russell 
(Kan.  67665)  Daily  News,  (913)  483- 
21 18.  Experienceci  or  journalism  grad¬ 
uate. 

ONLINE  EDITORS 

InfiNet  -  the  aniine  solution  for  news¬ 
papers  -  is  expanding  its  staff  of  online 
journalists.  We're  hiring  hands-an 
editars  wha  can  build  aniine  newspa¬ 
pers  but  knaw  when  to  adapt  the 
hands-aff  role  of  trainer  or  consultant. 
We  are  also  looking  for  writers/ 
editors/programmers  who  want  to 
create  new  products  on  the  Internet's 
World  Wide  Web. 

Ideal  candidates  will  be  self-starters 
with  an  entrepreneurial  streak, 
journalists  who  are  creative  and  action- 
oriented.  InfiNet  is  a  joint  venture 
between  Knight- Ridder  and  Landmark 
Communications,  with  offices  in 
Norfolk,  VA.  Send  a  resume,  salary 
range  and  your  vision  of  online  pub¬ 
lishing  to  employ@infi.net  or  Online 
Editing,  Box  449,  Norfolk,  VA  23501 . 

PART-TIME  REPORTING  position  open¬ 
ing  up  at  established  Fresno,  CA  news- 
poper.  Coll  Mork  (209)  486-5600. 
PHOTO/GRAPHICS  EDITOR  -  The 
Inland  Valley  Daily  Bulletin,  an  85,000 
daily  newspaper  located  in  Ontario/ 
Southern  California,  is  seeking  to  fill  a 
key  position.  The  Photo/Graphics 
Editor  is  responsible  for  the  total  opera¬ 
tion  of  the  photo  and  graphics  division 
including  editing,  photographic  and 
art/design  functions;  supervise  a  staff 
of  7.  Management  experience  dealing 
with  employee  issues,  quality 
assurance,  cost  containment,  prod¬ 
uction  analysis  is  essential.  Macintosh- 
based  hardware/ software  experience 
in  a  pagination  environment  desirable. 
Final  employment  contingent  upon  drug 
screen  results.  Send  resume  by  June  28 
with  photo/graphic/layout  samples  to: 
Human  Resources,  Daily  Bulletin,  P.O. 
Box  4000,  Ontario,  CA  91 761 . 

REPORTERS 

NEW  YORK  LOCATION 

Daily  newspaper  of  public  finance 
seeks  aggressive  Junior  Reporters  who 
can  break  news  and  write  features  on 
finance-related  topics.  Experience  cover¬ 
ing  finance  helpful  but  not  necessary. 
Send/fax  resume  (NO  PHONE  CALLS, 
PLEASE)  and  no  more  than  3  clips  to: 

K.  Beer 

THE  BOND  BUYER 

1  State  Street  Plaza 

New  York,  NY  10004 
EOE  M/F/D/V 


Men  can  starve  from  a  lack  of  self- 
realization  as  much  as  they  can  from  a 
lack  of  bread. 

Rkhard  Wright 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  ta  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houstan. 
We  publish  in-depth,  well-crafted 
staries  that  explore  the  issues,  events 
and  personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  pravoke  strang  reac¬ 
tions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  a  news  writer  in  Houston 
and  a  Spanish-speaking  reporter  (news 
or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTS  REPORTER/DESKPERSON  - 
General-assignment  reporting  with 
emphasis  on  prep  and  small-college 
sports.  A  genuine  interest  in  winter 
sports  and  outdoor  recreational 
activities  a  plus.  Background  in  com¬ 
puters  and  graphic  arts  also  helpful. 
Must  be  willing  to  work  copy  desk  at 
least  one  day  a  week.  Experience  pre¬ 
ferred,  but  will  consider  the  right 
newcomer.  Send  applications  to  Robert 
Goetz,  sports  editor,  Press-Republican, 
P.O.  Box  459,  Plottsburgh,  NY  1 2901 . 

SELF-STARTER  NEEDED  for  Chicago 
office  of  dynamic  New  York  City  based 
local  telecommunications  company.  To 
head  up  and  manage  Public  Affairs 
unit  for  company's  Midwest  region.  Sup¬ 
port  eight  cities,  including  Chicago, 
with  crisp  press  releases,  special  events 
and  other  activities  designed  to  raise 
the  public  profile  of  HQ  company  and 
regional  executives.  Minimum  of  five 
years  daily  newspaper,  broadcast  or 
equivalent  Agency  telecommunications 
PR  or  corporate  telecommunications 
experience.  Extensive  travel  required. 
Excellent  benefits,  salary  low  $50s. 
Reply  to  Box  07429,  Editor  &  Publisher. 


Award-winning  upstate  New  York 
small-town  daily  seeks  a  well- 
organized,  community-minded  sports 
editor  to  do  hands-on  editing  and  page 
layout  while  managing  a  small,  hard¬ 
working  staff.  Send  resume,  samples  of 
writing,  editing  and  page  design,  and 
salary  requirements  to  Box  07433, 
Editor  &  Publisher. 


SPORTS  REPORTER:  Here's  your 
chance  to  work  at  one  of  the  best  small 
dailies  in  Pennsylvania.  We're  a 
22,000  AM,  a  consistent  award- 
winner,  where  good  writing  and 
aggressive  reporting  count.  Send 
resume,  clips  and  references  to  Mike 
Stewart,  ME/Sports,  features;  Press- 
Enterprise;  3185  Lackawanna  Ave., 
Bloomsberg,  PA  1 871 5. 


SPORTS  WRITER  needed  for  central 
Illinois  daily  (AAottoon  Journal  Gazette), 
looking  for  aggressive  young  person 
capable  of  taking  over  sports  desk  and 
running  with  it.  A  Howard  Publications 
newspaper  with  good  opportunity  and 
all  the  fringes.  Excellent  working  condi¬ 
tions  and  a  great  area  to  live.  Send 
resume  to  Wm.  Hamel,  1(X)  Broadway 
Avenue,  Mattoon,  IL  61 938. 


WANTED:  Sports  Reporter  for  17,000 
doily  in  southcentral  Pennsylvania.  Suc¬ 
cessful  candidate  will  take  direction 
well,  pass  a  drug  lest,  and  write  rapidly 
and  accurately.  Send  resume  and  best 
clips  to:  Carol  Talley,  c/o  The  Sentinel, 
P.O.  Box  130,  Carlisle,  PA  17013. 
Also  building  up  resume  file  for 
reporters  and  editors. 
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If  you  are  flexible,  creative,  deadline 
oriented,  and  committed  to  quality,  we 
hove  an  excellent  opportunity  for  you  in 
our  medical  society.  We're  looking  lor 
an  individual  to  be  responsible  for  copy 
editing  and  editorial  aspects  of  page 
layout  for  its  monthly  publication. 
Duties  include:  editing  all  articles, 
coordinating  production  with  other 
departments,  developing  charts  and 
tables,  and  reviewing  page  proofs. 

Qualified  candidates  must  have  a 
Bachelor's  degree  in  English  or  Joumal- 
ism/equivalent  work  related  experi¬ 
ence.  Demonstrated  knowledge  of  edit¬ 
ing  and  page  layout  from  start-up 
through  final  copy.  Excellent  PC  skills 
required  to  include  wordprocessing  and 
graphics.  Familiarity  with  desktop  pub¬ 
lishing  strongly  preferred.  Experience  in 
publishing  and  newspaper/ magazine 
environment  preferred. 

Salary  is  competitive  and  benefits  are 
excellent.  Please  send  resume  stating 
salary  history  to: 

H-66,  P.O.  Box  506 
Philadelphia,  PA  19105 

EOE  M/F/D/V 

SPORTS  COLUMNIST 

The  Gainesville,  Flo.,  Sun  wants  a  top- 
drawer  writer  to  be  its  sports  columnist. 
This  is  a  good  job  in  a  wonderful  com¬ 
munity  consumed  by  University  of  Flor¬ 
ida  football,  bosketball,  baseball,  track, 
tennis,  golf  and  volleyball,  among 
others.  We're  also  within  a  couple  of 
hours  of  Orlando,  home  of  the  Mogic; 
Jacksonville,  home  of  the  Jaguars,  and 
Tampa  Bay,  which  has  pro  football  and 
hockey  and  soon  will  have  major 
league  baseball.  And  don't  forget  thot 
the  Olympics  will  be  in  nearby  Atlanta 
in  '96. 

Candidates  must  have  five  years 
of  newspaper  reporting  experience, 
with  coverage  of  a  major  college 
athletic  program  a  considerable  plus. 
The  Sun,  a  New  York  Times  Regional 
Newspaper,  is  an  equal  opportunity 
employer  offering  an  excellent  salary 
and  benefits  package. 

Please  send  a  cover  letter  on  vrhy  you  are 
the  best  person  for  this  job,  plus  a  resume 
and  your  best  clips,  to  Curt  Pierson, 
managing  editor.  The  Gainesville  Sun, 
P.O.  Box  147147,  Gainesville,  FL32614- 
7147,  by  July  7. 


ZONE  4  100,000  AM  daily  is  seeking 
a  copy  editor  with  strong  page  design 
skills  to  help  implement  a  recent 
redesign.  The  copy  editor  would  assist 
the  lead  page  designer  in  the  layout  of 
newspoges.  Box  07406,  Editor  &  Pub¬ 
lisher. 


Freecfom  and  constraint  are  two  aspects 
of  the  same  necessity,  the  necessity  of 
being  the  man  you  are  and  not  another. 
You  are  free  to  be  that  man,  but  not  free 
to  be  another. 

Antoine  de  Saint-Exupery 
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EDITORIAL 

THE  LANSING  STATE  JOURNAL,  a 
72,000  (95,000  Sunday)  Gannett  AM 
in  Michigan's  capital  city,  is  seeking 
candidates  for  three  key  newsroom  posi¬ 
tions; 

NEWS  EDITOR  to  manage  a  copy  desk 
responsible  for  producing  accurate, 
clear  and  compelling  local  and  wire  sec¬ 
tions.  Quark  experience  a  plus. 

SPORTS  EDITOR  to  direct  coverage  of 
40  area  schools,  Michigan  State  Uni¬ 
versity  Athletics  and  some  Detroit  pro 
teams.  An  LPGA  tournament  and  the 
state  high  school  boys  basketball  cham¬ 
pionship  are  in  Lansing. 

SYSTEA4S  EDITOR  to  meet  our  expand¬ 
ing  technology  needs.  This  is  a  new 
position  and  this  editor  will  be  responsi¬ 
ble  for  the  newsroom  Atex  system, 
newsroom  Macs  and  for  leading 
newsroom  efforts  to  expand  and 
upgrode  our  online  efforts. 

Please  send  letter,  resume,  work  sam¬ 
ples  and  salary  requirements  to  execu¬ 
tive  editor  Steve  Crosby,  120  E. 
Lenawee  St.,  Lansing,  Ml  48919.  Pre¬ 
vious  management  experience  is 
required  for  each  of  these  positions. 
We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply. 

TWO  JOBS:  REPORTER  AND  COPY 
EDITOR  -  We're  looking  for  a  reporter 
and  a  copy  editor  for  our  36,000  eve¬ 
ning  and  44,000  Sunday  paper. 
Reporter  candidates  should  hove  a  col¬ 
lege  degree  and  one  year  experience. 
We  want  a  writer  with  flair  who  can 
also  dig  for  the  real  stories  affecting  our 
community.  Copy  editor  candidates 
should  have  reporting  experience  and 
one  year  copy  editing,  should  know 
punctuation  and  grammar,  be  able  to 
write  a  snappy,  accurate  headline  and 
design  and  paginate  pages  using 
Quanc.  Work  hours  may  vary.  Salary 
range  is  $23,400-$26,000.  Please 
send  cover  letter,  resume  and  samples 
to  Linda  White,  executive  editor, 
Altoona  Mirror,  P.O.  Box  2008 
Altoona,  PA  16603-2008.  Please,  no 
phone  calls. 

THE  SEATTLE  TIMES  is  looking  for  a 
creative  business  editor  to  direct  cov¬ 
erage  of  a  vibrant  and  diverse  business 
community  that  includes  companies 
such  as  Microsoft,  Boeing,  Starbucks 
and  AT&T  Wireless.  Applicants  should 
hove:  proven  ability  to  manage  an  18- 
person  staff;  strong  story  development 
and  word  editing  skills;  three  years  of 
business  news  management  experience, 
preferably  on  a  daily.  Send  resume, 
clips  and  sections  you've  edited  to: 
Millie  Quan,  AME,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  WA  981 1 1 . 
Deadline  is  June  26.  No  calls,  please. 

HUMAN  RESOURCES 

HUMAN  RESOURCES  MANAGER 
New  England  capital  city  daily  seeks  a 
human  resources  generalist  to  perform 
all  HR  functions  and  related  clerical 
duties  in  an  established  1 -person  HR 
department.  Send  resume  to:  Human 
Resources,  Concord  Monitor,  P.O.  Box 
1 1 77,  Concord,  NH  03302-1 1 77. 

Rose  is  a  rose  is  a  rose. 

Gertrude  Stein 


INFORMATION  SYSTEMS 

BUSINESS  SYSTEAAS  ANALYST 

Busy  daily  in  Northeast  is  looking  for  a 
bright,  energetic  individual  to  manage 
advertising  and  other  financial  applica¬ 
tions  in  our  accounting  department. 
Two  to  three  years  experience  with  Col- 
lier-Jackson  systems  desirable,  pre¬ 
ferably  on  Vox/VMS.  Degree  in  MIS  or 
equivalent  also  desired.  Good  commu¬ 
nication  skills  and  attention  to  detail 
essential.  Send  resume,  references,  and 
salary  requirements  to  Box  07414, 
Editor  &  Publisher. 

PRE-PRESS 


THE  ORANGE  COUNTY  REGISTER  is 
seeking  an  individual  for  our  PrePress 
Systems  Department. 

Ideal  candidate  will  be  experienced  in 
Atex  IAS  ROE  and  COE;  ADGEN;  Sun- 
based  classified  pagination;  Sun-based 
architect;  and  off-online  interfacing  to 
an  Admarc  billing  system.  UNIX, 
Sybase,  Triple-I  skills  a  plus. 

Mail  your  resume: 

Orange  County  Register, 

Human  Resources, 

625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 . 


PRE-PRESS  DIREaOR 

Suburban  Baltimore  Washing¬ 
ton  235,000  weekly  newspaper 
group  seeks  experienced  person 
with  background  in  electronic 
order  entry  and  page  layout  pro¬ 
cedures,  Mac-based  ad-building 
operations,  and  a  solid 
understanding  of  the  pagination 
process. 

The  ideal  candidate  will  have 
strong  leadership  and  budgeting 
skills  to  complement  their 
technical  knowledge  and  the 
ability  to  evaluate  page  flow, 
volume  and  costs  and  imple¬ 
ment  tbe  changes  necessary  to 
achieve  company  goals. 

We  offer  a  competitive  salary 
and  benefit  package  and  a  con¬ 
genial  and  pleasant  working 
environment. 

Interested  candidates  should 
mail  or  fax  a  resume  with  salary 
requirements  to: 

David  Tomasini 
Director  of  Marketing  and  Sales 
Patuxent  Publishing  Company 
10750  Little  Patuxent  Parkway 
Columbia,  MD  21044 
Fax  Number:  (410)  997-0885 

An  equal  opportunity  employer. 


MAILROOM  OPERATIONS  MANAGER 
Position  available  for  a  take-charge 
individual  to  supervise  mailroom  opera¬ 
tions  for  a  seven-day  newspaper/ 
commercial  printing  facility.  Major 
responsibilities  include  management 
and  supervision  of  mailroom  personnel, 
coordinating  insertion  orders  and 
special  Intercompany  products  for 
dailies,  liaison  to  circulation  directors 
on  distribution  needs,  and  working 
closely  with  general  manager  in  overall 
facility  operations.  The  qualified  candi¬ 
date  should  have  two  or  more  years  of 
experience  in  mailroom  operations, 
possess  good  communication  skills  and 
attention  to  detail,  and  demonstrate 
strong  interpersonal  and  management 
capabilities.  We  offer  a  competitive 
salary,  benefits  package,  and  the 
ability  to  grow.  Interested  parties  should 
submit  a  resume  with  salary  history  to: 

Human  Resources  Director 
Butler  County  Printing  Co. 

Thomson  Newspapers 
4000  Hamilton-Middletown  Road 
Hamilton,  OH  4501 1 

EOE  M/F/D/V 


MAILROOM  MANAGER 
Zone  1,  independent  daily  newspaper 
seeks  a  results-oriented  individual  to 
lead  its  inserting  and  packaging 
department  with  all  new  equipment. 
This  is  a  seven-day,  AM,  mid-sized 
newspaper. 

The  selected  candidate  will  have  3-5 
years  management  experience  and 
experience  with  modem  mailroom  con¬ 
trol  systems.  Strong  organizational, 
mechanical  and  supervision  skills 
required.  Total  commitment  to 
accuracy,  quality,  deadlines,  main¬ 
tenance,  training  and  motivation  a 
must. 

If  you  think  you  have  what  it  takes  to 
join  our  team,  send  your  resume,  com¬ 
plete  with  salary  history  to  Box  07436, 
Editor  &  Publisher. 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the  workplace. 

MARKETING 


ClassiFACTS 

REGIONAL  ACCOUNT  MANAGERS 

Join  our  rapidly  expanding  national 
information  services  company.  We  are 
looking  for  three  account  managers  for 
East,  'West  &  Central,  to  live  in  region. 
Must  be  poised,  polished  self-starter 
with  strong  sales  and  diplomatic  skills. 
Travel  and  extensive  newspaper  expe¬ 
rience,  preferably  in  classifieds,  a  must. 
We  are  an  aggressive,  fast-growing 
company  serving  the  newspaper 
classified  industry.  Competitive  salary 
and  benefits.  Respond  with  resume  and 
cover  letter,  including  salary  require¬ 
ments,  to; 

Newspaper  Relations 
North  American  ClassiFACTS,  Inc. 
2821  S.  Parker  Rood,  Suite  305 
Aurora,  CO  8001 4 
Fax;  (303)745-1122 

PUUTZER-WINNING  Coastal  AM  seeks 
marketing  director.  Response  to  WDN, 
Box  1788,  Washington,  NC  27889. 


ClassiFACTS 
INTERNET  PRODUQS 
MARKETING  MANAGER 

ClassiFACTS,  an  aggressive,  fast¬ 
growing  company  serving  the  newspa¬ 
per  classified  industry  has  an 
opportunity  for  you  to  work  in  new 
product  develop.  We  need  an  individ¬ 
ual  with  extensive  experience  in  all 
facets  of  newspaper  on-line  services.  If 
you  have  on-line  marketing  strategy, 
sales  and  implementation  experience, 
and  want  to  make  your  mark,  we're  the 
company  for  you.  We  offer  competiFve 
salary  and  excellent  benefits.  Respond 
with  resume  and  cover  letter,  including 
salary  and  requirements,  to; 

On-Line  Services 

North  American  ClassiFACTS,  Inc. 

2821  S.  Parker  Rood,  Suite  305 
Aurora,  CO  8001 4 
Fax;  (303)745-1122 

PRESSROOM 

PRESS  FOREMAN 

Work  and  play  in  the  beautiful  Rocky 
Mountains!  Nightside  pressroom 
foreman  needed  immediately  for  daily 
newspaper  and  busy  job  shop;  work 
early  evening/night  shift  and  still  hove 
plenty  of  time  for  daytime  recreation. 
Goss  Community  and  supervisory  expe¬ 
rience  preferred.  Send  resume  and 
qualifications  to  Norm  Hephner,  prod¬ 
uction  manager,  Glenwood  Post,  P.O. 
Box  550,  Glenwood  Springs,  CO 
81602. 

PRODUCnON/TECH 

PRODUaiON  DIREQOR 

A  metro  newspaper  with  over  100,000 
daily/130,000  Sunday  circulation  in 
Zone  1  is  seeking  a  Production  Director 
with  a  broad  range  of  experience  in  the 
management  of  all  production  depart¬ 
ments,  which  include  composing,  press¬ 
room,  mailroom/inserting,  commercial 
printing,  vehicle  maintenance  and  build¬ 
ing.  Must  hove  demonstrated  abilities  in 
administrative  procedure,  budget  prep¬ 
aration/tracking  and  cast  control.  Can¬ 
didate  would  possess  strong  communi¬ 
cation,  motivational,  and  technical 
skills.  Send  resume  and  salary  history  to 
Box  07437,  Editor  &  Publisher. 

SYSTEMS  MANAGER 

APPROXIMATE  30,000  AM  daily  in 
immediate  need  of  Systems  Manager. 
The  successful  candidate  will  be  well- 
versed  in  Southware,  Brainworks, 
Dewars  Sys.  IV,  Vision  Data  and  Macs. 
We  offer  a  great  location,  competitive 
salary  and  top  benefits. 

Send  cover  letter  with  resume  and 
references  to  Box  07418,  Editor  & 
Publisher.  EOE 

Any  man  will  usually  gel  from  other  men 
just  what  he  is  expecting  of  them.  If  he  is 
looking  for  friendship  he  will  likely  receive 
it.  If  his  altitude  is  that  of  indifference,  it 
will  beget  indifference.  And  if  a  man  is 
looking  for  a  fight,  he  will  in  all  likelihood 
be  accommodated  in  that. 

John  Richelsen 
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CLASSIFIED  ADVERTISING  RATES 

Foroign/Positlons  Wanted  advertisers  must  preiaay. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  woek-$8.20  per  line 

2  weeks-$7.25  per  line,  per  issue. 

3  weeks-S6.36  per  line,  per  issue. 

4  weeks-S5.45  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-$3.40  per  line,  per  issue. 

3  weeks-$2.86  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  S8.50  per  insertion  for  box  service.  Add  S4.50  per  hserllon  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line, 
3  lines  minimum,  NO  ABBREVIATIONS, 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  SICX):  2  to  5  times,  $95 
6  to  13  times,  S90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  EScP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification. 


Authorized  Signature. 


ADMINISTRATIVE 


HERE'S  A  GAME.  Guess  who?  Com¬ 
munity  and  profit-minded  publisher  of 
19  years.  Done  everything  from  storting 
paper  to  running  notional  magazines. 
Quadrupled  od  sales  at  one  site.  Seek¬ 
ing  publisher  job  or  could  buy  paper. 
For  answer  call  (708)  262-1440. 


EDITORIAL 


ACCURATE  Copy  Editor  seeks  responsi¬ 
ble  position  in  New  York  City,  Chicago, 
St.  Louis  or  Nashville.  Call  Peter  Barnes 
on  (800)  851-0088.  Can  leave 
message. 


AGGRESSIVE,  driven,  reader  conscious 
reporter,  columnist  and  photographer 
seeking  position  in  any  region. 
Versatile,  though  local  sports  ana  local 
news  are  my  specialties.  Call  Rob  (412) 
929-7127. 


AWARD-WINNING  reporter  with 
years  of  editing,  layout  experience 
misses  adrenalin  rush.  Zone  1,  2  pre¬ 
ferred.  Dorothy,  (609)  597-0273. 


BUSINESS  REPORTER  specializing  in 
Banking  and  Finance  available  due  to 
downsizing.  Prefer  zones  1  or  2.  Reply 
to  Box  07432,  Editor  &  Publisher. 


DC-BASED  AHORNEY-ECONOMIST- 
WRITER  with  more  than  1 8  years  of 
senior  staff  experience  on  Capitol  Hill 
seeks  home  for  weekly  column  giving  a 
practical  perspective  on  Federal 
economic  policy.  Let  me  show  your 
readers  why  the  budget  resolution  is 
important  for  them.  Clips  and 
references  on  request.  Reply  to  Box 
07431 ,  Editor  &  Publisher. 


EAGER,  ENTHUSIASTIC  AND 
ENERGETIC  REPORTER  with  more  than 
two  years  full-time  experience  at  busy 
twice  weekly  seeks  challenging  position 
at  smaller  mid-sized  daily  in  Zone  1  or 
2.  Call  Michelle  at  (401 )  322-9095. 


EXPERIENCED  news  reporter  who  asks 
tough  questions  looking  for  new 
challenge.  I  thrive  on  deadline  pressure. 
Zones  1-5.  Call  Mike  (717)  286-6968. 


NATION'S  BEST  YOUNG  Sportswriter. 
Seven  years  national  experience. 
Newspaper  or  magazine.  The  readers' 
choice.  Dave,  (41 3)  323-9742. 


EDITORIAL 


NEWSMAN,  magna  cum  laude  B.A. 
English,  magna  cum  laude  B.S.  com¬ 
puter  science,  5  years  daily  experience, 
seeks  feature-writing  job.  Reply  to  Box 
07420,  Editor  &  Publisher. 


WRITING  COACH:  Consultants  are  ok, 
but  compelling  writing  requires  daily 
reinforcement.  I'm  experienced,  proven. 
Reply  to  Box  07434,  Editor  &  Publisher. 


IS  QUAUTY  your  top  priority?  It's  mine, 
too.  I'm  leaving  journalism  teaching  to 
resume  a  15-year  newspaper  career. 
Job  objective:  news  executive, 
ombudsman,  editorial  page  editor  or 
editorial  writer.  Coll  Bob  McConnell 
(51 5)  292-6726  or  E-mail 
72604. 26036compuserve.com. 


OUTPLACEMENT 


PUBUSHER/GENERAL  MANAGER: 

Due  to  a  reorganization,  a  publisher 
with  20  plus  years  of  experience  is 
available.  He  nas  a  variety  of  experi¬ 
ence  including  finance,  acquisition, 
marketing,  communication,  commercial 
printing,  labor  negotiations,  and 
strategic  planning.  All  of  his  experience 
has  been  in  a  competitive  market.  He 
has  managed  shoppers,  weeklies,  and 
dailies,  and  he  has  always  been  suc¬ 
cessful.  During  his  career,  he  has 
worked  for  Gannett,  Harte-Hanks  and 
Garden  State. 

GOOD  NEWS  has  been  asked  to  help 
him  find  a  new  position.  If  you  hire 
him,  there  will  be  NO  FEE.  He  is  look¬ 
ing  for  another  Publisher/General 
Manager  Position.  He  and  his  lovely 
wife  are  looking  forward  to  relocation. 

If  interested,  please  contact: 
GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 
Phone  (319)  359-4877 
Fax  (31 9)  359-8539 


Goodness  is  the  only  investment  that 
never  (ails. 

Henry  David  Thoreau 


Credit  Card  #  - 


No.  of  Insertions: _ Amount  Enciosed:  $  — 

HtDrS’Publisher 


1 1  West  19m  street,  NY,  NY  1001 1 .  (212)  675-4380.  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identification 
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ShoDTalkatThirt 


by  Joe  Kollin 


REPORTER  SAYS  LET'S  BAN 
CAMERAS  FROM  COURTROOMS 


THANKS  TO  US  in  the  media,  justice  | 
has  become  a  big,  slimy  business. 

Our  cameras,  firmly  planted  in 
courtrooms  across  the  nation,  are  cre¬ 
ating  a  market  for  books,  videotapes,  t- 
shirts,  900-number  phone  lines,  legal 
consultants,  coffee  mugs  and  other 
merchandise. 

Consider  O.J.  Simpson,  William 
Kennedy  Smith  and  the  Menendez 
brothers.  Without  cameras  in  court¬ 
rooms,  these  and  hundreds  of  local 
cases  wouldn’t  receive  the  attention 
they  do.  Without  that  attention,  no 
market.  Without  the  market,  no  busi¬ 
ness. 

Cameras  turn  minor  cases  into  ma¬ 
jor  cases  and  major  cases  into  national 
obsessions. 

That  justice  might  take  a  back  seat 
to  sleazy  businesses  doesn’t  come  as  a 
surprise  to  many  of  us  in  Florida.  Back 
in  1977,  the  Florida  Supreme  Court,  at 
the  urging  of  the  Washington  Post  Co., 
broke  national  precedent  by  allowing 
cameras  into  courtrooms  for  a  one-year 


Kollin  is  a  reporter  for  the  Fort 
Lauderdale  Sun-Sentinel. 


experiment.  That  happened  to  be 
when  15 -year-old  Ronny  Zamora  went 
to  trial  in  Miami  for  first-degree  mur¬ 
der,  becoming  the  first  case  to  be 
broadcast  live  and  gavel-to-gavel. 

South  Floridians  were  glued  to  their 
television  sets.  Was  it  the  chance  to 
see  a  real  trial  after  years  of  Perry  Ma¬ 
son  that  attracted  them?  Hardly.  It  was 
the  hype,  the  sleaze. 

Zamora’s  attorney,  Ellis  Rubin,  cre¬ 
ated  the  hype  by  making  the  most  of 
the  situation.  He  argued  that  his  client 
killed  the  82-year-old  widow  because 
he  was  a  TV  junky  who  became  intoxi¬ 
cated  by  television  violence. 

It  was  the  first  made-for-TV  trial. 

Zamora  was  found  guilty  and  sen- 


victim  to  cameras?  Would  we,  as  jour¬ 
nalists,  care? 

•  Would  the  media  meet  the  de¬ 
mand  for  more  information  in  big  cas¬ 
es  with  legitimate  news?  Or  would  we 
invade  the  privacy  of  innocent  people 
and  blow  issues  out  of  proportion  to 
meet  the  demand? 

•  Were  we  mature,  professional  and 
sophisticated  enough  to  be  given  the 
responsibility. 

There  were  plenty  of  indications 
during  the  one-year  experiment  that 
we  shouldn’t  have  been  taking  pictures 
in  courtrooms.  For  example,  a  reporter- 
photographer  for  one  of  the  nation’s 
most  respected  newspapers  walked 
around  a  courtroom  taking  pictures 


Want  to  boost  your  ratings  even  more?  Ask 
viewers  to  decide,  via  your  900  telephone  line,  if 
the  suspected  child  molester  in  court  for  a  bond 
hearing  is  innocent  or  guilty.  So  what  if  he  hasn’t 
been  charged.  So  what  if  you  have  given  the 
audience  no  evidence.  That’s  show  biz. 


England  newspapers  roll  out  great  getaways  every  day  of  the  year.  Invite  your 
V  best  prospects  to  purchase  goods  and  services  in  a  market  where  seasonal  change 
offers  exceptional  opportunities.  Retail  ads  run  in  these  newspapers  deliver  an  audience 
bent  on  the  big  business  of  relaxation  and  recreation. 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 

Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Journal  (M) 

Sunday-Sun  Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


MASSACHUSETTS 
Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford  )  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 
Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
Community  Newspapers  (Daily  &  Weekly) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


NEW  HAMPSHIRE 
Concord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 

RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


VERMONT 
Rutland  Herald  (M&S) 
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s;ngle  page  Fliers 


COUPON  BOOKS 


BOOKLETS  '  MAC-AZINES 


BUSINESS  REPLY  CARDS 


During  Nexpo95,  Visit  ROCK^BUILT's  Exhibit-Booth 


'  Increase  Profits 

Expand  profit  margins  on  products  currently  stitched  and 
'  -  trimmed  offline  with  a  UNI~TRIA^  In-Line  Trimming  System 
ifromROCK^BWLT*. 

■ .  .  *  Reduce  labor  costs  by  up  to  94%. 

V  i  •.  Reduce  production  time  by  up  to  78%. 


JNew  Adverapi^l^enues 

UNI-TRIM^  In-Line  Trimming  Systems  increase  revenues 
by  enabling  your  existing  web  press  to  trim  to  size  high 
quality  products  including:  Magazines,  Coupon  Books,  Inserts, 
Single  Page  Fliers  and  Business  Reply  Cards  completely  In-line 
at  web  press  speeds! 


"Ttie  Uni-Trim*  1 500  has  met  all  of  oar  In-line 
trlmpting  requirements  for  ourT.V.  books  and 
O'/t"  X  1 1”  single  page  fliers." 

jerry  Leek  *  Production  Manager 
Madison  Neartpapers/Madison.WI 


"Our  Uni-Trim* 1 000  has  been  significantly 
helping  our  bottom  line  for  the  past  two  years. 

The  follow-up  support  from  Rock-Built  is 
excellent.’' 

Thomas  Bova -V.PJManufacturinf 
Gateway  PubTications/Monroeviile,  PA 


"We  chose  the  Unl-Trlm*2000  os  the  fastest,  most 
cost  effective  way  to  trim  our  weekly  T.Y.  maga¬ 
zines,  coupon  books  and  Inserts  at  press  speeds." 

Tom  Gannon  -  Production  Manafor 
The  Dally  Southtown/^hicago,  U. 


"In-Une  trimming  with  our  Rock-Built  Uni-Trim* 
system  hat  greatly  Improved  our  profits  and  turn¬ 
around  time." 

Ed  DeWkt  -  General  Manager 
Utho  TypcfUmsing ,  II 


VCK-BUILT 


1885  Main  Street 
Pittsburgh,  PA  15215 


412/784-8419 
Fax  412/782-5267 


In-Line  TMnuning  Systams 


